GREATER 
FEED PROFITS 


It’s well known by successful feed manufacturers that Vitadine protects 
your feeds against inaccurate inclusions of vital ingredients. That's because 
Vitadine, in a single product, replaces all the values of dried skim milk plus 


essential vitamins and trace minerals. 


You can be sure that a good feed becomes a top quality feed when it's 


built with Vitadine . . . that it consistently maintains the same high level of 


efficiency at the lowest possible cost. Reduces mixing operations to a 


minimum . . . helps build feeds that bring results . . . and steady profits to 


Write for your you and your customers year after year. 
free copy of the new 
Vitadine booklet, 
“Better Feeds Lower Prices’ 
Dept. A, Blatchford’s 
Waukegan, Ill. 


f£STABLISHED 4800 


2106 WAUKEGAN ILLINOIS 


 surer way to build 
| better feeds that PAY! 
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The Best 
Any Price 


Feeder, Scalper 
and Magnetic Separator 


The fact that over 700 of them are in con- 
stant operation is conclusive proof of their 
efficiency. It takes up a very small amount 
of space and will improve grinder operation 
in any plant. 


WRITE FOR COMPLETE DETAILS 


V-Belt Drive 


Leg speeds 


Pivoted Motor Base So 


Mechanism 
Efficiency and maximum power to the 

headshaft are only a few of the reasons 

why this unit is outstanding. It has many 

new and desirable features. Over 4,000  4itomac 

in use. 


COMPLETE DETAILS UPON REQUEST 


Triple Action Feed Mixer 


The construction and operating principle of this mixer makes it 
impossible for any portion of the batch to escape a thorough mixing. 
This complete one-man unit not only mixes perfectly but econom- 


ically. Users everywhere say that it is the greatest value your money 
can buy. 


Pivoted 
motor Base 
—Weight 

keeps proper 
tension on 

V-Belt 


SEND FOR COMPLETE DETAILS 


HEADQUARTERS FOR — | 


Belting — All Kinds 
Elevator Heads and Boots — Woed, Iron or Steel 


Everything Jor Every Mill, Elevator 
and Feed Plant = 


Branch Office: Great Falls, 
FRED H. CHASE, REPRESENTATIVE, BOX 126, OSHKOSH, WIS. — TELEPHONE 698 
J. H. HARDERS, REPRESENTATIVE, 411 E. Howard St.. WINONA, MINN. — TELEPHONE 2549 
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“THE KING'S OTHER LIFE,” the 
life story of “‘King Cotton,” isa new 
Bemis motion picture in full color 
with sound. It is available for 
showing to your office and plant 
organization as well as other 
groups. Write us for details. 


: YOUR BRAND IN COLORS + YOUR § 
SID IN COLORS YOUR BRAND IN § 


ON THE BEMIS BAND-LABEL 


Your brand isn’t buried on a Bemis Band-Label, for it goes all 
around the bag... makes instant identification easy no matter 
how the bags are stacked. 


Bemis-designed machinery attaches the Band-Label with 
water-soluble paste during the bagmaking. Housewives can 
remove the label easily by soaking it in water. 


Women look for Bemilin Band-Label* Bags because they want 
the choice Bemis patterns. Created by New York stylists, nes ly 
all designs are of the type usually found only in expensive ¢ 2'- 
ments. This powerful appeal to women swings extra se es 


your way. *Patent applic! for 
Baltimore Boise Boston Jacksonville, Louis» ile 
Brooklyn « Buffaloes Chicago los Angeles Memphis 
Charlotte Denver Detroit BAG Minneapolis Moule 
East Pepperell Houston . New Orleans Nor!olk 
Indianapolis ¢ Kansas City 4 = New York City e Orlcrdo 


Oklahoma City e Omaha ¢ Peoria e Phoenix ¢ Pittsburgh e St. Helens, Ore. e St. Lovis 
Salina Salt Lake City San Francisco Seattle Wichita Wilmington, Calif. 
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OYSTER SHELL 


SUPERIOR 
FEEDER ano DEALER VALUE 


Known and distributed in every State through more than 


25 years of continuous consumer advertising backed by a 


superior product. 


Wherever there is a flock of chickens anywhere Pilot 


Brand Oyster Shell is needed every day of the year. 


OYSTER SHELL PRODUCTS CORPORATION 


New Rochelle, N. Y. Morgan City, La. St. Louis, Mo. 
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EFFICIENCY*-ECONOMY 


(From Pioneering) (From Specializing) 


VOLUME IN MILLIONS 
(From Our Big, New, Higher Speed Plant) 


Our amazing efficiency in feed-tag production resulted 
from our pioneering. 

. The economy in “Tags that Talk” results from our 
specializing in high-speed volume production of indi- 
vidualized tags. 

One glance at the gay colors and identifying designs 
from as far away as they can be seen, tells what is in’ 
any bag. 

No need to get within reading distance to pick the 
wanted bag out of a mixed stock or stack. 

A “Batch of Samples” will show you why. May we 
send a set free, today? Hundreds, thousands, millions! 
Quantities are all the same to us; and constant improve- 
ments in manufacturing and shipping keep our service 
growing better and better. 


Do Write Us TODAY! 


FESTABLISHED 1919 
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Let Savage Art Ingenuity help with your 
postwar improvement of formula-feed 
bagging. We'll make specific suggestions 
at no cost whatever if you will— 


Send us samples of the tags you use in- 


annual volume of a thousand or a million, 
of one kind or many kinds; and mark 
quantities used on the back of each sheet. 

We'll show you color and design com- 
binations that say what’s in a bag—and 
say it loud and quick from as far away as 
you can see it. 

We'll show you tags without glare— 
with colors that won’t change with shifts 
from brilliant to dim or from daylight to 
other light. Special Savage Processing 
takes care of that. Ordinary printing can’t. 

We'll show you tags so strong you can 
grab a tag and pull a bag the instant the 
“Tags that Talk” tell you you’ve spotted 
the right one. 

We'll do all this FREE and send you a 
“Batch of Samples” in addition if you'll 
write us NOW. 
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“(THIS 1S THE TRADE MARK PROPERTY OF SAVAGE, INC.) 


& For over 80 years, Sprout-Waldron Roller 
Mills have been the choice of discriminating 
millers everywhere. 


Now operating in some of the largest 
and most modern flour mills, the Sprout- 
Waldron “46” Roller Mill is the natural 
choice of production men and mill superin- 
tendents who want proven efficiency . . . 
low operating cost and large volume produc- 
tion. It’s a mill that is economical and easy 
to operate. 


Dust-tight, non-corrosive, all-metal feeder 
-construction, combined with rugged cast iron 
base . . . all streamlined into one modern 


@ The Choice \ 


YY 


production unit . . . insures unequaled 
cleanliness and efficient operation. 


In planning an expansion or moderniza- 
tion program, be sure that the Sprout-Waldron 
“46” Roller Mill is in your production picture. 


Call your Sprout-Waldron representative 
. . « or write today for complete details 
Sprout-Waldron & Company, Muncy, Penn- 
sylvania. 
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Stabilized Vitamins 
and 


NET WEIGHT 


100 LBS. 


GUARANTEE 
VITAMIN D -~ 400 A.0.A.C. Chick 


Units per gram (181,600 units per pound). 
Stabilized for 1 year from date of manufacture. 


VITAMIN A - 1000 U.S.P. Units per 
gram (454,000 units per pound). Stabilized 
for 6 months from date of manufacture. 


VITAMIN D 
Stabilized 1 yr. 


CONTROL NO. DATE MANUFACTURED 


VITAMIN A = 
Stabilized 6 mo. 


=F 
ae 
= 


SILMO CHEMICAL CORPORATION 


Main Office and Laboratories: Vineland, New Jersey 
Vitamin A and D Supplements in Feeding Oils and Dry Supplements 


ege 
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PAT. OFF 


@ Feeders are increasingly VITAMIN-CONSCIOUS. 4 Gorton Oils 


THEY WANT POTENCY GUARANTEES THAT MEAN SOME- : Nou Auaitlatde: 
THING. They no longer take things for granted when it comes to 3 ees 
the vitamin fortification of feeds. Cod Liver Oils With Added 


LONG EXPERIENCE IN THE PROCESSING OF HIGH QUALITY Vitamins A and D: 
MEDICINAL OILS is the sort of know-how that appeals to them. a 


GP. Super® “GR 
GORTON’S HAVE THIS KNOW. HOW — and every step in 300-D 400-D 400-D 
manufacture — from processing the fish to filtering and blending Ms eae 7 
the oils—is guarded by Gorton’s QUALITY CONTROL. 3000-4. 


TRIPLE - TESTING — chemical, biological and by actual use — 
makes the Gorton Guarantee really mean something. ~ FEEDING OILS 


ADDED SALES APPEAL is attached to the statement, ‘This = 400-D 1000-A 
mash fortified with Gorton’s Vitamin Oils.” = 400-D 2000-A 

400-D 3000-A 
FISH MEAL AND CONDENSED FISH ee 800-D 2000-A 


SOLUBLES AVAILABLE — 


NEW ENGLAND BY-PRODUCTS CORP 
ributors for Gorton-Pew Fisheries Company, Ltd. le oxy Di fe 
«177 MILK STREET BOSTON 9, MASS. 
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RUFFAGE + NUTRIENTS + KNOWN VITAMINS = GOOD FEED 
RUFFAGE + NUTRIENTS + KNOWN a +X +¥- BETTER FEED 


7 plentiful supply of the all-important 
Vitamin B-G Complex group... and, in 


soLuales PROVIDES addition, the rich protein and carbohydrate 
Carbohydrates content...are in themselves sufficient 
ea reason for preferring Distillers Dried Corn 
o We Solubles to other supplements. Add to this 
@ Riboflavin ” 
@ Nec ad the value of the “Unknown” factors, as yet 
. — unidentified, but revealed by experimental 
e Biotin feeding, and you have the ingredient no feed 
ene — man can afford to ignore. 


" unknowns 


The country’s largest independent distillery 
with a 78-year reputation for UNIFORMITY 


now assures you a constant source for your 
supply of dried corn solubles of unvarying quality. 


Decide now to build your formula around a proved supplement of 
carefully controlled color, moisture content, fiber content, and 


nutritional values. 


The answer is . 
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FRANKE GRAIN CO. 


ESTABLISHED 18692 


Jobbers 


Geed Barley 
Melting Barley 
Wheat Bran 
Wheat Middlings 
Rye Middlings 
Malt Sprouts 
Brewers Grains 
Linseed Meal 
Soybean Meal 
Oatfeed 


GRAIN EXCHANGE 


Sell More 


WISCONSIN 
GROWING MASE 


This Season 


Packed in colorful, dress print bags 


Help your customers 


100 LBS. NET 


Wren BACKEO 


WISCONSIN produce poultry products 


at a profit. 
Get this feed business 
with 


WISCONSIN 
GROWING 
MASH 
GROWS BIGGER BIRDS QUICKER 


NORTHERN MILLING CO. 


Since 1883 


WAUSAU WISCONSIN 


t 

A Small Magne 
for a BIG JOB: 


New Dings Alnico 
PermasPlate Magnet 
For Removal of Tramp Iron 


Lightest . . . Most Powerful . . . Least 
Expensive Alnico Magnet Available! 


Highest grade Alnico 
used—for maximum power! Magnetic 
permanence guarahteed for life of 
installation! Non-electric ...no oper- 
ating or maintenance expense... 
simple to install...easy to clean. 
Removes tramp iron from all dry 
products. Simple, trouble-free design. 
Standard or special models to fit any 
system. Complete, ready for installa- 
tion. Quick delivery. Patent Pending. 
Write for new bulletin. . 


DINGS MAGNETIC SEPARATOR CO. 
4735 W. McGeogh Ave., Milwaukee 14, Wis. 


In Chutes, 
Ducts, Pipes 
Over Belt Conveyors 


Over Belt 
Conveyors 


Complete Line 
of Permanent 
and 
Electro Magnets 


“HIGH INTENS 


Goldberg Seed & Feed Co. 
West Fargo, No. Dak. 


Bring Your Building 
Headaches To Us 


That’s where we shine. The tougher the 
problem the better we like it. No problem 
too large, none too small. 


You do not obligate yourself when you ask us 
for a consultation. Correspondence and inter- 
views are kept confidential, Write us—also 
ask for our FREE book. 


‘T. E. IBBERSON COMPANY 


Minneapolis, Minn 


Engineers and Contractors 
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in granular 
1. Activated -dehydrocholesterol in gra 
flour. 


ins not 

—ever pound contains 
2, chick units of 

es 

vitamin Ds. 


3. Free flowing—assures complete distri 
tion. 


i fresh 
A. Special processing provides clean, 
product. 


igi olled 
5. Stability maintained by rigidly contr 
manufacture. 


i ble oil— 
i lied in 
AOAC chick units of 
contain 
vitamin D3 per gram. 


DS 
RI BOFLAVIN --- AMINO Aci 
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This ‘Trade Mark can save you time and money. 


It identifies Winthrop-Stearns vitamin products and stand- 
ard formulas distributed and serviced by a nation-wide organi- 
zation. 


In your area, there is a Technically-Trained Representative 
to give you practical assistance and helpful on-the-spot service. 


You are assured of prompt deliveries of TRIDEE, also Ribo- 
flavin Mixture and Amino Acids, from our nearby warehouse. 


Winthrop-Stearns’ research laboratories and manufacturing 


facilities have made many important contributions to the nu- 
tritional improvement of feeds. 


Our technical sales service offers you its “know-how” in the 
use of Winthrop-Stearns’ products. 
Special Markets — Industrial Division 


WINTHROP-STEARNS Inc. 
170 Varick Street, New York 13, N. Y. 


« Means 
BRAND OF VITAMIN D3 
e13¢ 


This picture of a Powers model wearing the 
new Arcady feed bag was carried to news- 
papers by photo wire service, televised by 
radio and widely used in publications 


The familiar Arcady “football” now appears in a 


modern red, yellow and black target design with a 

new look all its own. This new, modern design will 
be used on all Arcady bags, posters, feed circulars, 
programs, books and merchandising material. 


Aim your feed sales at the Arcady Target. Cash 
in on recognition and acceptance of the Arcady brand. 


Ask your Arcady Representative or write for complete 
merchandising program and franchise proposition. 


for Every Farm Need 


ARCADY FARMS 
MILLING COMPANY 


23 WEST JACKSON BOULEVARD 
CHICAGO 6, ILLINOIS. 
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Folic Acid, Newest Vitamin 


Marks Big Achievement in Field of Nutrition 


@ THE discovery, isolation, and syn- 
thesis of the newest B vitamin, folic 
acid, has been heralded as one of the 
great achievements in the field of nu- 
triiion. Much of the research work 
leading to this achievement was per- 
formed in the poultry departments of 
the agricultural experiment stations 
throughout the country. 

Research work intended to improve 
poultry feeding has not only resulted 
in helping the poultryman to produce 
more eggs per hen per year, but has 
also given a great deal of valuable in- 
formation concerning certain diseases 
of man previously thought to be in- 
curable but now known to be caused 
by faulty diets. Among the diseases 
that have responded to treatment with 
vitamins of the B complex are beri- 
beri, which is caused by a lack of vita- 
min B,, and pellagra, which responds 
to treatment with another B vitamin 
called niacin. 

Although folic acid does not appear 
to be the whole answer, its discovery 
has opened the door in the search for 
the causes of two more dread human 
diseases, pernicious anemia and sprue. 

In 1938 research workers in the 
poultry department at Cornell univer- 
sity made the discovery that chicks 
would not grow unless their feed con- 
tained an unknown vitamin. Almost 
simultaneously, a grofip of research 
men in California reported the same 
thing. Several feeds were tested, and 
it was found that dried brewers’ yeast, 
liver, and green plants were excellent 
sources of the vitamin. At the Univer- 
sity of Missouri in 1940 it was found 
that this vitamin was not only re 
quired for chick growth but for the 
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By M. L. SCOTT 


Cornell University 


prevention of anemia as well. Soon, 
many research laboratories took up 
the work, and found that the vitamin 
is required by all forms of life, from 
the monkey to the lowly bacteria. Bac- 
teriologists at the University of Texas 
extracted the vitamin from spinach, 
and named it folic acid because they 
thought it was present in largest 
amounts in green foliage. 

In 1943 the yellow crystalline acid 
was isolated from liver by two differ- 
ent research groups, one at the Lederle 
Laboratories, Pearl River, N. Y., and 
the other at Parke, Davis & Co., De- 
troit, Mich. . 

Finally, in 1945, its chemical struc’ 
ture was determined, and folic acid 
was produced synthetically by the 
Lederle Laboratories. 

Subsequent studies with the pure 
synthetic vitamins bore out the earlier 
findings that this substance was a po- 
tent growth factor and antianemic 
agent for chicks. Studies with turkey 
poults showed that this animal bez 
came paralyzed when its diet did not 
contain enough folic acid. At Cornell 
it was found, however, that poultry- 
men need not worry about folic acid 
in their poultry feeds. When good in- 
gredients are used to supply other 
nutrients they also appear to supply 
plenty of folic acid. 

When folic acid was shown to be 
concerned in blood formation in the 
chick and other animals, several clin- 
ical investigators decided to try its 
effect upon some of their severest cases 
of human anemia. 


The results were startling. Folic acid 
was found to correct the anemias of 
sprue, and pernicious anemia. It im- 
proved the blood condition in many 
cases of pregnancy where anemia had 
developed. It even caused new blood 
cells to form in anemic babies. 

In most cases it seemed to prove 
satisfactory in all respects. On the 
other hand, some patients with the 
worst anemia of all, pernicious ane- 
mia, were cured as far as the blood 
condition was concerned, but devel- 
oped other symptoms of the disease, 
such as numbness and tingling in the 
fingers and toes and a partial loss of 
use of the arms and legs. This condi- 
tion, caused by a lack of function of 
certain nerves, did not respond to folic 
acid treatment and could be cleared 
up only by treatment with liver extract. 

With the discovery of folic acid, 
a new weapon has been unearthed to 
aid in the constant war against disease. 
However, with the discovery and use 
of this new vitamin, new questions 
have arisen. Why does folic acid do 
as good a job of curing the anemia of 
pernicious anemia as does liver extract, 
but fail to cure the nerve disorder as- 
sociated with this disease? Why does 
the turkey become paralyzed when it 
doesn’t receive enough folic acid while 
the chick does not show this symptom 
under the same conditions? 

An understanding of the answers 
to these questions and others that will 
arise as studies of these problems pro- 
gress will give more fundamental in- 
formation to help even more in the 
battle against disease and in the effort 
to make this a better world in which 
to live. 
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Hudson pneumatic tire 
Power er with 
trailer hitc 
capacity 2 or 4 gal. 
lons per minute. 150 
gallon tank. 


HUDSON POWER SPRAYERS 


ew Advanced design assures quick acceptance 
Hud id-mounted i 
by users .. . Quick profitable sales for you 
tank. Also availabe in = You’re looking at the most advanced line of power sprayers \y 
fon per minute capacity with ever made! They’re completely new ... with many 


30 or 50 gallon tank. important new features growers, orchardists and farmers 


want and need... and now can have. 


Improved pumps, new agitators, new nozzles on these new 
Hudson Power Sprayers assure greater spraying efficiency 
. .. Set new high standards of dependable, trouble-free 
performance . . . new ease of operation. 


Your customers will quickly appreciate the many important 
improvements built into these fine sprayers. That means 
easy sales—high unit sales— and high unit profits. Growers 
and farmers have the money to invest in new labor- 
saving equipment that does a better job. They’ll spend 
it in your store if you sell the new Hudson Power 
Sprayers—the world’s standard of value. 


ONLY HUDSON OFFERS ALL THESE FEATURES 


e@ All-welded steel tanks Full pneumatic tires on roller bear- 
ing steel disc wheels e Rugged, all-welded chassis e Highly 
efficient gasoline engine e Heavy duty pump 
e Full controllable pressure e Stainless steel 
valve assemblage @ Slow speed long /ife 
pumps e Constant, positive, liquid agita‘ion 
@ Perfect balance assures ease of mover:ent 


Hudson pneumatic tire Power 
Sprayer. Discharge capacity 2 or 
4 gallons per minute. Available 
with 30 or 50 gallon tank. 


AVAILABLE FOR IMMEDIATE DELIVERY 


Phone or write your jobber—or write to 


Hudson for full information 


Hudson Porta- 
Spray.”’ 15 gal- 
lon capacity. 
With or without 
pressure tank. 
Steel, semi- 
pneumatic or 
full pneuntic 
wheels. 


© 1948 0. MFG. co, 
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Atmosphere Softens Prospects 


Smiths Use Music to Put Buyers in the Mood 


e “MUSIC not merely ‘hath charms 
to scothe’,” declared Sidney W. Smith, 
partner in the Akron Feed & Seed Co., 
Akron, Ohio, “but can be instrumental 
in putting a ‘tough’ prospect into a 
more receptive buying mood.” Ac- 
cordingly, last summer he installed an 
automatic record player in the firm’s 
handsome new “conference office”. 

“A farmer pondering an_ all-out 
switch to our feeds, for example,” he 
pointed out, “is making a very major 
decision. A lively, disturbing atmos- 
phere like our busy salesfloor is rarely 
‘ideal to consummate such a deal. So, 
when it is advisable, such a customer 
is tactfully ushered into the ‘confer- 
ence office’, a bit of music is turned 
on, and he is offered a smoke. In con- 
genial surroundings, with a_ back- 
ground of soft, pleasant melody, I have 
frequently found that we are both in 
a far better position to make headway.” 

Thus music has been profitably util- 
ized time and time again by Mr. Smith, 
particularly when relaxation and calm- 
er thoughts are indicated for a restless 
or uncertain customer. 

This 32 year old firm is operated by 
the two “idea-‘minded” Smith broth- 
ers, Sidney W. and D. Donald, who 
pointed out that the “music room” 
and similar merchandising wrinkles 
have been instrumental in boosting 
feed volume by 200 per cent over 
1940, and in doubling store personnel. 

“When an idea that has been used 
profitably comes to our attention,” 
asserted Sidney Smith, “Don and I 
are seldom backward about consider- 
ing whether it will also jibe here.” 
The brothers motto, according to Sid- 
ney, was first sounded in the store 20 
years ago when the present owners 
were youngsters helping their father. 
It was then, and still is: “Don’t get 
ina rut!’ In line with that aim, the 
Akron Feed & Seed Co.*has gone all- 
out in developing profitable new busi- 
ness wherever it may exist. 

“For example,” Sidney Smith elabo- 
rated, “Akron’s mill workers, who 
have long constituted the bulk of our 
customers in the general hardware 
department, are now accounting for 
as much as 30 per cent of our feed 
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sales, as contrasted to less than 18 
per cent before the war.” This major 
jump in the percentage of feed sold 
to mill workers has been largely due 
to an aggressive “educational cam- 
paign” on the sales floor. 

‘Many of the small farmers around 
Akron,” related Sidney Smith, “have 
long supplemented their incomes by 
working in Akron’s industrial mills. 
Don and I decided after the war to 
make a special effort to get more of 
the mill workers, who were only cas- 
ual backyard poultry raisers or who 
had never gone in for any farming 
angles, to realize the advantages of 
thus adding to their incomes.” 

Pursuing that goal, the brothers 
proceeded to approach likely prospects 
with an “income increasing” sugges- 
tion every time the situation war- 
ranted. Their first consideration was 
whether the prospect had the facili- 
ties. After that was established—usu- 
ually through a couple of friendly 
queries while selling a mill worker a 
piece of hardware or other sideline— 
they would broach the subject by put- 
ting the query, “How would you like 
an extra bonus for Christmas?” Then, 
for a man who had never tackled any 
phase of farming, they would follow 
up with a brief discussion of the extra 
profits to be realized from putting 
“that piece of wasted land” to work in 
raising chicks. They promised such 
customers everything necessary in the 
way of guidance and assistance. 

Thus scores of new back yard poul- 
try raisers have been developed from 
the ranks of Akron’s mill workers. 
‘Just such promotions,” Sidney Smith 
stated, “have been among the prime 
factors in boosting our chick sales to 
a present record high of 55,000 an- 
nually.” 

Besides a complete line of nationally 
advertised feeds, the Akron Feed & 
Seed Co. has merchandised its own 
line, Shur-Profit feeds, since 1935 
when the firm installed a Burton 1-ton 
mixer which is still in regular use. 

The Smith brothers are firm believ- 
ers in radio advertising and sponsor a 
program over the local radio station, 
WHKK. “One week we'll concentrate 


PANELED walls and soft music 


help put customers in a buy- 
ing mood at the Akron Feed 
& Seed Co. operated by D. 
Donald Smith, shown left above 
with his brother, Sidney. An 
oil painting of their father, 
the late Samuel Smith, foun- 
der of the business, can be 
seen in the background. 


on Vigoro fertilizers,” explained the 
brothers, “the next week on Mande- 
ville seeds, then chicks, and so on. 
We try to steer clear of pushing too 
many sidelines. Feed, after all, is our 
bread and butter, accounting for about 
58 per cent of our total volume.” 


Like their father, Samuel Smith, 
who established the firm in 1916, the 
two brothers are firm believers in con- 
centrating on nationally advertised, 
well known brands. 

“The unknown products sometimes 
offer bigger profits per sale,” admitted 
Sidney Smith, “but we've found that 
the sales are tougher to make, and are 
not so frequent. So we figure, why 
make things hard for ourselves?” 

Accordingly, when the Akron Feed 
& Seed decided to add an extensive 
wallpaper sideline in 1940 it was de- 
cided to pick a nationally advertised 
line in preference to the other avail- 
able brands which were not so well 
known. “Since adding this sideline,” 
the brothers avowed, “we have grown 
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NEW 
Three separate “CCC” Trace Mineral Premixes are 
now proving their value through tested results. | 
There is a separate premix for Swine, Ruminants, — 


and Poultry. Each premix provides correct trace 

minerals in the right proportion for all your feeds, 

MINER ALIZING in line with the recommendations of feed authorities. 
When used with “CCC” Stable lodized Calcium 

Carbonate your feeds contain the correct trace 

PROGR A NM minerals regardless of any mineral insufficiency 

. existing in your locality. For top utilization of ex- 
pensive ingredients in your feeds use the new 
“CCC” Trace Mineralizing Program. For more con- 
venience, for greater economy, for better results, 
try it yourself and see the difference. One of our 

. representatives will be glad to call and explain 


this new, exclusive mineralizing program to you. 
Write today. 


lodized-M d Calcium Regular (plain) Calcium 


lany desired level) Dustless (plain) Calcium 


Manganesed Calcium 


Shellmaker Calcium Gr! 
(any desired level) 


Arrow-Head Insoluble 
Electro (free-flowing) Calcium Flint Grit 


Pellet Machine Calcium | G-220 Riboflavin Supp'ement 


PRA 


222 WEST ADAMS STREET CHICAGCO 6 015 


BRANDEIS THEATRE BUILDING, OMAHA 2, NEBRASKA @© BOX 409, CARTHAGE, MISSOURI 
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WATCH YOUR Crying about the credit situation has again become preva: 

lent throughout the feed industry. Dealers are complain- 
CREDIT POLICIES ing because of a general increase in demand for additional 
credit by their farmer customers and the manufacturers are concerned because more 
credit is being requested by their dealers. It consequently seems very appropriate 
that all of us watch our credit policies very carefully at this time. 


This increased demand for credit is easy to understand. More consumer mer- 
chandise is available to farmers and so they are spending their milk checks and 
other cash receipts for automobiles and farm and household equipment instead of 
paying the feed dealer. The feed dealers, with larger book accounts and more of 
their capital invested in inventory than before the war, are trying to ease the situa- 
tion for themselves by asking for more credit from the manufacturers. 


Credit is also being improperly used to increase sales which accounts for some 
of the trouble. It is no secret that both the farm animal population and the demand 
for feed have decreased since the war. Despite this fact, it is impossible to increase 
the overall demand for feed by extending more credit to either dealers or farmers. 


A bigger feed business can only be built by selling more feeders on the value of 
proper feeding. 


The Feed Bag has always believed that there should be no credit problem in the 
feed industry. We began advocating a strictly cash basis for both dealers and manu- 
facturers back in 1925. Many dealers turned to the operation of cash stores during 
the years that followed but some were obliged to return to the limited extension 


of credit during the depression and few have paid any attention to credit during the 
“lush” years of World War II. 


We do not believe any credit should be extended in the feed industry because: 
(1) Feed is the farmers income producing raw material and should be paid for as 
such before the farmer pays any other bills. (2) Feed is sold at a comparatively small 
markup and profit, much lower than the average markup obtained by other merchants 
and manufacturers, and this markup on feed does not allow for any credit losses. 
(3) The general terms for sale of all feed ingredients and formula feeds have always 
been on a sight draft bill of lading basis. Manufacturers pay cash for their ingredients 
and should get cash for their finished products. Dealers pay cash to their suppliers 
and should get cash from their farmer customers. The only possible exception to 
the general rule might be in cases requiring the extension of secured credit for the 


fattening of cattle, the finishing of hogs and the maintenance of large flocks of 
turkeys. 


The Feed Bag realized that the present credit situation would develop immediately 
atter V-J day and we have published several articles on this subject here and else- 
where in succeeding issues of the magazine. Now that the situation has developed 
and all advance warnings have been disregarded we again urge you to survey your 
own business, discontinue all bad credit policies and watch all further extensions 


of credit very carefully. We urge you to help get the feed business back on a strictly 
cash_ basis. 
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Be sure this year’s crop of young stock gets every chance to make 
good. Give them feeds that promote good health, good growth 
and sound skeletal development. 


Safeguard your calves— pigs— lambs. Invest in well-balanced ra- 
tions containing plenty of vitamin D, calcium and phosphorus, 


Vitamin D helps young stock make the best possible use of the 
calcium and phosphorus in their feeds for strong, healthy bones 
and flesh. Vitamin D helps prevent rickets. It helps provide 
faster growth and better carcass quality. 


Additional 
Nutritional Facts 
About 
Vitamin D 


@ Bones of young stock grow /ast 


—vitamin D is needed to 
maintain a high rate of mineral 
metabolism. 


@ A weak skeleton caused by 


inadequate vitamin D intake 
makes a poor foundation for 
good growth. 


@ Vitamin D requirements for best 


growth are higher than for mere 
prevention of obvious deficiency 
symptoms. 


@ The vitamin D supplied young 


stock by sunshine and sun-cured 
roughages is variable and not 
always: adequate. 


@ Sun-cured hay is not always high 


in vitamin D. 


@ Even a slight vitamin D 


deficiency may result in inefficient 
feed utilization. 


@ Vitamin D for young stock is 


often limited by indoor 
confinement. 


@ Extreme cases of vitamin D 


shortage in young stock are easily 
recognized. Unrecognized 
borderline cases undoubtedly 
occur much more frequently than 
extreme cases. These can cost 
the farmer money without his 
knowing it. 


STANDARD BRANDS INCORPORATI D 
Agricultural Department, FB5 
595 Madison Ave., New York 22 
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Central Association Convention 


Spirited Program Set for June 7-8 


e NATIONALLY known figures in 
the industrial, educational, and gov- 
ernment fields will be featured speak- 
ers at the annual convention of the 
Central Retail Feed association at the 
Schroeder hotel in Milwaukee, Wis., 
June 7-8, according to David K. Steen- 
bervh, executive secretary of the Cen 
tral .ssociation. 

Welcoming the convention-goers 
Mo: day morning, Lewis E. McClellan, 
president of the Milwaukee Grain Ex: 
change, will deliver the opening ad- 
dress. Roland C. Tesch, president of 
the Central association, will present 
his report on the organization’s activi- 
ties for the year. 

“This Farming Business” will be the 
subject of an address by Lloyd Bur- 
lingham, agricultural commentator for 
station WLS, Chicago, who operates 
a farm as a sideline and is widely 
known for his approach to farm 
problems. 

Ray Bowden, executive vice presi 
dent of the Grain & Feed Dealers Na: 
tional association, will also address the 
Central feed men Monday morning. 
Mr. Bowden is in close touch with 
government agencies in Washington 
and has a comprehensive knowledge 
of Washington developments as they 
affect the feed industry. 


Bee 


CHRIS MILLER 
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Governor Oscar Rennebohm, Madi- 
son, is scheduled to address the 
feed men Monday afternoon. As the 
chief executive of one of the nation’s 
outstanding agricultural states, Gov. 
Rennebohm is in close touch with the 
farm picture and the needs of indus- 
tries allied to farming and farmers. 

Congressman Richard M. Nixon, 
California, chairman of the house sub- 
committee on un-American activities, 
will be a featured speaker at the after- 
noon session. Rep. Nixon has been 
widely acclaimed for his expressions 
in regard to communist activities in 
the United States and has been in the 


IRA L. BALDWIN 


van of the forces attempting to control 
such activities, 

Ira L. Baldwin, dean of the college 
of agriculture at the University of 
Wisconsin, will also speak at the Mon-” 
day afternoon session. Dean Baldwin, 
who specializes in agricultural and in- 
dustrial micro-bacteriology, has had an 
outstanding career in the agricultural 
educational field. A graduate of Pur- 
due university, Dean Baldwin has been 
active in educational and research 
circles since 1919. During World War 
II he served in Washington on a se- 
cret research program for the army 
and navy. 

The annual banquet Monday even- 
ing promises to be a high-light of the 


RAY BOWDEN 


meeting, with entertainment provided 
through the courtesy of the Milwau- 
kee Grain Exchange. Clarence D. Moll, 
Paetow Co., is chairman of the com- 
mittee arranging the entertainment. 

Tuesday morning, the annual Sales- 
men’s club “eye-opener” breakfast will 
be held. Ford Eshlemann, president 
of the group, will introduce “Profes- 
sor” Russell E. Oakes, inventor extra- 
ordinary, who will speak at the break- 
fast. 

Walter C. Berger, president of the 
American Feed Manufacturers associa- 
tion, will speak Tuesday morning, fore- 
casting government trends in relation 
to the feed industry and evaluating the 
effects of the Marshall plan on the 
formula feed business. 

Rex Bailey, executive vice president 
of Doane Agricultural Service, Inc., 
will draw on his quarter-century of 
experience in the farm management 
field to present “farm management 
suggestions”. 

Chris Miller, Russell-Miller Milling 
Co., Minneapolis, will close the busi- 
ness sessions of the convention with 
his “till we meet again” address. 

Tuesday afternoon, the feed men will 
be the guests of the Blatz brewery. 
Visitors will have an opportunity to 
inspect one of the nation’s largest 
breweries and enjoy the hospitality of 
the newly decorated Legion hall. 


— 
: 
— 
= 
4 


OCCIDENT PICLETS are especially processed for the poultry raisers who 
desire their starting feeds in granular form. After the starting period 
and when the birds are on range many feeders prefer pellets, while 
others want their feeds in mash form. 

Regardless of what type of feed is used the nutritional efficiency of 
Occident Piclets, pellets or mash is the same. Poultrymen—and other 
livestock raisers—can now select the type of feed that will best fit their 
feeding program. 


* Trademark 


? 


oop FEED 1s NO ACCIDENT 


x 


“FEEDS For LIVESTOCK and POULTRY 


 -RUSSELL-MILLER MILLING CO. + MINNEAPOLIS + EAST ST. LOUIS, ILL. + DES MOINES — 
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Stick Facts the Label 


No Room for Hucksters in the Feed Industry 


e I; is a privilege and an honor for 
me to again bring you the greetings 
of tie Association of American Feed 
Con‘rol Officials representing Feed 
Con:rol officers in the 47. states, 
Ter: tory of Hawaii, and the Domin- 
ion of Canada, who have feed control 
laws 

You who are here today represent 
many states and many areas. I wonder 
if you could take back with you to 
you: respective communities an invita: 
tion from the Association of American 
Feed Control Officials, individually 
and collectively, to display a greater 
interest in the laws which operate in 
your own states. It is here that we 
need your understanding and support 
most. Your feed control official is 
charyed with the administration of a 
law. He cannot succeed in its enforce- 
ment without your active interest and 
cooperation. Written laws have little 
value unless supported by the public. 

As feed control officers, we have 
our work, in a large part, definitely cut 
out for us. Our attention is directed 
towards the requirements of certain 
minimum information which must ap- 
pear on the labels of all feeds sold. 
Our heavy occupation with the en- 
forcement of these requirements, and 
our frequent discussions of them, does 
not necessarily mean that they are the 
limits of our interests, although offi- 
cially they may be so in many states. 
We are quite aware of the relative 
value of those controls which we en- 
force as compared to the statements 
which may be made in connection with 
a feed otherwise. Many times the re- 
quired label statements are dwarfed 
into insignificance by the elaborate 
claims which are made in addition to 
them at the option of the guarantor. 
It is these unrequired statements which 
I wish to discuss today. 

At this point, I believe that I should 
make two things clear: the first is that 
we are concerned primarily about a 
minority condition, which is in keep- 
Ing with the usual interests of law- 
enforcement agencies. Our work is 
primarily enforcing the will and cus- 


- ad‘lress delivered at the annual convention 
the ‘merican Feed Manufacturers association 
leld in Cincinnati, Ohio May 5-7. 
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toms of the majority upon a minority 
who may deviate if not otherwise con- 
trolled. The conditions discussed are 
prevalent among a few only, but they 
tend to weaken the reputation of the 
whole industry. Secondly, I should 
like it made clear that I am not dis- 
cussing actual or proposed controls, 
but only presenting some opinions on 
a matter in which we believe that we 
have an interest. It is an abstract dis- 
cussion which I hope will result in 
such self-discipline on the part of those 
involved that specific controls will 
never be necessary. We merely want 
to prod a few black sheep into seeing 
the error of their ways. 

Advertising claims fall into about 
two categories, the first of which are 
claims for content of a particular mix- 
ture or formula feed. These frequently 
take the form of references to vitamin 
potency, amino acid content, or pres- 
ence of trace minerals. The objec- 
tionable claims are usually vague; such 
as, “high,” “abundant,” “contains all,” 
and other non-precise terms. Now, all 
of these properties can, with present 
laboratory methods or by calculation, 
be established very definitely, and it is 
possible for us to describe the content 
of a feed quite accurately with respect 
to them. There is no need for vague- 
ness, and I believe that if such a claim 
is to be made, it should be in terms of 
definite units or percentages. When I 
see such a claim on a feed label or in 
advertising, my first reaction is often 
that the guarantor of the feed is sev- 
eral years retarded in his development 
and that he may not know exactly 
what he is doing, for otherwise he 
would be able to provide a more accu- 
rate description. Would it not be bet- 
ter for the manufacturer to bring his 
advertising methods up to date and 
describe his products in the precise 
terms available to him? 

Along the lines of this type of claim 
of extraordinary content for feeding 
stuffs, is a feed label which attempts 
to tie in the label of a mixed supple- 
ment which is incorporated into the 


formula. Advertising and label claims 
attempt to point up the presence of 
the addition and its miraculous prop- 
erties. This tie-in method of selling 
is based on the idea that the proper- 
ties of one mixture can be transferred 
in their entirety, or that it makes an 
outstanding contribution to another. 
This is not always the case. I have 
seen a supplementary feed of consider- 
able value diluted out to the point that 
its own value disappears in that of the 
mixture into which it is incorporated. 
It is also possible that the mixture into 
which the supplement is combined 
would be so incompatible with it as to 
destroy all of the original value con- 
tained in the supplement. I would not 
belittle the value of mixed supple- 
ments, particularly as conveniences to 
the manufacturer, but in many cases 
the use of the advertising of these 
products in merchandising formula 
feeds seems unsound and is often mis- 
leading. I believe that we have sev- 
eral on the market at the present time 
which might be classified, if one con- 
siders their use and general contribu- 
tion to formula feeds, as nothing more 
than an advertising campaign with a 
bag of feed attached. May we suggest 
as a remedy for this complaint a good 
straight-forward list of ingredients 
which allows the formula feed to stand 
on its own feet. 

The other type of claim which 
might be classed as questionable is one 
for improved results. The guarantor 
states, or implies, that use of his feed 
will result in greater production, im- 


- proved rate of growth, and will posi- 


tively eliminate all red ink from the 
farmer's bookkeeping. Very often tes- 
timonial letters play a major role in 
this type of advertising claim. Now. 
we all know that any difference in a 
response to a new feed depends upon 
the feed which has been given pre- 
viously, and that the maximum which 
can be attained with any feed is con- 
ditioned ‘by the heredity of the ani- 
mals to which it is fed and their en- 
vironmental conditions. Unqualified 
claims for increased production must, 
therefore, be classified simply and 
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In The Mill at Washington 


by Congressman LAWRENCE H. SMITH 


Washington, D. C. 
May 5, 1948 


OLEO WAR: FARMER VS. FARMER 


When the house passed the oleo tax repeal bill the country saw the end of 
the "Farm Bloc." During the debate on it, the feeling both ways was intense. 
Already there is an undercurrent which bodes no good for the general welfare of 
agriculture. The public should understand that the issue is an economic one with 
the cotton and soybean farmer moving to enlarge his market at the expense of the 
dairy farmer. So the man who represents the first group fought against the man 
who speaks for the dairy interests in the congress. The city representatives were 
on the sidelines enjoying the contest in the hope that this split would continue 
with the result that prices for agricultural products will go down. The wounds 
are deep and the healing process will be slow. The "Farm Bloc™ is no more. 


Yet it seems that the cotton farmer and the soybean farmer must depend upon 
the dairy industry for a high degree of his prosperity. Here are some interest- 
ing facts brought out in the debate: In 1946 cotton farmers received $21,000,000 
from oleo manufacturers for cottonseed oil. In the same period they received 
$31,000,000 from the dairy farmers for cottonseed meal. Again for the same 
period oleo makers paid soybean growers $23,000,000, while the dairy people paid 
them $55,000,000. Thus, it appears that the cotton and soybean farmers have 
waged a war against their best customers. 


The whole fight was along the line that removal of the tax would help bring 
down the high cost of living. This was a phony argument because in 23 states 
repeal of the federal tax would not benefit the consumers as these states do not 
permit the sale of colored oleomargarine. They would benefit to the extent of 


1/4-cent on a pound and the average consumed is about 20 pounds per individual, 
or 5 cents per year. 


In Washington uncolored oleo is 40 cents per pound. Colored oleo -- which 
can be sold here -- is 55 cents per pound, or a spread of 15 cents. What will 
the consumer say if and when the manufacturer decides to make colored oleo only? 
This is certainly a possibility. There is no assurance that it will be sold for 
less than present market prices and this means an increase in price for 90 per 
per cent of the oleo consumers. . 


The dairy farmer has been losing his butter market for the past year. Oleo 
production in February was 80,418,176 pounds, an increase of 12,668,098 pounds 
over February 1947. Butter production was 20,000,000 pounds less in the same 
period. This means that the dairy farmer will reduce his herds and then follows 
less milk which will send the price of all dairy products upward. The dairy 
farmer also furnishes about 40 per cent of the beef and veal to the meat markets 
and this will have a considerable bearing on the price of meat. So, what was _ 
thought to be a saving in dollars when the oleo taxes are repealed now appears to 
be a loss to the consumers over the long haul. 


MILITARY DRAFT LEGISLATION 


The bill to draft men 19 through 25 is now in the house. The armed services 
committee approved it by a vote of 28 to 5. This is a top-heavy majority and 
may indicate the attitude of the members. Two years of service is provided for 
non-veterans who have no dependents and are not in any organized reserve unit, 
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This chick, 28 days old, weighed 124 Gm. 
and showed marked riboflavin deficiency. 


SEVEN DAYS 


No doubt about it— your customers’ poultry 
grow and produce much better when there’s 
adequate riboflavin in their feed. As a leader in 
the development of pure vitamins, Merck pro- 
vides dependable riboflavin mixtures particularly 
suited to low-cost application to your feed-pro- 
ducing methods. Write for the complete, inter- 
esting story and prices. 


id, weighed 210 Gm. 
after recovering on same diet supplemented 
with crystalline riboflavin. 


Photos courtesy 
of Dept. of 
Agricultural 
Chemistry, 
University of 
Missouri. 


No. 54 RIBOFLAVIN MIXTURE merck — 


One ounce contains one gram of Riboflavin. Balance 
is starch and small amounts of Calcium Sulfate and 
Iron Sulfate. 


RIBOFLAVIN 85% MERCK (Not U.S. P.)— 
Riboflavin 85%, Fe (as Sulfate) 1.5%, Ca (as Sulfate) 
1.5%, Starch added 5%. 


MERCK & CO., Inc. 


Manufacturing Chemists 


Chicago, Ill. « Los Angeles, Calif. 


RIBOFLAVIN MERCK 


RAHWAY, N. J. 


New York, N. Y. © Philadelphia, Pa. « St. Louis, Mo. * Elkton, Va. 


In Canada: Merck & Co.,Ltd. * Montreal * Toronto « Valleyfield 
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@ CELEBRATING their 40th anni- 
very convention with a registration of 
close to 1,200 persons, the American 
Feed Manufacturers association held 
one of its most successful meetings 
May 5 to 7, 1948 at the Netherland- 
Plaza hotel, Cincinnati, Ohio. 

Retiring chairman of the board 
Lloyd S. Riford, Beacon Milling Co., 
Cayuga, N. Y., opened the session the 
morning of May 5. This first session 
was to have been presided over by 
program chairman Charles Van Hors- 
sen, General Mills, Inc., Chicago, but 
because of his confinement to a Chi- 
cago hospital, William Foster, sales 
manager of Sargent & Co., Des Moines, 
who was also a committee member, 
presided. 

In his keynote talk, Mr. Riford de- 
clared that the “overall objective of a 
national association is to perform for 
the industry any functions which the 
individual units of the industry cannot 
carry out for themselves or which can 
be carried to a better advantage by 
united action.” 

He pointed out that it is necessary 
that we realize that a national associa- 
tion is organized to deal with common 
industry problems on a national basis, 
whereas a sectional organization does 
not have that function. 

Calling attention to association in- 
fluence Mr. Riford said: 

“As late as last November, the in- 
fluence of our association, through its 
executive officer, was an outstanding 
example of the value of the associa- 
tion to the industry and to the national 
welfare. 

“The testimony and advice of Mr. 
Berger to congressional leaders, backed 
up by the experiences of the industry 
through the last months of price con- 
trol, may have been the controlling in- 
fluence in preventing the re-imposition 
of such controls which was «a major 
issue before the special session of 
Congress.” 

Mr. Riford called attention to the 
fine work done during the war and up 
to the present time in the field of pub- 
lic relations to build a more friendly 
public feeling toward the feed manu- 
facturing industry. In closing, Mr. 
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AFMA Holds 40th Convention 


Nearly 1,200 Attend Meeting at Cincinnati 


CONGRATULATIONS to the new chairman of the board of the American Feed Manu- 
facturers, Fred W. Thomas, left, director of formula feeds for General Mills, Minneapolis, 
are extended by the retiring chairman—Lloyd S. Riford, Beacon Milling Co., Cayuga, 
N. Y., while Walter C. Berger, who was re-elected president of the association, smiles at 
the cameraman. (Photo by The Feed Bag) 


Riford called attention to the supreme 
obligation of every organized group 
and of every patriotic citizen. 

“The major issue in this country 
today is the preservation of our Amer- 
ican free economy, the system of free 
enterprise, of individual freedom, as 
opposed to the ideologies which make 
the state all-powerful and the indivi- 
dual a slave,” Mr. Riford said. “En- 
croachments on this system have been 
alarming. Our American way of life 
is the greatest heritage ever granted to 
any people. The retention of this heri- 
tage for ourselves and for future gen- 
erations is our first responsibility.” 

Mr. Riford then introduced the new 
chairman of the board, Fred W. 
Thomas, General Mills, Inc., Minnea- 
polis. In response, Mr. Thomas pledged 
his entire efforts for the benefit of the 
trade and outlined several points which 
are published elsewhere in this article. 

William L. Hunter, Sacramento, 
Calif., president of the Association of 
American Feed Control Officials, 
brought greetings of his group and 


By ELDON ROESLER 


spoke on “Fact and Fancy in Feed 
Label Claims.” His talk is published in 
full starting on page 23 of this issue. 

Closing the first morning’s session, 
Leo M. Cherne, executive secretary 
of the Research Institute of America, 
talked on current affairs. He predicted 
the possibility of a return to allocation 
controls and another inflation ‘spiral 
because of the money being spent for 
the Marshall plan and re-armament. 
His talk is published in this issue start- 
ing on page 31. 

The dog food division of the asso- 
ciation sponsored the session the after- 
noon of May 5. Division chairman J. S. 
Williams of the Quaker Oats Co., 
Chicago, presided. Dr. Paul H. Phil- 
lips, University of Wisconsin, who is 
conducting a three year research pro- 
gram for the division reported on re- 
cent progress in this work. 

In discussing fat requirements of 
dogs, Dr. Phillips reported that his 
work thus far indicates that the opti- 
mum fat requirement lies somewhere 
between three and 12 or 15 per cent. 

“When our rations contained more 
than 15 per cent fat, there has always 


been a retardation in growth and a rather 
rough rocky time for the puppy during the 
early stages of growth when the fat con- 
tent amounts to 18 or 20 per cent, “Dr. 
Phillips said. ““The hair coat, including gloss, 
sheen and luster was not improved with in- 
creasing amounts of fat. Frequently the ani- 
mals in the low fat fed group were the sleek- 
est, nicest appearing on experiment.” 

Dr. Phillips reported that work has been 
done on the mineral requirements of the dog 
but no conclusions have been reached since 
the activity is in an early stage. In outlining 
the task ahead, Dr. Phillips said: 

“We must determine the exact deficien- 
cies of the synthetic diet we are using. The 
corn-soybean oil meal-alfalfa ration must be 
modified to eliminate its glaring deficiencies 
and attempt to supplement it to obtain ade- 
quate nutrition for reproduction and lacta- 
tion. It is further necessary to determine the 
amino acid requirements of the dog for re- 
production and lactation.” 

Dr. A. R. Theobald, president of the 
American Animal Hospital association, Cin- 
cinnati, made some observations on small 
animal feeding. He decried the practice of 
feeding table scraps to dogs and then think- 
ing that the dog’s nutritional requirements 
are met. 

“Rather, from this practice of feeding 
table scraps of all kinds and bones, the 
veterinarian sees many acute and chronic 
disorders of the gastro-intestinal tract de- 
velop,” Dr. Theobald said. “Commercial 
dog food offers a convenient and practical 
way of providing for the dog what he needs 
and we in veterinary practice would be in 
a bad way were it not for you manufacturers 
of dog food. 

“Nutritional studies have stimulated great 
progress in commercial dog foods and on 
the whole they are much better today than 
a decade ago. Research in universities, your 
own private research and that of other pri- 
vate laboratories, have more accurately de- 
termined nutritive requirements of the dog.” 

Dr. Theobald offered the following recom- 
mendations to dog food manufacturers: (1) 
use the best quality meat products that con- 
tain all the essential amino acids needed by 
the dog; (2) discontinue using those in- 
gredients that have poor digestibility and 
are of low nutritive value for the dog; (3) 
if you manufacture a product known to be 
complete for growth, maintenance and re- 
production, it should be so labeled, and if 
incomplete, definite instructions for supple- 
menting it should appear on the label. 

W. W. Wachtel, president of Calvert 
Distillers Corp., spoke on merchandising 
to conclude the dog food program. Using 
a chart showing the various glands in the 
human body, Mr. Wachtel declared that 
selling is tied up with these glands. Draw- 
ing an analogy he pointed out each gland 
and told what reaction it had in the human 
makeup. 

Mr. Wachtel criticized the present edu- 
cational methods which he claimed brings 
students into the business world without 
practical preparation. He advocated a loan 
program whereby students in their last year 
or two of college could be loaned out to 
business firms to obtain practical knowledge. 

He maintained that the best way to sell 
merchandise is to find out what objections 
the public has to the product, thereby de- 


speech: 


respect for the opinion of others. 
future for the feed industry. 
business on a sound basis. 


than it has for a long time. 


damage to our prestige. 


the buyer. 


AFMA Board Chairman Points the Way 


The following are important points made by Fred W. Thomas, new chairman 
of the board of the American Feed Manufacturers association, in his acceptance 


1. It is our responsibility to’ develop and carry on further such Policies as 
are sound and are to the best interests of the association. 
2. It shall be my aim to approach all of my duties objectively with a wholesome 


3. In spite of the economic clouds which may be gathering I predict a bright 

4. We are on the threshold of opportunities for those willing to keep their 

5. We are in an era when good scund business judgment will count for more 

6. I know of no industry where the customer is more important to the seller 
and the seller is equally important to the customer. 

7. Any attempts to maintain or increase our volume of business by lowering 
the value of our products or any changes in methods of doing business 


designed simply for a temporary advantage will prove to be of lasting 


8. I contend that a policy which places more than a fair share of economic 
burden upon the seller will ultimately lead to disaster for both the seller and 


termining the “ohms” of sales resistance to 
the commodity. 

A clever skit was presented at the meet- 
ing by personnel from radio station WLW, 
Cincinnati. The skit dramatized the celebra- 
tion of National Dog Week to be held 
Sept. 19-25. 

The morning program May 6 was spon- 
sored by the nutrition council of the asso- 
ciation with Fred H. Hessel, Grange League 
Federation, Buffalo, chairman of the council, 
presiding. Dr. J. L. Krider, professor of 
animal science at the University of Illinois, 
discussed recent advances in swine nutrition. 
Dr. Krider reported that when swine are fed 
in dry lot and not on good pasture it is 
necessary to give special attention to the 
vitamin requirements. 

“This is especially important in the case 
of young pigs up to about 75 pounds and 
of gestating-lactating sows,’ Dr. Krider said. 
“These are often referred to as critical pe- 
riods, nutritionally, in the life cycle of the 
pig.” 

Dr. Krider referred to recent research 
dealing with the vitamin B. complex and 
urged that rations formulated for young 
pigs and pregnant or lactating sows in dry 
lot should be formulated with a margin of 
safety by supplying a slight excess of the 
important B, factors. 

“In a recent series of tests at the Illinois 
station a good basal ration containing 
ground yellow corn, expeller soybean oil 
meal, tankage, 5 per cent dehydrated al- 
falfa meal, vitamin A and D oil and min- 
erals was nutritonally inadequate for year- 
ling sows and for gilts fed in dry lot dur- 
ing pregnancy and lactation,” Dr. Krider 
said. “Only 37 per cent and 9 per cent of 
the pigs were weaned respectively by the 
yearling sows and gilts fed this ration,” Dr. 
Krider reported. 

“The addition of dried fermentation solu- 
bles did not correct the first limiting de- 
ficiency of the basal ration although a slight 
improvement was noted. However, 1 per 
cent of sardine condensed fish solubles did 
supply the nutrients needed to correct the 
first limiting deficiency of the basal ration.” 

Dr. W. A. Hagen, president of the Amer- 
ican Veterinary Medical association, dis- 


cussed the feed dealer and his relations with 
the practicing veterinarian. According to 
Dr. Hagen, those who manufacture feeds 
for animals and the veterinarians of the 
country have a great job to do in common, 
namely to increase the efficiency of ou 
livestock industry through the maintenance 
and improvement of the health and vigor 
of domesticated animals. 

Listing activities which should and un: 
questionably will be extended, Dr. Hagen 
called attention to (1) further improvement 
of breed stocks; (2) range and pasture im- 
provement practices; (3) improvement in 
breeds and strains of cereal grains for stock 
feed; (4) better feeding practices; (5) im 
provement in marketing practices; and (6) 
reduction in losses from diseases. 

“Commercial feeds not infrequently are 
blamed by farmers for stock troubles,” Dr. 
Hagen said. “If the feed has been properly 
used it seldom is at fault. Better trained 
veterinarians, with better technical facilities 
at their disposal are getting at the true 
causes of most diseases and fewer are now 
unjustly charged to faulty feeds.” 

Amino acid requirements was the subject 
of an address by Dr. Jerry Sotola, assistant 
director of Armour’s Livestock bureau, Chi- 
cago. He declared that in order to obtain 
greatest economy in protein nutrition, an 
attempt should be made to achieve a com 
bination of proteins which have a complete 
pattern of the essential amino acids. He 
pointed out that from the practical view 
point only a few of the amino acids actually 
require consideration, because natural feed- 
stuffs supply most of the others in adequate 
amounts. 

“Very little is yet known about the avail- 
ability of amino acids in the proteins of the 
common foodstuffs,” Dr. Sotola said. “It is 
logical to assume that a variability does exist 
and that during the process of digestion the 
amino acids are liberated at different rates 
and that this characteristic is peculiar to 
each individual amino acid according to the 
nature of its linkage in the protein mole- 
cule.” 

Dr. Sotola listed some specific functions 
of amino acids and outlined the amino acid 


(Continued on page 90) 
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USE Peebles 


* America’s Finest Feeds 
are Fortified with 


Peebles 


DRIED WHEY with RIBOLAC 


e Stabilized e Spray-Dried 
e Free-Flowing « Easy-Mixing 
Economical 


GUARANTEED ANALYSIS 


Protein 12% 


Ash (Milk 
Minerals) 14% 
55% 


Lactose 
23 mg/Ib. 


Riboflavin 


SEND FOR FREE 
FOLDERS for your 
feeders showing 
how Peebles’ Whey 
Products, Con- 
densed and Dried, 
aid growth, health 
and production of 
livestock and poul- 
try. Send for feed mixer’s Formula Book 
with hundreds of economical rations 
which will help you prepare better feeds 
with Peebles’ Whey Products. 


*Ribolac, 


with RIBOLAC 


@ The future profits of your customers 
depend on how their pullets develop on 
your growing mash. It takes good feeding 
to bring out good breeding ! 


Build big, husky layers that are future 
profit payers by fortifying your growing 


’ mash with Peebles’ DRIED WHEY, with 


Ribolac. It contains valuable milk nutri- 
ents and vitamins that aid growth and 
health. 


an exclusive Peebles’ whey 
fermentation, provides guaranteed, uni- 
form levels of Riboflavin, as well as other 
important B-Complex vitamins—plus ad- 
ditional beneficial nutritional factors pres- 
ent in milk sources. 


Peebles’ DRIED WHEY is free-flowing 
and easy-mixing because it is “Spray- 
Dried” and “Stabilized.” It’s always uni- 
form, always available and economical. 
You can take full advantage of its guaran- 
teed analysis in your formulas. 


PEEBLES’ LACTO-G 
COCCIDIOSIS CONTROL 

Recommend flushing mash containing 
30% Peebles’ LACTO-G to be fed one 
week. Guaranteed lactose content, 65°%, 
makes it economical to use and produces 
desired flushing action. High milk nu- 
trient and vitamin content beneficial to 
ailing birds. 

Send for free folders outlining effective 


coccidiosis control program, stressing impor- 
tance of sanitation as well as proper feeding. 


Comes in 50 and 100 
Ib. fibre 


500 Ib. barrels. 


free whey product free 


drums, with 
ive liners, and 


Sell this 
Profitable 
Feed Fortifier! 


Peebles 
Condensed 


WHEY-PRODUCT, 
containing RIBOLAC 


Guaranteed 55% solids, 1000 
units Vitamin Ds, 11.5 Mg. Ribo- 
flavin, 18 Mg. Niacin per pound. 

Farmers and poultry rais- 
ers find it easy to supple- 
ment their home grown 
grains by feeding this mo/d- 


choice to poultry. It can be 
mixed with mash or grains 
for poultry, slop for pigs, or 
gruel for calves. Nationally 
advertised in farm and poul- 
try papers. Sells on sight. 


WESTERN CONDENSING COMPANY 


SAN FRANCISCO, CALIFORNIA 
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Golden. Eagle Milling Co., Petaluma, California., National Sales Agent 


America’s Largest Processor of Whey Products 


APPLETON, WISCONSIN 
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MORTON SALT co. 


NON-HARDENING 
under normal use 
and storage conditions| 


Morton’s Free Choice Salt is es- 
pecially developed for livestock 
feeding. It’s pure — easy to feed 
and easy to use for mixing, and 
formulated to remain NON- 
HARDENING under normal use 
and storage conditions. It’s easier 
to handle, easier to store, and 
easier to sell for you. 


This FREE Book 
will boost your 


salt sales 


Ask your Morton 
Salesman for a sup- 
ply of this 40-page 
authoritative book- 
let for handing out f 
to your customers. 
It’s the finest thing 
of its kind ever 
published 


Suggest to Your Customers 


That They Make This Simple Test 


Throw a handful of salt to their hogs. If they are getting enough they'll 
probably ignore it. If not, they'll relish it — a signal that they want and 
need more. 


Most hogs don’t get enough salt. Yet, like all livestock, they need it. For- 
merly they got their salt in the protein part of their ration, mostly meat 
by-products and high in salt. But Purdue Tests show that even this is not 
enough. Today, when hog rations are balanced largely with vegetable 
proteins, low in salt, the need is even more acute. 


With plenty of salt before them all the time, hogs and all other livestock 
eat less feed per pound of gain, put on weight faster, reach market weight 
earlier, cost less to feed, fatten, and finish. The result is your customers 
make more money . . . they raise more livestock . . . they’re better custom- 
ers for all the other products you handle. Morton Salt Co., Chicago 3, Ill, 


Livestock need salt free choice. Salt 
supplies both sodium and chlorine — 
the sodium needed in bile for digesting 
fats and carbohydrates; the chlorine of 
hydrochloric acid for converting feed 
proteins into body tissue. Salt is also im- 
portant to blood, to nerves, to muscles. 


With salt available all the time, each 
animal can get the salt it wants and 
needs for economical production. The 
animal is healthier and thriftier — your 
customers’ profits are greater . . . they 
become more profitable customers, 


MORTON’S 


e 


SALT 
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Democracy the Crossroads 


Entire World Looks to America for Guidance 


@ I'M delighted, in connection with the 
responsibility I face this morning, that I'm 
not up against the hazard or the handicap 
of the type of control of a public speaker's 
statements which wisely enough exists in 
the case of advertising statements, as re- 
counted to you by Mr. Hunter. As a mat- 
ier of fact, I know of nothing which would 
more effectively dampen the ardor of the 
public speaker than the kind of specific ex- 
«mination of the complete accuracy of his 
tatements such as is involved, sensibly, in 
the claims and descriptions made by the 
manufacturers of American products. 

Having stated that let me also say that to 
the best of my ability, and without pulling 
punches, I will make an effort in this brief 
period to as accurately as possible present 
to you those developments and those prob- 
abilities which will have their economic 
and political impact upon you within the 
months to come. 

As we of the Research Institute see these 
months ahead several things seem quite 
clear. The first and dominating conclusion 
is that we are in for an additional dose of 
inflation. The talk of recession and the ex- 
pectation of it which your industry felt par- 
ticularly not many months ago, has receded 
just as rapidly. 

It has receded for very logical reasons. 
The total of our foreign expenditures and 
particularly military appropriations involves 
an economic shot in the arm so large as at 
this moment to be incalculable in the peace- 
time history of the United States. There has 
not been one previous interval in which the 
economic stimulation of enterprise by gov- 
ernment has been as great during a single 
peacetime year. Interestingly enough, the 
economic stimulation represented by the ex- 
penditures now projected will be greater 
than the total peacetime and military ap- 
propriations which were involved in World 
War I. 

May I also state quite frankly that I’m 
talking of more than is involved in the 
expenditures that have already been allo- 
cated. It is my judgment that military ap- 
propriations will be greater than any sum 
thus far admitted. 

Those members of our armed services 
whose responsibility brought them before 
congress to testify on behalf of universal 
military training, resumption of selective 
service and an extension of the air arm 
have been capable indeed in avoiding the 
specific thought of the program which will 
be used. To illustrate, I have yet to find an 
approximation that can give a good indica- 
tion of what the cost of a 66 group air 
force involves, let alone the cost of the 70 
group air force. May I suggest the cost of 
the planes themselves and of the men who 
will man them impeccably, with the cost of 
the bases from which these planes will op- 
erate, 

It may seem even outrageous for me to 
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suggest that the only tentative and infor- 
mal figure which has thus far been offered 
is that a 66 or 70 air group striking force 
will require five additional bases outside the 
continental limits of the United States and 
that the cost of these bases will be in the 


THIS address by Leo M. Cher- 
ne, executive secretary of the 
Research Institute of America, 
was delivered May 5 at the 
American Feed Manufacturers 
association convention in Cin- 
cinnati. 


neighborhood of $5,500,000,000 (five and 
a half billion) per base and $1,500,000,000 
(one and a half billion) per base annually 
for maintenance. 

Your arithmetic is as good as mine, total 
the cost and you will have some approxi- 
mation of the economic impact upon our 
society and upon your enterprises that is in- 
volved in the course we are inescapably fol- 
lowing. 7 

Let me emphasize that I am not a critic 
of that course. 1 believe that the course is 
an inescapable one as I have said, and that 
if anything we are following it rather slowly. 
It is by now common knowledge to all 
people everywhere that a struggle for pow- 
er between the United States and the Soviet 
Union will be the one dominating fact of 
this generation. In my judgment the pos- 
sibility of this struggle for power exploding 
into a war within the next 12 months is so 
emall as to be almost negligible. 

Let me make one comment in that direc- 
tion. Six months ago I said, and quite fre- 
quently, that the possibility of war between 
the United States and the Soviet Union 
was absolutely fantastic, utterly impossible. 


Now I say, “quite unlikely,” and there is a 
world of difference between utterly impos- 
sible and quite unlikely. 

This is what has happened within less 
than six months. A number of people, and 
particularly the house appropriations com- 
mittee, have not only taken great heart from 
the victory which western democracy re- 
ceived in the Italian election, but have gone 
further and interpreted that victory as a 
sign that the Russian tide is now declining: 
and that as a consequence the Soviet Union 
will become less and less troublesome, less 
difficult, more reasonable, less aggressive, 
and the needs of American participation in 
world affairs consequently less threatened. 

May I also suggest that in my opinion, 
and the opinion of those with whom we 
are in constant association in the search for 
information, that interpretation of the ef- 
fects of the Italian election is nonsense. 
The Soviet Union has traditionally followed 
a simple course. It’s course is to press at 
any one point until impossible resistance 
develops. At that moment it will recede, 
it will retreat from that point but selects 
another point at which resistance has not yet 
developed. 

It’s fronts are as wide as the world, it’s 
ambitions and aspirations are limited only by 
the territorial limits of our globe. In my 
judgment the defeat of the Communists in 
the Italian election almost assures that the 
next point of focus, the next zone of con- 
flict, will be Turkey, Greece, Iran, Palestine, 
the entire Middle East. 

May I also state that in that corner of 
the world the Soviet Union will not run 
into the kind of difficulties it did in Italy. 
In Italy our foreign policy position was 
strengthened by the fact that we were de- 
fending democracy. We, the American peo- 
ple, rise quite instinctively and understand- 
ably to the defense of democratic govern- 
ments and democratic practices. 

But in the Near East you'd have to look 
hard to find the evidences of democratic 
practices and democratic government. And 
it will be difficult indeed to tell many of 
the American people that, on the strength 
of the fact that the United States has its 
activity in Turkey and the Dardenelles in 
behalf of Iran, we are supporting a strug- 
gling democratic society. 

It doesn’t make our support any less 
necessary, or any less vital to the course of 
world history, but it makes it more difficult 
for a democratic people, which is Russia's 
ace-in-the-hole in the Middle East. 

Russia need offer its people no such ex- 
planation. Wherever Russia moves, it moves 
in defense of democracy. The Nazi-Soviet 
pact, which Stalin entered into with Hitler 
in 1939, was in defense of democracy too. 
Automatically that which the Soviet Union 
does, is, as far as its people are concerned, 
democratic and all in opposition to facism. 

But move beyond that point and recog- 
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nize another reality of a psychological in- 
fluence in Europe and for very good rea- 
sons. At this moment we have passed the 
Marshall plan, at this moment the Mar- 
shall plan has not yet begun to operate, at 
this moment the Marshall plan is every- 
thing everyone wants. At this moment the 
Marshall plan has been represented, and 
understandably, as the answer to every 
European need. At this moment the Mar- 
shall plan is the great “white hope” of 
millions of people from one end of the 
continent to the other. 

But from now on we begin to confront 
reality. From now on the Marshall plan will 
be examined in its practicability. From now 
on delivery will be compared with represen- 
tation, and unfortunately there isn’t a pro- 
gram in the world which could meet the 
advertising representation which has been 
made of the Marshall plan. From this mo- 
ment on tha irritations of real politics will 
begin to take their toll of American pres- 
tige. 

I emphasize them because we should an- 
ticipate them and not be shocked and sur- 
prised when they occur. Let me illustrate. 
It would be a shame indeed if a year from 
now we suddenly discovered that the United 
States was not loved for its gratuity, but 
let’s be realistic—the lender or the giver is 
never loved, not when he’s a member of our 
family or a member of our community or 
a member of the world. 

The dignity of the individual who's re- 
ceiving, who's getting, who’s borrowing or 
taking, requires that he find some way of 
criticizing the giver, because genuine hu- 
mility is unfortunately a quality few people 
are capable of, though all say they admire 


it. And unfortunately, humility is not going 
to produce an European gratitude equal to 
our feeling of the gratitude we should re- 
ceive, and it would be a shame indeed if 
we retreated from our policy because of 
vanity. Why emphasize the reality? 

Secondly, choices will have to be made. 
The Marshall plan funds are not unlimited. 
Money will have to go to a shipyard in 
Portugal, or to a factory in France, or for 
a shipment of wheat to Italy, or for a boat- 
load of coal to Belgium, or for the rebuild- 
ing of a harbor in Greece, and not all of 
these can be done simultaneously and ulti- 
mately not all can be done, choices have to 
be made among them. 

Unfortunately there is no better way of 
incurring bitterness and suspicion than in 
the making of choices. It is always difficult 
to tell someone why you selected someone 
else ahead of him, his need is always the 
most important. And we are going to have 
that particularly difficult road to follow of 
making these choices without interfering 
with the politics of the individual nations 
and you can rest on this assurance—the 
communists of Europe will cry to high 
heaven twice each day and three times on 
Sunday that the United States is interfer- 
ing with the political freedom of every 
Marshall plan nation. 

Then there is another very pressing real- 
ity, the Marshall plan itself is conditional 
on a certain amount of imports from coun- 
tries behind the “iron curtain.” For ex- 
ample, the Marshall plan could founder on 
the rocks if Poland stopped shipping coal 
to Western Europe. A very real portion of 
the goods required for European reconstruc- 
tion must come from Czechoslovakia, from 
Poland, from Hungary, from Rumania. 


Happy Trio at AFMA Convention 


SOMEONE must have told a good story judging by the smiles on the faces of this trio 
caught by The Feed Bag cameraman at the American Feed Manufacturers convention. 
From left to right they are William Foster, Sargent & Co., Des Moines, who presided at 
the opening session of the convention; Leo M. Cherne, executive secretary of the Research 
Institute of America, who spoke on current affairs; and William L. Hunter, Sacramento, 
aa of the Association of American Feed Control Officials. (Photo by The 
eed Bag 


Now we have a very practical question to 
which we have no answer. How willing will 
Russia be to permit the export of vital 
goods, vital to European recovery, from na- 
tions under its political and military con 
trol? And there is no answer to that ques- 
tion. 

Now let’s move further. I said when } 
started, that the combination of all of thes: 
developments insures almost maximum busi- 
ness activity and continued inflationary pres 
sure here at home. But we must understand 
one thing about inflation that I don’t thin! 
has registered adequately yet. 

Inflation does not inflate evenly! Inflatio: 
doesn’t swell every balloon the same way! 
Inflation misses some balloons and_ bust 
others, and you can have a national econ 
omy built upon the reality of inflation ani 
still have very genuine distress in some seg- 
ments of the business community and amon» 
many, many consumers, and unfortunately 
the longer inflation continues, and the high. 
er it goes, the more that is true. 

One of the unfortunate realities in the 
months ahead is that the inflation we wil! 
experience will, to a larger extent than has 
thus far been proved, be a big business in- 
flation. It’s effects will not be similarly felt 
on smaller enterprise. Right at this mv: 
ment, as a matter of fact, small business in 
many sections of the United States is ai- 
ready suffering, and for very understand- 
able reasons. 

The pattern in prices and wages has been 
set by large enterprise since the end of the 
war. Just one illustration that is quite ob- 
vious, U. S. Steel—one company, if U. S. 
Steel can be called one company—has had 
a greater influence in setting the business 
futures of three million businesses than al- 
most any other development that has oc’ 
curred, in shaping the price field, in shap- 
ing the wages it will pay, in shaping the 
supply it will produce, and the places that 
supply will go. 

And we now are beginning to conten: 
plate some of the fruit of that reality. Small 
suppliers of automobile parts, for example, 
in the Detroit area, find themselves incap- 
able of functioning, of paying the same mi- 
terial supply prices, the same wage rates 
that the large companies are able to with 
apparent comfort and very considerable 
profit. 

And so business finds itself in periods «f 
pinch of this kind running to the bank for 
money and within the last few months, un- 
fortunately, too many small businesses have 
gotten caught in the revolving door of their 
local bank and can neither get in nor get out 
because bank credit is tightened particula~ 
ly so for the smaller, more risky, less stab'e 
enterprise. 

There is no doubt that as this period con- 
tinues small town difficulties will increae 
at the very moment when the nation itse!{ 
is incapable of producing all its own nee:!s 
and at the very moment when inflation w'!l 
be taking another bite out of an alreacy 
shrunken dollar. 

As I said before, inflation does not infla‘e 
evenly. Does it require too much imaginv 
tion to suggest that with each month of 
continuing inflation there are more ard 
more consumers who will not consume, or 
who are consumers for less and less? No 
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offers a tremendous saving 


by furnishing to hog and poultry feeds nutritional 


value at -low cost in steady supply. Write or wire 


for an analysis, prices and samples of LIQUA-FISH. . 


Patents applied for on process and product. 


LIQUA- FISH 


DEHYDRATING PROCESS CO. 


10 HIGH STREET, BOSTON 10, MASS. 


W. C. Pratt Company, 53 W. Jackson Boulevard, Chicago 4, Illinois 
Selling Agents for Central Northwest States 
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— Cherne 


(Continued from page 32) 


adequate total has ever been made in the 
United States of the fixed income group. 
In a certain sense it’s a wonderful phrase 
for a period of inflation—‘fixed income 
group”. A wonderful phrase if it conjures 
up to you a policeman, or a school teacher 
with economic chains around his or her 
pocketbook while everything is rising. And 
that consumer consumes less and less and 
the fixed income groups are suffering. Let 
me also point out that some of those who 
are not quite so fixed are also buying less 
and less and buying more and more out of 
accumulated savings. And this is unfortu- 
nately the traditional picture of a nation in 
the midst of boom-which is what we are. 
Boom has such a nice sound from far away, 
but when you examine all the components 
that go to make the big noise, some of them 
squeak, some of them squeal, some of them 
shriek, and of course a great many shout 
with joy. 

I've been doing a little personal flying 
within recent months and it reminds me 
of the view of a large city from the air, 
4000 feet. It is extraordinary for its sym- 
metry; for its beauty, for its cleanness—but 
of course the closer you get to it, the less 
symmetrical, the less beautiful, the less clean 
it is, and that unfortunately is also true of 
the anatomy of boom, and this too will be 
part of the shape of things to come in the 
months ahead. 


We in American enterprise face chal- 
lenges, the like of which we have never con- 
fronted before. We will have incentives to 
enlarge our production that will be as great 
as those which existed in the war just re- 


cently closed. We realize now the magni- 
tude of world responsibility which has been 
thrown upon us without our asking for it. 

Over night we have inherited the Brit- 
ish empire and the French empire which is 
a strange thing for a non-imperialistic na- 
tion which seeks no empire. We are the 
master of the seas and master of the skies 
and the entire world looks to us and we are 
in doubt. In moments of fatigue we wish 
we were back in the 1920’s when somehow 
or other the world regarded the United 
States as an adolescent nation which did not 
have much effect on anybody else anyway 
and we could enjoy the money we were 
making. History invariably forces the mantle 
of responsibility on the great nation or na- 
tions which do not ask for it, and we are 
in that position today. 

I have a very real conviction that our 
success in the struggle for power with the 
Soviet Union will be less affected by what 
the Soviet Union is able to do or not able 
to do than it will be by what we are cap- 
able of doing or incapable of doing. Be- 
cause let’s not kid ourselves, they're no 
match for us. This is not equal competition, 
thank God. Our competitor is a giant, but 
feudal. What he does not know about manu- 
facturing and output and human incentive 
would have made the Henry Ford of 1895 
ashamed. That nation has many of the 
world’s greatest resources — that’s been 
mentioned over and over again but let’s not 
forget that resources under the soil are 
very unpersuading and the greatest per- 
centage of Russian resources is an inventory 
in an encyclopedia, or a geography book. 
It is not an element in the competition of 
today. 

It does not mean that the Soviet Union 
is without an advantage. There never yet 


Feed Manufacturers Meet at Cincinnati 


TOP-NOTCH speakers of national reknown addressed the American Feed Manufacturers 


convention at Cincinnati May 5-7. The group above shows, from left to right, Dr. Paul H. 
Phillips, professor of biochemistry, University of Wisconsin; W. W. Wachtel, president, 


Calvert Distillers Corp.; Dr. A. R. T 


heobald, president, American Animal Hospital asso- 


ciation, Cincinnati; and Jack Williams, Quaker Oats Co., Chicago, Ill. (Photo by The 


Feed Bag) 


has been a police state that didn’t have an 
advantage. Of course there is an advantage 
in not being democratic. Of course there is 
an advantage in not being required to de 
bate—in being able to move quickly. Yes 
this is the momentary advantage every dic. 
tator, every emperor, every czar, has alway 
had. It’s an advantage you can get from 
the whip and your own spontaneous action 

An advantage you can get too from se\ 
eral hundred thousand people who regar: 
you as God, because let’s make no mistak 
about it, the American Communists and th: 
Austrian and French and British Commu: 
ists are worshipping a religion—Stalinism i 
their religion and Lenin is their God, an: 
the religious person moves on faith and thc 
move on faith. You could place them rig! 
in the midst of the rubble of Stalingra.! 
and they would raise their hands to hig) 
heaven and say it was Paradise. That is tl 
essence of a truly religious person. Unto: 
tunately for us, we Democrats are not 1 
ligious about it. We're not unreasonable 
about it, and we're rational about it, and 
reason always suffers in a contest with 1 
ligion, for a time. 

Yes, for a time, and then the great 
strength of the democratic institution wins 
out. It isn’t after all a mystic accidental pr 
cedure we have followed. Our great strength 
has been fashioned in a history of expensive 
experience, of productivity! It’s more than 
the contribution of our mountains, riveis 
and mines, and forests, because Russia }.\s 
those too. Our resources are not under: 
ground, we have used them and we have 
twice applied them to save western civiliza- 
tion successfully! 

The challenge—let’s learn to compose 
our internal conflict a little more peacefully 
because there is only time for one war at a 
time and only room for that kind of enemy. 
We must within these months to come so 
enlarge our production, so strengthen our 
will, so solidify our resources that we can 
bring the problem of inflation at home 
under better control than we have thus far, 
and meet the needs of a world at war from 
which we cannot and happily do not want 
to retreat. 

When, the history of this period is wnt 
ten it will be the history of the most ex- 
citing, challenging, and fruitful era the 
American people have ever gone throug 
and I've a very real conviction that t!e 
group before me and those whom you sy: 
bolize will produce the victory and the 
peace which has not yet emerged from 
war only recently ended. 

@ JOHN A. ALLIE, New York Mil; 
Minn., has purchased the New York M: 
Farm Hatchery from Mandus Johnson. 


@ EARL T. KEELE, sr., Elma, N. Y. su'- 
fered a loss of approximately $50,000 wh. : 
his feed processing plant and storage buil.!: 
ings were destroyed by fire recently. 


a 


GAMAGE JOINS LAMSON BROS. 

Harry C. Gamage, Kansas City, forme: y 
associated with the Moore-Seaver Grain C ». 
of Kansas City as vice president, has be a 
appointed manager of the commodity <- 
partment of Lamson Bros. & Co. in tie 
Kansas City office, according to compa' y 
officials. Mr. Gamage’s headquarters w 
be at 210 Dwight building, Kansas City. 
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Here’s how to do ff... 


], Get the important food factors 
into your feeds that produce the re- 
sults your customers must have to 
make good profits. 


2, Be sure these factors are from 
the best natural sources — standard- 
ized by laboratory and biological 
tests for uniform HIGH quality—top 
performance when used in your 
mixed feeds. 


3, Buy these factors on the basis of 
sound value at a fair price. 


Difficult? Not at all. It’s simple —if you use 


Borden’s Flaydry and Ladpro Poultry Feed Supple- 
ments. 


A combination of Borden’s Flaydry and Ladpro for- 
tifies your poultry feeds with the entire B-G Complex 
and Vitamins A and D, plus important amounts of all 
the essential amino acids and other nutrients. 


Furthermore, these factors are provided by superior 
natural sources—whey solubles, fish solubles and fish 
liver and glandular meal. They are standardized, uni- 
form, dependable, laboratory-controlled. 


For a better, bigger, more profitable feed business, 
with less worry about feeding results, get the facts. 


Write, phone or wire 


THE BORDEN COMPANY, Animat Food Dept., 350 Madison Avenue, New York 17, N. Y. 
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DAWE’S Products 
for Feed Mills 
Include— 

VITAMELK BASE 
FLAVONNE RIBO-D 
DAWE’S STEROL D:; 
DAWE'’S DRY 


ALASKA BRAND 
FEEDING OILS 


Scene at DAWE'S 
Vitamin Extraction 
Plant in Alaska 


» 


ROM the earliest days of the vitamin 

industry, DAWE’S has originated 
many widely used vitamin products and 
practices. Coupled with the pioneering 
habit has been the rule to strive for the 
very highest quality standards. Such 
policies have brought DAWE’S from 
small beginnings to an organization of 
international scope. 

DAWE’S products and nutritional 
service have a broad technical back- 
ground based on laboratory and scien- 
tific research. In addition, the DAWE’S 
organization excels in long practical expe- 
rience in commercial feeding, feed mill 
operation, and feed merchandising. 


DAWE’'S MANUFACTURING COMPANY 
and Affiliated Companies - 


Modern Laboratories 
Back DAWE'S Research 


Head Office: 


and Product Control 


Aves WORLD’S OLDEST AND LARGEST 


SPECIALISTS IN VITAMIN PRODUCTS FOR FEEDS 


This both-feet-on-the-ground approach 
is one of the reasons successful feed man- 
ufacturers from coast to coast have con- 
tinuously used DAWE’S products and 
services for many years. 

DAWE'’S activities range from the 
extraction and production of individual 
vitamins, to the formulation and manu- 
facture of comprehensive multiple-factor 
feed enrichment ingredients. A recent 
achievement is AD-SEAL-IN, an original 
process which, by protecting Vitamins A 
and D against exposure to air and many 
other destructive elements, incorporates 
in DAWE’S products a more stable form 
of these vitamins. 


* DAWE'S FORMULA AUDIT BUREAU 
CHICAGO, U.S.A. 309-A 
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CONDUCTED BY GERALD BURKE 


New Income Tax Law Will 
Save You Money in 1948 


@ HOW does the new tax law affect you? 

Just how much in dollars and cents will 
you save under the new law? The table be- 
low will tell you at a glance what your tax 
reduction will be. In- 
come shown on this 
table is net taxable 
income. That is in- 
come after deductions 
for charity, interest, 
taxes, medical, ete. 
Deductions for de- 
pendents are taken 
into consideration in 
the tables. 

How are these sav- 
ings arrived at? Here 

are the main reasons 

in a nutshell: 

(1) Effective Jan. 1, 1948 the following 
exemptions will be allowed: single person 
$600; blind taxpayer $600; taxpayer over 
65; $600; each dependent $600; blind 
spouse $600; spouse over 65 $600: mar- 
ried person filing joint return $1,200. 

(2) 1947 normal and surtax rates will be 
reduced as follows: 17 per cent of first 
$400 tax; $68 plus 12 per cent of the 
excess over $400 on taxes over $400 but 
not over $100,000; $12,020 plus 9.75 per 
cent of excess over $100,000. 

(3) Husbands and wives in common law 
states now get the benefit of income split- 
ting previously enjoyed only by hus- 
bands and wives in community property 
states. Husbands and wives can file a 
joint return, divide their taxable income 
by two, compute the tax on this figure 
and multiply it by two. 

(4) Taxpayers over 65 get two exemptions: 

Single person $ 600 
Over 65 exemption 600 


Total: $1,200 
Taxpayer can also deduct $1,200 for 
spouse over 65. 
(5) Taxpayer over 65 who is blind gets 
three exemptions. 


year of the deceased but the exemptions 
would not be pro-rated. 


Q.—Has the medical reduction been in- 


creased under the new law? 


A—Yes. The effect of the new rules is as 


follows: 

Blind exemption 600 Number of Maximum deductible on:-— 
exemptions 
Total: $1,800 (excluding 


Taxpayer can also deduct $1,800 for old age and Separate Joint 
spouse over 65 who is blind. blind persons return return 
(6) Standard deduction increased in amount exemption) 

to $1,000 or 10 per cent (whichever is one CEI 2 
less) in place of $500 allowed in 1947. two 2,500 $2,500 
If a married individual makes a separate three 2,500 3,750 
return in 1948, however, the maximum four or more 2,500 5,000 
standard deduction remains at $500. An i 


unmarried person making a separate re- 

turn will get $1,000 deduction. 

Next month we will discuss the effect of 
the new law on estate and gift taxes. 


QUESTIONS & ANSWERS 


Q.—What effect will the new law have on 


capital gains and losses if a joint return 
is filed? 


A.—Gains and losses will be combined as 


Q.—Does an employe taxpayer have to 


make out a new (W-4) withholding ex- 
emption certificate? 


A.—Not unless the employe or his wife or 


both are over 65 or blind. The employe 
should then call this to his employer's 
attention and he will get the additional 
deductions he is entitled to get. 


under prior law. Thus, the capital losses 
of one spouse may be used to offset the 
capital gains of the other. Although there 
are two taxpayers on a joint return, there 
is only one net income. 

Q.—How will the new law affect the capital 
gains alternative tax? 

A.—Long term capital gains will not be 
taxed at more than 50 per cent (25 per 
cent of the actual gain). This is exactly 
the way it was handled in 1947. In 1947, 
however, the alternative tax computation 
was used when the net income less ex- 
emptions exceeded $18,000. In 1948 it 


WRITE A LETTER—WIN A PRIZE 


Gerald Burke, who conducts this col- 
umn for The Feed Bag, is anxious to learn 
what readers think about the Better Busi- 
ness Clinic. You may win a valuable 
book on advertising and sales promotion 
if your letter is judged most interesting. 
Just tell us what you like or dislike and 
what subjects you would like to have 
discussed in future issues. Mail your 
letters before June | to Gerald Burke, 
c/o The Feed Bag, 1712 West St. Paul 
avenue, Milwaukee 3, Wis. 


will be used when it exceeds $22,000 or 


$44,000 if a joint return is filed. 


* & 
Q.—If a man dies during the year, does his 


March, 1948 and his wife wants to file a 
joint return, when does she have to file? 


wile end A.—She files just as if death had not oc- 


the tax saving on the split income plan? 
A.—No. The new law gives the surviving 
spouse the option to file a joint return. 
This is particularly important in the case 
of the death of a husband in a family in 
which the entire income was received 
from his services or from property he 
owned. This feature is an exception to 
the general rule that a joint return cannot 


be filed if a husband and wife have dif- 


curred. In other words since the tax year 
would normally end Dec. 31, 1948, she 
can file any time between Jan. 1 and 
March 15, 1949. 


@ MAWHINNEY GRAIN ELEVATOR 
Co., Delavan, Wis., is constructing an an- 
nex to its plant. New machinery to be in- 
stalled in the new addition includes a sheller, 
hammermill, and feed mixer. 


ferent taxable years. Of course the hus’) @ SWAN P. NELSON, Lindsborg, Kan., 
band and wife’s taxable year must begin associated with the Lindsborg Mill & Ele- 


Single person $ 600 on the same day. The death of one vator Co. for 24 years, died recently after 
Over 65 exemption 600 spouse would naturally shorten the tax a three weeks illness. 
Income after Single person with Married person with Married person with 
deductions no dependents no dependents* two dependents* 
but before Priot 1948 Tax Prior 1948 Tax Prior 1948 Tas 
exemptions Law Act Reduction Law Act Reduction Law Act Reduction 
$ 5,000.00 921.50 810.72 110.78 798.00 630.80 167.20 589.00 431.60 157.40 
10,000.00 2,346.50 2,123.68 222.82 20 85.00 1,621.44 563.56 1,862.00 1,360.96 501.04 
15,000.00 4,270.25 3,894.24 376.01 4,047.00 2,828.80 1,218.20 3,638.50 2,512.00 1,126.50 
25,000.00 9362-25 8,600.48 761.77 9,082.00 5,877.12 3,204.88 8,521.50 5,475.84 3,045.66 
50,000.00 25,137.00 23,201.44 1,935.56 24,795.00 17,200.96 7,594.04 24,111.00 16,577.92 7,533.08 
100,000.00 63,540.75 58,762.24 4,778.51 63,127.50 46,402.88 16,724.62 62,301.00 45,642.56 16,658.44 


*Entire income earned by one spouse. 
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Kansas Feed Men to Meet 


Plan Convention at Topeka May 21-22 


@ AN outstanding program has been ar- 
ranged for the 5lst annual convention of 
the Kansas Grain, Feed & Seed Dealers 
association at the Hotel Kansan in Topeka, 
May 21-22, according to Orris E. Case, 
secretary of the group. 

Immediately following registration Fri- 
day morning, May 21, the educational pro- 
gram of the seed section will get under way 
with three outstanding speakers slated to 
address the group. L. L. Compton, secretary 
of the Kansas Crop Improvement association 


will lead off, followed by Prof. H. E. Myers, 
head of the department of agronomy, Kan- 
sas State college, and Paul Ijams, director, 
control division, Kansas state board of agri- 
culture. 

The feed section will meet Friday after- 
noon to hear W. R. Ewing, Ray Ewing Co., 
Pasadena, Calif.; Ed Glennon, secretary of 
the American Feed Manufacturers associa- 
tion; and Prof. A. D. Weber, head of the 
animal husbandry department at Kansas 
State college. 


A REPORT ON 


Newcastle 


e@38e 


Extensive research in our laborato- 
ries has resulted in the successful 
development of a vaccine which, to 
date, has established immunity to 
Newcastle disease in whole flocks of 
birds. Tests in our laboratories have 
definitely established immunity for 
at least seven months. Vaccinations 
in the field, begun on November 
13, 1947, have remained 100% ef- 
fective even after repeated attempts by 
direct infection with live Newcastle 
virus. Continuing research may ul- 


timately establish our goal —life- 
time protection. 

Now, for the first time in the 
United States, Newcastle disease 
can be controlled. The importance 
and value of this new vaccine to 
the poultry industry are inestimable. 
Detailed information for dealers, 
hatchery men and flock owners may 
be obtained by writing to the Wene 
Poultry Laboratories. The vaccine 
is available to everyone. 


WENE POULTRY LABORATORIES - Vineland, New Jersey 


Biological Products 
» / Newcastle Vaccine © Tracheitis Vaccine « Fowl Pox Vaccine » Pigeon Pox Vaccine « Stained Antigen 


COAST TO COAST POULTRY HEALTH SERVICE 


Featured speaker of the Friday luncheon 
will be Milton Eisenhower, president o! 
Kansas State college. J. C. Mohler, secretary 
of the Kansas state board of agriculture 
will be an honored guest at the luncheon 

Saturday's activities will commence witl 
the annual business meeting of the associa 
tion. Governor Frank Carlson of Kansas, i 
scheduled to visit the convention some tim: 
after the business session. Speakers address 
ing the Kansas conventioneers Saturda 
will include: Don Clark, secretary of th 
Grain & Feed Dealers National association 
A. W. Erickson, Field Notes Crop Repor' 
ing service; A. T. Edwards, Missouri Chem 
ical Co.; and Sterling C. Masters, Master 
Kelley Grain Co. 

The convention will officially close Satu 
day evening, with the convention banqu: 
planned for that time. Outstanding ente: 
tainment will be featured at the banque’. 
making it a highspot of the entire mee’ 
ing. Virg Hill, who writes the “Hilltopper ’ 
column for the Capper publications, wi! 
act as master of ceremonies. 

An invitation to attend the convention 
and the educational meetings has been ex 
tended to members of the grain, feed, and 
seed industries by Secretary Case, who pre 
dicts a record attendance at the Topek« 
convention. 

Officers of the Kansas association are: 
Lester R. McDonald, Satanta, president: 
D. A. McDonald, Iola, vice president; and 
Mr. Case, Hutchinson, secretary-treasure! 

Directors of the association include: |. 
H. Voss, Downs; Harry K. Coe, Topeka: 
Dick Frazee, Hutchinson; J. A. Holmstrom, 
Randolph; Ellis K. Cave, Dodge City; How 
ard D. Banta, Oberlin: and A. W. Estes, 
Hutchinson. Dan C. Sullivan, Ulysses, is 
an honorary director. 


Large Attendance Forecast 
For Indiana Convention 


Reservations at French Lick Springs ho- 
tel for the annual mid-summer convention 
of the Indiana Grain & Feed Dealers asso- 
ciation June 20-22 are pouring in at a rate 
that promises to boost attendance well over 
last year’s mark, according to Fred K. Sale, 
secretary of the Hoosier state group. Mi. 
Sale warned that feed men planning on 
attending the meeting should make reservi 
tions early to avoid disappointment. 

Jesse Zook, Camden, Ind., has been aj 
pointed general chairman of outdoor activ’ 
ties by Phillip E. Legge, president of the 
association. The afternoon of June 21 ha 
been set aside for the popular athletic a: 
tivities which will include soft ball, hors: 
shoes, golf, bowling, bait casting, etc. Many 
prizes will be awarded, according to M: 
Sale, and a special program has been a: 


ranged for the wives of conventioneers. 


@ FULLENWIDER MILLS, Clay Cente: 
Neb., was swept by fire April 6. The dam 
age was estimated in the neighborhood o. 
$30,000, which included a total loss o: 


new machinery recently installed. 


@ HENRY CORDING, St. Joseph, Mo.. 
has opened the Cording Produce Co. ii 
Fairview, Kan. The new business will spe 
cialize in feeds and farm products. 
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OOF YOU CAN BUILD 


MORE SUCCESSFUL FEED BUSINESS 


WITH 


Here's the secret to PARAMOUNT MILLING Co.'s 
success in building a profitable feed business—they 
use DAVIS A to Z Vitamin Concentrates of guar- 
anteed potencies in all their poultry and hog feeds. 


When you use DAVIS A to Z Vitamin Concen- 
trates in easy-to-mix DAVIS poultry mash and hog 
feed formulas, you win praise and profit from your 
farmer customers. DAVIS formulas help increase 
egg production—help hogs gain faster—increase 
sales and profits for you. 


DAVIS offers you important sales-building helps, 
too. DAVIS assists in training your employees to 
become feed specialists. DAVIS lectures and films 
show your customers and prospects the advantages 
of using your feeds containing DAVIS A to Z 
Vitamin Concentrates. And you get the DAVIS 
Merchandising Plan—filled with pre-tested sales 
helps and ideas to build your business—boost your 
profits. Act now to build a more successful Feed 
Business. To delay may mean loss of profits to you. 
Mail coupon for money-making plan today. 


DAVIS ENTERPRISES, INC. 


919 S. Perry Street, Dayton 2, Ohio 
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PARAMOU 
MILLING Co. 


SEE 
MANUFACTURERS oF PARAMOUNT wiped SUPPLIES 


VITAL-IZED FEED 
S AND supp 
E. P. Huston, SOLE OWNER LEMENTS 


TELEPHONE 165 
STATE ROUTE 16 & PENN. R R 


PARIS, ILLI 
ADDR 
ESS ALL COMMUNICATIONS TO COMPANY 


March 16, 1948 


Dr. Alexander Davis 
Davis Enterprises 


919 South Perry Street 
Dayton, Ohio 
Dear Sir: 3 
I'm going to take + = 
ime to wri 

we and our customers think of De aon tow fies telling you what 3 


have a number of 

ome customers wha use their home ar 

some good ty Mash Supplement, they also 
All our Poultr. 

vitamin ae” Hog Feeds are fortified with Davis A to Z 


We feel confident that Our success in th 


Poultry and Ho f : e@ manufacturi 
can be attributed to the use of 


Very truly yours, 
wen Cox 


OTHER DAVIS PRODUCTS: Davis Ethical Trace Minerals * Davis Dry Vitamin 
A &D Fortifiers * Davis Wheat Germ Oil * Davis Sol-U-Mix. DISTRIBUTORS 
oF: Fleischmann's Irradiated Dry Yeast * Fish-Trate * Sard-X * Swine-Dine 


CLIP AND MAIL TODAY 


DAVIS ENTERPRISES, Inc., 919 S. Perry St., Dayton 2, Ohio 


Gentlemen: Please send me full information about Davis A to Z 
Vitamin Concentrates and Formulas for efficient swine feeds. Also 
tell me about the successful Davis Merchandising Plan for increased 
sales and profits. 


NAME 


COMPANY 


ADDRESS 


STATE 


VITAMIN CONCENTRATE | 
' gE ° who start 
| ‘oO Mash, continued feeding chicks last year on 
AL on. In fact we have one g results, 75% to 85° 
and PROFITS! 
e39 


Over 26,000 


JAY BEE GRINDERS 


Of the thousands of JAY BEE Grinders that 
have been manufactured, many are on duty in 
different parts of the world. 


Testimony of JAY BEE efficiency is the wide- 
spread demand for these mills which meet the 
needs of mill operators so completely. 

JAY BEEs are found mainly where Big Capacity, 
Dependability and Economy of operation make 
a big difference in yearly earnings. Leading mill 
operators have learned definitely that it COSTS 
LESS to install JAY BEE Grinders than to keep 
operating inadequate units! 

To keep any milling plant progressively success- 
ful, it's necessary to eliminate every possible 
source of production limitation. It's necessary 
to keep the mills grinding .. . continuously .. . 
smoothly . . . bringing you a steady stream of 
earnings. 


That's what JAY BEE Grinders help you to do! 


JAY BEE Mills are made in many sizes and models, 
from 20 to 200 H.P., with Belt, V-belt and Direct 
Connected drives . . . for every grinding purpose. 
Write any of the addresses herewith for details 
about JAY BEE Grinding equipment . . . STA- 
TIONARY Grinders . . . BATCH Mixers . . . 
SWEET FEED Makers . . . hammers, screens and 
all MILL PARTS. 


J. B. SEDBERRY, INC. Franklin, Tenn. 


John J. Woods & Sons, Jay Bee Sales Co....Kansas City, Mo. 
T. G. Holland Mach. Co.........474 Fairfax Rd., Drexel Hill, Pa. 
K. B. Harri Cairo, Georgia 


0. D. Padgett Sand ville, Ga. 
A. F. Shirk Box 523, Canton, Ohio 
Jay Bee Sales Co.................... .220 Broadway, New York 7, N. Y¥. 
Frank S. Sand P. 0. Box 656, Gainesville, Fila. 
Bryant C. Long................ 1601 Choctaw St., Baton Rouge, La. 


Jackson, Tenn. 
M. E. Padgett Bennettsville, S, C. 
Jay Bee of Texas .......-........ 1904 S. Akard St., Dallas, Texas 
W. H. Hust, Jay Bee Co 
1031 N. Humphrey Ave., Oak Park, Ill. 
W. E. Berling. P. O. Box GOS4, Indinnapolis, Ind, 
Jay Bee of Indiana and Michigan 
416 S. Meridian St., Indianapolis, Ind. 


e40 e 


A. E. Thompson Co 
718 Washington Ave. N., Minneapolis, Min::. 
Douglas W. Palmer-........3808 44th Ave. S, W., Seattle, Was’. 
L. C. Dibert Company 
787-793 Brannan St., San Francisco, Cali‘. 
Western Engineering & Equipment Co “ 
5699 District Blvd., Los Angeles, Cali’. 
H. A. McLeod Forest, Mississip; ! 
J. D. Vance P. O. Box 497, Murfreesboro, Ten::. 
J. R. Sorrells 


Dothan, Alabam 

R. E. Perkins, Manager, Jay Bee Sales Co : 
1508 S. First St., Louisville, K». 

Lima, 
Greenwich, Ohio 
P. 0. Box 331, Utica, New York 


Lima Armature Works 
The Sanders Co 
Cc. Y. Wier, Jr. 
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Eastern Convention June 14-15 


Feed Men Plan Annual Meeting in New York City 


® THE Eastern Federation of Feed 
Merchants will hold its annual con- 
-ention at the Hotel Commodore, New 
York City, June 14-15, according to 
-enneth E. Eldred, Bainbridge, N. Y., 
resident of the federation. Recog- 
‘izing that, in addition to the usual 
questions confronting the feed trade, 
‘his year brings a record number of 
oroblems for solution, the program for 
‘he convention has been designed to 


ring the best thinking of experienced © 


nen in all allied fields together to meet 
the problems head-on. 

Emerson P. Schmidt, Washington, 
'). C., top economic consultant for the 
(Inited States Chamber of Commerce, 
will forecast what lies ahead for busi- 
ness against a backdrop of the signi- 
icant factors that mould ever 
changing national economy. 

Morris Sayre, president of Corn 
Products Refining Co. and president 
of the National Association of Manu- 
facturers, will speak on, “How Big Is 
Big Government”. Mr. Sayre is widely 
known as a logical, practical, and ac- 
tion provoking speaker. 

Arrangements have been completed 
with the United States department of 
labor to send one of its top-rank- 
ing officials to discuss the minimum 
wage and hour laws and to conduct a 
clinic for the convention-goers who 
seek a comprehensive interpretation of 
the law, its implications to the feed 
business, and exemptions for retail es- 
tublishments. 

Highlighting the nutritional pro- 
gram will be Dr, E. P. Singsen, head 
of the poultry department, Storr’s 
agricultural college, who will present 


OFFICIAL NOTICE 


The annual meeting of the Eastern 
Federation of Feed Merchants, Inc., will 
be held in the Grand Ballroom of the 
Commodore hotel, 42nd Street, New 
York City, on the 14th day of June, 1948 
at 10:00 a.m. for the purpose of electing 
directors for term of three years in the 
places of William R. Conklin, C. Paul 
Ward, Martin L. Doordan, Scott Gray, 
Walter F. Oesterling, whose terms of 
office expire; and for the transaction of 
such other business as may legally come 
before the meeting. 


Austin W. Carpenter 


Secretary 
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KENNETH ELDRED 


the interesting experimental back- 
ground upon which the much dis- 
cussed Connecticut broiler ration was 
developed. 

Selling, merchandising, and adver- 
tising also will have a top spot on the 
program and Austin W. Carpenter, 
executive director, has promised a new 
and novel handling of these subjects 
in which alert feed men are so keenly 
interested. A group of sales representa: 
tives of prominent feed and allied com- 
modity suppliers are working with Mr. 
Carpenter to develop a unique mer- 
chandising session. 

New York grain, ingredient, and 
allied commodity suppliers with of- 
fices in New York’s Produce Exchange 
are arranging the floor show and en- 
tertainment to follow the annual ban-, 
quet. Paul Whitman, Whitman Grain 
Co., chairman of the suppliers com- 
mittee, has spared no effort to make 
the entertainment one of the long- 
remembered high spots of the entire 
session. 

Although features already arranged 
for the convention promise to make it 
one of the finest ever staged by the 
federation, the officers of the group 
are working with Mr. Carpenter in 
lining up still more worthwhile fea- 
tures for the agenda. The officers of 
the Eastern Federation of Feed Mer- 


AUSTIN W. CARPENTER 


chants are: Kenneth E. Eldred, Bain- 
bridge, N. Y., president; Walter F. 
Oesterling, Butler, Pa., and Dean K. 
Webster, jr., Lawrence, Mass., vice 
presidents; and Mr. Carpenter, secre- 
tary and treasurer and executive di- 
rector. 

Directors of the federation include: 
Mr. Eldred, Mr. Oesterling, Mr. Web- 
ster, Scott Gray, Franklinville, N. Y.; 
Allen Bush, Lowville, N. Y.; Louis F. 
Camp, Walton, N. Y.; William R. 
Conklin, Chester, N. Y.; Charles C 
Merriman, Potsdam, N. Y.; C. Paul 
Ward, Candor, N. Y.: Leonard G. 
Bamford, Midway, Pa.; Caleb P. Ful- 
ton, Northbrook, Pa.; Henry L. Beaty, 
Hackettstown, N. J., Edgar Brick, 
Bordentown, N. J.; Edward G. Rubi- 
noff, Vineland.; and Martin L. Door- 
dan, Bridgeville, Del. 

@ KELSO SEED CO., Pittsburg, Kan., has 
moved to larger quarters where better ac- 
commodations for loading operations are 
available. 
W. C. PRATT CO. MOVES OFFICE 
W. C. Pratt Co., Chicago, Ill., vitamin 


manufacturers representatives, has moved its 
general offices from 53 West Jackson bou- 
levard to a new location. The company 1s 
now located in Room 1563, Civic Opera 
building, 20 North Wacker drive in Chi- 
cago, and will continue to serve the trade 
from there as in the past. 


— 


} 


(*Last Month We Said “Our Business Stinks”—This is the Reason) 


W. C. PRATT 


20 North Wacker Drive 
Chicago 4, Ill. 


THE GRIND OPERA | 
of, the | 
FEED INDUSTRY 


STARRING... 


CONDENSED FISH SOLUBLES* 


Playing a Sensational 

Leading Part—Ably Supported 
by All the Essential 

AMINO ACIDS Needed 


for Your Formulas 


NOW BEING BOOKED 

BY LEADING FIRMS 
This New and Pleasing 
Production Replaces the 
Older and Sometimes 
Smelly Opera Which Re- 


sults from Using Straight 
Liquid Solubles 


Write or Wire Us for Samples and 
Complete Information on Sot-o-meeno 


COMPANY 
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How Stage Local Promotions 


It’s Important to Keep People Talking About You 


@ OF COURSE, no discussion of 
retail merchandising would be com- 
plete without the inclusion of local 
promotion. Making the feeders aware 
of YOU is just about your number 
one job and is one which should be 
constantly in your thoughts and plans. 

The first and most obvious methods 
of keeping your name before the pub- 
lic is through the medium of news- 
paper advertising. It is the opinion 
of most merchandising specialists that 
certain types of newspaper promotion- 
al work are very necessary to the 
building up of any retail establish- 
ment. However, a small business must 
of necessity operate on a controlled 
budget, consequently it follows that 
we must spend our advertising ap- 
propriation wisely. 

Most feed manufacturers have news- 
paper ad mats which they furnish to 
their dealers. These mats are some- 
times quite effective if the cost of run- 
ning them is not excessive. It seems to 
me, however, that, in using display 
ads, the dealer is sometimes better off 
to cook up some kind of a red-hot 
“special offer”. A small price reduc- 
tion, for example, properly ballyhooed 
in your ad, may catch the eye of some 
heavy user of feed who happens to be 
in need of a ton or two at the moment. 
Or perhaps you can arrange for some 
kind of a “free” deal, such as was re- 
cently promoted by a feed dealer 
friend of mine. He was over stocked 
with a tricky little folding milking 
stool which had cost him less than 
a dollar apiece. He ran a $12 adver- 
tisement in his local paper, offering to 
give a stool away with each ton of 
dairy supplement, and the response 
was very gratifying—he says he sold 
five 1 ton orders and one 2 ton order 
—a total of seven tons of business 
which was directly attributable to the 
little “free” deal. It is not difficult to 
compute the dealer’s profit over and 
above the promotional cost. 

While we’re on the subject of news- 
paper advertising, let’s not forget the 
lowly “classified”. Some storekeepers 
maintain that, penny for penny, they 
produce the greatest return of any- 
thing you can put in a newspaper. It 
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By E. C. (GENE) HOLCOMBE 


is true that a great many farmers read 
the classified columns religiously, and 
these little pluggers, working away 
week after week, at a probable cost of 


THIS is the last in a series 
of nine merchandising articles 
written for The Feed Bag by 
E. C. Holcombe, above, who 
has long been active in mid- 
western feed circles. Inquiries 
regarding reprints of these 
articles may be addressed to 
Mr. Holcombe in care of this 
magazine. 


about 50 cents each, will do a great 
deal toward keeping your name alive 
in the minds of your customers and 
prospects. If you find it difficult to in- 
ject variety into your classified ads, 
call on your salesman or feed com- 
pany—they will be glad to assist you. 
I know one feed dealer who pre- 
pares a new list of 10 classified ads 
every so often and leaves it at the 
newspaper office with instructions to 
run one or two a day or two or three 
a week, or whatever they decide upon. 
This arrangement seems to work like 
a charm—it’s simple, it’s economical 
and, more important, it is continuous. 
That, to me, is one main point to re- 
member—-to be really effective and 
productive of business, advertising 
should be continuous—pecking away 
all the time at the sales resistance of 
the people you are trying to sell. 


We come next to direct mail adver- 
tising. A lot of you use, in one way 
or another, most of the time, some 
form of direct mail selling pieces. 
Most of the feed manufacturers do a 
tremendous amount of this type of 
work for their dealers, investing thou- 
sands of dollars annually. Surely, it 
must produce tonnage if these firms 
continue to pour their money into it 
year after year. 

You can do a lot of promoting by 
mail yourself, and at a fairly moderate 
cost. There is the good old govern- 
ment post card, which can be sent out, 
printed and addressed to box holders, 
at a cost of from 134 to 2 cents each. 
Thus, you can bombard a thousand 
farmers and their families for about 
$15 or $20. You don’t have to pull in 
many feed orders to get your money 
back. Try these post cards once in 
awhile—you'll like the way they work 
for you. 

Of course, the benefits from a 
sound, continuous program of local 
advertising are not always clearly evi- 
dent immediately, but they will come, 
you may be sure. But, no matter how 
simple or how elaborate your cam- 
paign is, we must re-emphasize that 
it is the constant, steady pecking 
away that lures trade into your store 
—not the one-shot system. 

The really wide awake feed dealer 
gets his nose in everywhere he can. 
Like any other good merchandiser, he 
realizes the value of publicity, and 
just being “in” on everything is of 
invaluable aid in building his business. 
Be a “joiner’—get behind all worthy 
civic movements and let it be known 
that you are behind them. Above all, 
get in with the younger generation of 
farmers, such as the 4-H clubs, Future 
Farmers of America, etc. You can 
tactfully work along with these boys, 
offering them feeding advice (being 
very careful not to contradict their 
ag teacher's theories, of course) and 
helping them on their various projects. 
I once knew a feed man who set up 
a scheme something like this: 

He offered the boys a $2 per ton 
cash discount on all the feed they 


(Continued on page 64) 
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Chase Liners— 
Crinkled and 
Pleated 


cee eee eee 


Chase Specialities. 

Spiral Tubing. 

Mailing Bogs. 
wines 


Chase Chase Chase Lined 
Multiwoll Topmilt Lilipock Soxolin Open ond 
Poper Bags Burlap Bags Poper Bogs Mesh Bags Combined Bags 


® Careful buyers the country over prefer Chase TOPMILL for 
appearance, strength, and uniform weave! And, there IS a reason: 


CHASE PURCHASING 


Chase TOPMILL burlap is purchased direct from Calcutta’s 
The first essential of a good bag is good better mills . . . and in keeping with our strict specifications . . . 
material. That’s why Chase maintains 
a staff of experts who purchase bur- specifications which have a practical background of more than a 


lap, cotton, and paper from only the century of experience in manufacturing better bags for all purposes! 
best sources ... and in keeping with 


. our strict standards. Results: stronger Your nearby Chase Salesman will be glad to show samples and 
discuss your packing problems with you. Remember the name: 
better and more economical y P &P you. 4 


protection for your products. Chase TOPMILL ... for the better packing of your products. 


A S E Ey A G Co. GENERAL SALES OFFICES, 309 WEST JACKSON BLVD., CHICAGO 6, ILL. 


BOISE * DALLAS * TOLEDO * DENVER * DETROIT * MEMPHIS * BUFFALO ¢ ST.LOUIS * NEW YORK + CLEVELAND + MILWAUKEE 
PITTSBURGH * KANSAS CITY * MINNEAPOLIS GOSHEN, IND. PHILADELPHIA NEW ORLEANS * ORLANDO, FLA. SALT LAKE CITY 
OKLAHOMA CITY © PORTLAND, ORE. © REIDSVILLE,N.C. © HARLINGEN, TEXAS * CHAGRIN FALLS,O. * HUTCHINSON, KAN. * CROSSETT, ARK. 
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Readers who are interested in obtaining a publication which gives 


a complete digest of most of 
United States and foreign 


the experimental data published in the 
countries may obtain complete details 


by writing to The Feed Bag, 1712 W. St. Paul Ave., Milwaukee 3, Wis. 


Title of Experiment: A Comparison of Two 
Calcites as Calcium Supplements to the 
Need of Laying Hens. 

Author: Robert J. Lillie, University of 
Maryland, College Park, Md. 

Digest: Two sources of calcite, one rela- 
tively pure and the other containing many 
other elements, were used to supplement 
on all mash diet fed to a group of layers 
over a period of 294 days. Egg production 
records showed a decided advantage in the 
lots fed the two calcites over the control 
sroup. Tables were presented, but there 
vas no real difference noted between the 
‘wo calcite grits in egg production, feed 
onsumption, egg shell breaking strength, 
mortality and body weights. The real dif- 
‘erence showed up in hatchability of fer- 
tile eggs. A decided advantage was shown 
hy the less pure calcite grits that contained, 
in addition to the calcium, more than 20 
other minerals in small and trace amounts. 
Inasmuch as the basal diet contained 0.95 
per cent calcium and 0.72 per cent plfs- 
phorus, these results indicate that trace min- 
crals play a significant part in hatchability. 

* 


Title of Experiment: The pro-vitamin A 
Requirement of Growing Chickens. 
Authors: Taylor M. Wight and Walter C. 
Russell, Agricultural Experiment Station, 
New Brunswick, N. J. 
Digest: Four groups of more than 100 day- 
old white leghorn chicks were each fed all- 
mash rations containing 360, 745, 1180 and 
1590 I. U. of vitamin A per pound of feed, 
furnished entirely by carotenoid pigments 
from yellow corn and alfalfa meal. The vita- 
min A levels were based on periodic deter- 
minations of carotene and cryptoxanthin. 
The minimum requirement for vitamin A, 
based on growth rate and age at start of 
egg production, was placed at 1200 I. U. 
per pound of feed. A heavy onset of cecal 
coccidiosis at four weeks of age was found 
to affect the chicks on low levels of vita- 
min A much more severely. The early signs 
of vitamin A deficiency, especially a stag- 
gering gait, are described. 

Title of Experiment: The Provitamin A 
Requirement of Hens. 
Authors: Taylor M. Wight, Joel R. Stern, 
Erwin Jungherr and Walter C. Russell, 
Agricultural Experiment Station, New 
Brunswick, N. J. 
Digest: On the basis of mortality, egg pro- 
duction and hatchability performance the 
minimum requirement of laying hens for 
provitamin A is placed at 2000 I.U. per 
pound of total feed, a value in good agree- 
ment with the recommended allowances for 
poultry, which includes a 66 per cent safety 
margin, of 3300 I.U. per pound. No dif- 
ference was observed between the require- 
ments for egg production and for hatch- 
ability. On feeding levels of 500-700 LU. 
per pound hens developed a serious vita- 
min A deficiency after three to four months, 
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often characterized by a serious eye infec- 
tion. Vitamin A in the blood plasma was 
primarily a function of bodily storage, hens 
receiving 3070 I.U. of feed averaging 150 


I.U. per 100 ml. of plasma, whereas hens 


receiving low levels of vitamin A main- 
tained their plasma level for nearly three 
months and then dropped to levels below 
75 I. U. per 100 ml. of plasma. Levels be- 
low 50 I. U. were believed to indicate al- 
most total depletion of body stores. Wide 
variations were found in the individual plas- 
ma values. 

Title of Experiment: The Effect of Thyro- 
protein (Protamone) on Milk Production 
and on Some of the Constituents of the 
Milk and Blood of Dairy Cows. 
Authors: J. W. Hibbs and W. E. Krauss, 
Agricultural Experiment Station, Wooster, 
Ohio. 
Digest: The feeding of protamone at the 
rate of 1 g. per 53 Ibs. of body weight to 
dairy cows resulted in: (1) an increase in 
milk production which was largely depen- 
dent on the nutrient intake of the cow. This 
increase was followed by a rapid decline to 
below the normal level after termination of 
protamone feeding. Considerable individual 
variation was noted in milk production re- 
sponses. No changes in butterfat per cent 
due to protamone were found. (2) A de- 
crease in body weight and increases in 
pulse and respiratory rates. (3) No changes 
in milk or blood plasma, carotene, or as- 
corbic acid. Frequent decreases in both 
blood and milk vitamin A of individual pro- 
tamone fed cows were observed. The re- 
sults are not sufficiently consistent to be 
conclusive but indicate that prolonged pro- 
tamone feeding may affect the vitamin A 
requirements. (4) No change in milk total 
protein. (5) A marked decrease in milk 
thiamin during protamone feeding at both 
levels of nutrient intake employed. During 
the control periods, thiamin increased to 
above normal levels. No change in the ribo- 
flavin content of the milk occurred during 
the period of normal grain feeding but a 
decrease occurred in the experimental group 
during the period in which grain feeding 
was limited. This decrease was followed by 
a rapid increase during the control period. 
While these changes in both riboflavin and 
thiamin occurred within the normal range, 
as indicated by the control group, they may 
be indications that deficiency levels may be 
encountered in prolonged protamone feed- 
ing. (6) Basal metabolism tests on rats fed 
exclusively on milk from protamone fed 
cows indicated that if the hormone is se- 
creted by the mammary gland, it is in 
amounts too small to detect by this method. 
The possibility of the existance of thiamin 
and riboflavin deficiency during long pe- 
riods of protamone feeding is discussed. 
Vitamin A deficiency might likewlse result 
from protamone feeding if the dosage is 


too high and when fed during the winter 
months when the intake of vitamin A is 
likely to be low. 

* 


Title of Experiment: Observations on the 
Incidence and Characteristics of Blood and 
Meat Spots in Hen’s Eggs. 

Author: Charles A. Dention, U. S. Bureau 
of Animal Industry, Beltsville, Md. 

Digest: During three periods (September- 
October, March-April, June-July) the eggs 
from 85 Rhode Island red hens were can- 
dled for the detection of meat and blood 
spots. The eggs were then broken to deter- 
mine the accuracy of the detection of these 
defects by candling. Of the eggs examined 
72 per cent contained meat spots and 3 
per cent blood spots. Ingestion of supple- 
mentary vitamin K had no effect on the 
incidence of the defects and no seasonal 
effect was evident. As the hens had access 
to a mixed grass range during the examina- 
tion periods, and as 75 per cent of the eggs 
examined had defects, it is not probable 
that the ingestion of green grass has an 
appreciable effect on the incidence of meat 
and blood spots. In about 75 per cent of 
the faulty eggs one or two meat spots about 
2 mm. in diameter were present in the 
whites. About 68 per cent of the faulty 
eggs contained brown meat spots and ap- 
proximately 27 per cent of the eggs con- 
tained light or cream colored spots. Rela- 
tively few eggs had meat spots that were 
bloody in appearance. Errors in candling 
were made on 28 per cent of the eggs ex- 
amined. As the defects were present in the 
form of meat spots when the eggs were laid, 
it is apparent that the transformation of a 
blood clot to a meat spot was influenced 
only by the time which elapsed between 
the hemorrhage and the subsequent re- 
moval of the blood clot from the body along 
with the egg content. 


New Vitamin B,2 Isolated 
By Merck Research Staff 


By», a new vitamin which combats per- 
nicious anemia, has been isolated by five 
research workers of Merck & Co., Inc., 
Rahway, N. J., manufacturing chemists, ac- 
cording to an announcement by Dr. Ran- 
dolph T. Major, scientific director. The 
achievement ended six years of research 
by the Merck team. 

The Merck chemists are Edward L. 
Rickes, Dr. Norman G. Brink, Frank Ko- 
niuszy, Dr. Thomas R. Wood, and Dr. Karl 
Folkers. Also prominent in the discovery 
were Dr. Mary S. Shorb of the department 
of poultry husbandry, University of Mary- 
land, and Dr. Randolph West of the de- 
partment of medicine, Columbia university. 

“In discovering vitamin By, the Merck 
team has succeeded in isolating from liver 
a red crystalline principle which has given 
evidence of being a factor in liver responsi- 
ble for the successful treatment of perni- 
cious anemia,” Dr. Major stated. 


@ MANUEL FERNANDEZ, Sacramento, 
Calif., has taken over sole proprietorship in 
the Sacramento Hay & Grain Co., follow- 
ing the dissolution of the partnership be- 
tween Mr. Fernandez and A. J. Luis. 
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Superior Mills Celebrates 


Oklahoma Feed Firm 40 Years Old 


@ SUPERIOR Feed Mills, Inc., Oklahoma 
City, celebrated its 40th anniversary in the 
formula feed industry May 11. One of the 
first feed manufacturers in the Southwest, 
the company today is the largest in that 
territory. 

Founded by the late D. Eddie and his 
eldest son, K. Eddie, sr., Superior Feed 
Mills got its start in a small store building 
about the time the state of Oklahoma gain- 
ed its statehood. Now, 40 years later, the 
company occupies its own block-long plant 


and employes over 130 workers, who have 
a combined total of 620 years of feed manu- 
facturing experience. 

B. D. Eddie, president and treasurer of 
the firm, drew an apt comparison expressing 
the achievements of the company and the 
industry as a whole. “The difference,” he 


observed, “in production between 80 eggs - 


per hen 40 years ago and 200 eggs today 
——the difference between one gallon of milk 
per cow per day and five gallons now—the 
difference between the long-legged, racy 


For full 


My 
---the economical mineral concentrate that’s 
completely soluble and highl 


available! 


Herman Nagel’s FORMULA B is 
a completely soluble mineral concentrate that entirely dissolves 
in the dilute acids of the stomach . . . for quick, complete 
assimilation! Thus stock and poultry fed mineral feeds made 
with FORMULA B—or on feeds enriched with it—get full 
benefit of its phosphates and trace minerals. And remember 
—FORMULA B supplies mono-ammonium, mono-calcium, di- 
calcium and di-sodium phosphates in the same form as in milk, 
blood and egg yolk . . . as well as seven scientifically-balanced 
trace minerals. Let FORMULA B help you build a bigger feed 


business with better feeds. Write today for the new free 
FORMULA B booklet! 


“HERMAN MAGEL’S 


TRACE MINERAL 


CONCENTRATE 


TRACE supplies, in proper balance, these seven trace minerals 
—Stabilized Iodine, Copper, cobalt, Manganese, Iron, Zinc and 


Boron. Send for your FREE copy of the new TRACE circular 
now! 


Distributed in Eastern States by 
The Amburgo Co., Inc. 
1421 Chestnut St. 
Philadelphia 2, Pa. 


In lowa by 


Carroll Swanson Sales Co. 
620 Des Moines Bldg. 
Des Moines ?, lowa 


The HERMAN NAGEL CO. - 53 W. Jackson Blvd. + Chicago 


steers of 1908 and the thick-bodied, blocky 
purebred of 1948, reflects the difference 
both in breeding and feed manufacturing o' 
40 years ago and today. 

“Coupled with the manufactured fee. 
industry, great strides in breeding have bee: 
achieved under the sponsorship of agricul- 
tural authorities, government experimen! 
stations, and leaders in agricultural college:. 
The feed industry is one department of ag 
ricultural effort that has worked with an‘! 


B. D. EDDIE 


gained the full cooperation of agricultural 
leaders to achieve for America the world’s 
outstanding animals and poultry.” 

The Superior Feed Mills was one of the 
first feed manufacturers to establish a pri 
vate biological laboratory and research stati 
to improve not only its brand of feed, but 
the quality of livestock and poultry as well. 
Today, in the Superior feeds laboratory, 
every ingredient is tested and re-tested and 
every run of feeds is analyzed to make cer- 
tain that the highest level of quality is 
maintained, company officials pointed out. 

In addition to this safety factor, the Su 
perior laboratory offers a free flock protec 
tion service to every poultry raiser in the 
Southwest as a means to help combat dis 
ease and build up more profitable farm and 
back-yard poultry production. 

Superior feeds are distributed throug): 
over 500 feed dealer and hatchery outlet 
in the Southwest. 

Other officers of the company who joine: 
with President B. D. Eddie in marking th: 
anniversary were: K. Eddie, sr., chairman o! 
the board; R. W. Marshall, vice president. 
M. A. McNutt, vice president; Sam F 
Jabara, assistant vice president; K. D. Ed 
die, jr., secretary; and Ralph C. Watkins 
assistant secretary. 

@ UPDIKE GRAIN CORP., Council Bluffs. 
Iowa, recently put its new $250,000 Link 
Belt car unloader into operation. The new 
unit can unload a full railroad car of grain 
in eight minutes. 

@ GIBBS-HARRIS RICE DRIER, Wynne, 
Ark., is completing construction of a 120, 
000 bushel addition to its storage facilities. 
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Exclusive Drew are 
__ backed by more than 40 years | 
skilled research. Equipped __ 

with the newest processing 

facilities for refining 

edible oils, Drew-Tested 

Products have won 
their popularity with feed 
manufacturers through 
dependable performance. 


mY D2 
fast Sterols 


F. DREW & CO., Inc. 


: 15 EAST 26th ST., NEW YORK 10,N. Y. 
BOSTON: Chamber of Commerce Bldg., Zone 10 CHICAGO: 360 aie A 
CANADA: E. F. Drew & Co., Ltd., Montreal ¢ BRAZIL: E. F. Drew & Cia. Be 

FACTORIES & LABORATORIES: BOONTON, N. 
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AGRICULTURAL DIVISION e COMMERICAL SOLVENTS CORPORATION e 17 EAST 42ND STREET, NEW YORK 17, NEW YORK 
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AT URAL outstale 


‘in RIBOFLAVIN, too! 


B-Y-21*, rich source of riboflavin, is all nat- 
ural. It gives you riboflavin in the most ideal 
form for profitable use. It’s good business for 
you. Here’s why. 

B-Y-21 is in the form that eliminates the 
usual pre-mixing headaches. You save time. 
You save money. You save the riboflavin 
losses normal to pre-mixing operations. En- 
rich your feeds with B+ Y-21 and you’re sure 


Photo by Ewing Galloway 


of even, thorough dispersion of riboflavin. 

That’s not all. The riboflavin content of 
B-Y-21 is guaranteed at 3630 milligrams per 
pound. In addition, you get the extra values 
in B*Y-21. 28% protein! Valuable bulk! Ad- 
ditional B vitamins! They’re yours for the 
price of the riboflavin alone! 

B-Y-21 is profitable! It’s natural. It’s out- 
standing! Write us today for all the informa- 
tion on B*-Y-21 Dried Fermentation Solubles. 


#Reg. U. S. Pat. Off. 
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Hodunk Handyman 


Devises Labor Saving Gadgets 


@ INGENUITY directed toward the 
problem of improvising labor and 
time saving machinery has been a big 
factor in the successful operation of 
the Hodunk Mill at Coldwater, Mich. 
The Hodunk mill is a picturesque 
structure on the Coldwater river, 
about 12 miles from the city of Cold- 
water itself. Despite the age of the 
mill—102 years—there is nothing old 
fashioned about the ideas of Howard 
Rosenberry, youthful owner of the 
mill. 

A portable home-made grain eleva- 
tor which is used both at the mill and 
on the farms of Mr. Rosenberry’s cus- 
tomers is just one of the novel means 
the dealer has employed to cut costs 
and time in the efficiency of his oper- 
ations. The elevator is powered by a 
3%4 H. P. electric motor which can be 
plugged in any electrical outlet. The 
hopper and adjustable tube were fash- 
ioned from sheet metal in a nearby 
farm shop. A pair of augurs removed 
from an old combine furnish the ele- 
vating machinery. 

“We can handle as much as 400 
bushels of grain an hour,” proudly 
stated Mr. Rosenberry. “Think what 
that means in saving time — to say 
nothing of back-breaking labor.” 

The elevator is mounted on rubber 
tired wheels and can be easily moved 
about by one man, Its mobility makes 
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it handy any place where grain has 
to be handled. Small enough to be 
easily transported in a truck, efficient 
enough to handle a large amount of 
grain easily and quickly, the elevator 
is worth many times over the amount 
it cost Mr. Rosenberry—only $120 in- 
cluding the motor. 


“Recently,” the owner related, “we 
made a round trip to Burlington, 20 
miles away, in two hours. That time 
included our loading time for a full 
truck load of grain. Why, I doubt if 
two men could have loaded the truck 
in two hours, let alone driving both 
ways also.” The local farmers appre- 
ciate the convenience this handy im- 
provisement affords them in dealing 
with the Hodunk Mill, and the in- 
creased business has been gratifying 
in the extreme. 


Another little “gadget” Mr. Rosen- 
berry employs in speeding up his serv- 
ice is a grain chute built into the side 
of his truck. Nothing more than a slide 
opening near the bottom of the side- 
wall of the truck body, the grain chute 
has a cover which is hinged and can 
be lowered to serve as a chute. The 
contents of the truck can be swiftly 
unloaded into the grain pit by simply 
dropping the cover and allowing grav- 
ity to do the work. “Only the last few 
shovels full,” explained Mr. Rosen- 
berry, “have to be shoveled out. The 
rest just ‘whooshes’ down our handy 
little grain chute and into the pit.” 


Not to be denied its rightful place 
as an historic landmark, the mill itself 
still boasts two water wheels which 
supply the power for the mill. One 
wheel supplies 60 H. P. and the other 
40, a total of 100 H. P. to operate the 
modern grinding equipment. Equip- 
ment in the mill includes a 1-ton 
Sprout-Waldron mixer, an Oliver 
hammermill, a sheller, a crusher, and 
a seed cleaning unit. 


The hum of the modern machinery 
and the up-to-the-minute ideas of the 


PRETTY Mrs. Rosenberry, who 
helps her husband in operating 
the Hodunk Mill, points proud- 
ly to another of Mr. Rosen- 
berry's novel labor saving 
"gadgets", a grain chute built 
in the side of a truck. 


RESOURCEFUL Howard Rosen- 
berry, who operates the Ho- 
dunk Mill at Coldwater, Mich., 
stands beside a portable, home- 
made grain elevator he de- 
signed and built to increase 
the efficiency of his operations. 


youthful owner have not drowned out 
the echoes of the past in the Hodunk 
Mill. Local history points to the mill 
as one of the principal stations of the 
“underground railway” during the 
Civil war. Although the original mill 
burned down many years ago, the 
present structure shows its venerable 
place in the past through its hand- 
hewn beams and braces, all assembled 
with wooden pegs and dowels. Old- 
timers say the braces alone took 14 
cords of wood and were so accurately 
drilled by hand that a long row could 
be lined up and a man could see 
through the peg holes from the first 
to the last brace. 


Originally the mill was used only 
to mill flour, but the milling rollers 
have been replaced for some time by 
the feed grinding and mixing equip- 
ment. 

Custom grinding and formula feed 
sales share the spotlight at the Ho- 
dunk mill. Mr. Rosenberry stocks size- 
able quantities of well known feeds 
which include Napiana and Wayne 
brands. 


Young Mr. Rosenberry was em- 
ployed at the mill by the former own- 
ers, and when the Union City bank 
operated the mill under a receivership, 
Mr. Rosenberry saw an opportunity 
for establishing himself and purchased 
the mill. Since he became the owner, 
his wife has been a partner in the 
operation with him. 


The enthusiasm of the owner, shared 
by his pretty young wife, has been a 
big selling point with the local farmers. 
The innovations which he has intro- 
duced, high point of which is his port- 
able elevator, have proved him re- 
sourceful and progressive. 
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The Secretaries' 


Optimistic Mark Thornburg, secretary of 
the Western Grain & Feed association, re- 
ports weather conditions in Iowa are fairly 
good, although the state could stand some 
rain. The Western association directory is 
finished and mailed, he writes, and the 
gross revenue from advertising has been 
high enough to make this issue the most 
profitable his group has had. 

E. R. Humphrey, secretary of the Okla- 
homa Grain & Feed Dealers association, re- 
ports that he has received several director- 


des from other associations but his directory 
is a little delayed in coming from the print- 
er. The latest forecast on the Oklahoma 
wheat crop, he says, puts it about 75 per 
cent of last year’s crop. “It has been a hard 
crop to figure on,” Mr. Humphrey adds. 

The Secretaries’ Circle will meet imme- 
diately before the National convention, states 
Don’ Clark, secretary of the Grain & Feed 
Dealers National association. The meeting, 
if agreeable to all, he explains, will be held 
Sept. 29 at the Sherman hotel.. Mr. Clark 
passes on a proposal that the Circle be in- 
corporated as an official part of the Na- 
tional association. 

Warning that the senate will soon start 
hearings on the international wheat agree- 
ment, George FE. Blewett, secretary of the 


Texas Grain €& Feed Dealers association, 
suggests contacting Washington legislators 
and expressing disapproval of the agree- 
ment. It is, according to Mr. Blewett, a 
“subtle way of giving the CCC another five 
years control over wheat and perhaps other 
grains.” 

The 20th annual convention of the Ne- 
braska Grain & Feed Dealers association 
will be held in Omaha, May 24-25, remind: 
Hloward Elm, secretary of the group, who 
extends a cordial invitation to all to attend 


with 


bigger Starter profits. 


MONMOUTH, 


1888-1948 
Sixty Years of 
Sargent Service 


LEAD the PROFIT Parade 


No wonder it’s a hit with farm women — and with dealers who want 


Ask your Sargent man, or write today for our dealer offer... 


FIFTY’ 


It isn’t too late — if you act 
NOW. Step ahead of the Chick 
Starter profit parade with... 


THE STARTER SALES 
SENSATION OF 1948! 


@ Famous Sargent Starter, now 
further improved, and - - - 


@ Packed in the 50-pound “Thrifty 
Fifty” bag. Easy to handle, safe 
for storage, free of dust, triple- 
lined to resist breakage and re- 
tain extra values. 


@ Reduced in price — to save 
your customers $4 to $6 a ton, 
yet with full profit margin to 
YOU. 


PLANTS 
MOINES, IOWA 


ILL. WAVERLY, MO. 
ALGONA, IOWA 
FREMONT, NEB. 


MEET YOUR SECRETARY 


@ JUST a few short years ago “Gus” 
Bentley, Jamestown, N. Y., secretary 
of the Mutual Millers & Feed Dealers 
association, was helping the farmers of 
Germany with 
their spring 
plowing. As a 
B-24 pilot with 
the 8th “agricul- 
tural force’’, 
sometimes 
known as the 8th 
air force, Mr. 
Bentley won the 
air medal with 
four oak leaf 
clusters and the 
distinguished fly- 
ing medal for his 
many bombing missions over Germany. 

Before his 24 years of army service 
in World War II, he taught physics, 
chemistry, biology, and geometry, at 
Maine, N. Y., and Middleport, N. Y. 
He is a graduate of Cornell and did 
post-graduate work at that school and 
at the University of Buffalo. 

In addition to his work as secretary 
of the Mutual association, Mr. Bentley 
is a salesman for the New England 
By-Products Co. 

This month “Gus” is preparing for 
a big event in the Bentley household— 
the fifth birthday of son Gustavus Kin- 
caid, “Pete” for short. His daughter, 
Anne Margaret will celebrate her sec- 
ond birthday in July. 


Gus Bentley 


his meeting. He promises an outstanding 
program with plenty of entertainment. 

Ed Dickey, secretary of the Illinois Feed 
association, reports a sharp upswing it 
membership in that group. The Illinois as: 
sociation has been having much succes: 
with its county organizations, he relates 
and plans are going forward for even greate: 
cooperation with the state association. 

District meetings have been successful in 
California also, writes J. J. Stromnes, secre 
tary of the California Hay, Grain & Feec 
Dealers association. The district meeting: 
seem to have resulted in greater interest 
and increased activity on the part of asso 
ciation members. 

Announcing speedier and more complete 
bulletins for members of the American De- 
hydrators association, Lloyd S. Larson, sec: 
retary of that group, plans to expand the 
bulletin service to his members by making 
price trend reports, crop reports, and sup- 
ply and demand reports more complete 
The bulletins, he says, will go out promptly 
on the first and fifteenth of the month. 
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lra-min SUPPLIES “PROTEIN-BOUND” IODINE 


that’s easily assimilated—and in larger quantities, too! 


For generations, our animals and fowls have received economical manner by adding Tra-niin to your feeds! 
iodine through plants and seeds in organic com- 


system f0_jodine—the form natural to the digestive systems of 
break down and assimilate iodine in this form. ; 

animals and poultry. At no time could a feed formu- 
lated from natural feedstuffs supply as much iodine 
into the blood stream, as your feed when supple- 
mented with Tra-min! 


Tra-min contains “protein-bound” (organic) 


Deficient areas and intensive farming have caused 
much of our feedstuffs to lack sufficient quantities 
of organic iodine. As time progresses, this condition 
becomes more acute. 

Iodize your feeds with Tra-min. Get the benefits 
of 100% stabilized “protein-bound” iodine, as well 
as the other essential trace minerals — manganese, cop- 
per, cobalt, zinc and iron! Investigate! Write today 
for our free “Facts on Tra-min”. Address Dept. B-5. 


Livestock and poultry are being pushed for greater 
production and better offspring. This calls for better 
metabolism, increasing the iodine requirement. 


You can meet this increased need for iodine in an 


WISCONSIN MINNESOTA 
Western Lime & Cement Co. Midiand-Western, tac. 
Milwovkee 37, Wisc. Minneapolis, Mion. 
WEST COAST HAVANA, CUBA TEXAS 
Maclver-Purdum, Ine. ' Ave Hannsz Supply Co. 
Bozeman, Mort. Sen Rafael 456 Lubbock, Texas 
NEW ENGLAND, LONG ISLAND and NEW JERSEY 
Grandone, Inc., Needham, Mass. 
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Yes, the iodine content of feedstuffs 
4 depleted requirements of J age : 
your feeds and meet this increased) — 
"MYERSTOWN, PENNA 


PARTLY RIGHT 
“Daughter, that fellow who walks with 
you through the park doesn’t look very 
polished.” 
“Well, I'll admit he’s a little rough 
around the hedges.” 
* 


* 

Kissing is like playing the violin. If = 
you don’t keep in practice you lose your CAR 
technique. 


: 


EFULLY SIFTED FOR FEED DEALER CONSUMPTION 


HOME TEACHING _ QUEER EGG 
The minister had come to call and was Papa Robin: How did that speckled 
holding the small boy on his lap. “So, you ¢88 get into our nest? , 
can count, eh?” he said to the youngster. Mama Robin: “Oh that? It was just a 


“Well, let’s hear you.” lark.” 

The lad met the request with alacrity: fd Pid 
“One, two, three, four, five, six, seven, The trouble with history is that every 
eight, nine, ten, jack, queen, king.” time it repeats itself the price goes up. 


Hundreds of your customers have found that GRAN-I- 
GRIT does more for their poultry production records than 
any other grit. It’s rough .. . it’stough . . . it’s insoluble 
. . . and it’s so white it fairly shouts “come and get me.” 
It helps every bird get every ounce of nutrition from every 
ounce of feed. That’s why GRAN-I-GRIT is a precious 
stone to your customers! 

And because poultrymen buy GRAN-I-GRIT, it’s a pre- 
cious stone for you, too! So order today — clear the decks 
for action — and get ready to re-order! 


GRAN-I-GRIT is Profit In The 
Rough! sizes for all poultry. 
Attractive sample display for dealers’ 
counters. Write, wire or phone today. 


80 LBS.NET 


NORTH CAROLID 
.. CORPORATION 
MOUNT AIRY, NORTH © 


AROLINA 


SAMPLE DISPLAY 


An 11 by 5! inch display 
is an eye-catcher with definite 
sales appeal. 


SOME 

A little girl, sitting in church, watching 
a wedding, suddenly exclaimed: 

“Mummie, has the lady changed he: 
mind?” 

“What do you mean?” the mother 
asked. 

“She went up the aisle with one man 
and came back with another.” 

* * 
BROADMINDED 

“Is your boy friend broad-minded?” 

“Yes, that’s all he thinks of.” 

2 
SURPRISE 

A father was buying a fountain pen fo: 
his son’s graduation gift. 

“It’s to be a surprise, I suppose,” said 
the clerk. 

“Tl say it is,” said the father. “He's 
expecting a convertible coupe.” 

HOW TRUE 

A recent newspaper ad of an Oklahoma 
school paper read: “Short course in ac 
counting for women.” Not long after the 
ad appeared, a note reached the school’s 
president. It read: “There is NO accounting 
for women.” 

HER PRIVILEGE 

The girl came into the house after a 
ride with her boy friend. Her mother 
noticed that the girl’s right shoe was cov- 
ered with mud. Puzzled, the mother asked 
for an explanation. 

“Oh,” said the daughter, “I just changed 
my mind.” 

* 

Fools and their money are soon parted 
and it’s usually blondes who do _ the 
combing. 

* 
SAME ANSWER 

“I bought her a dinner, took her to a 
show and to a night club, and do you 
know what she said?” 

“No.” 

“Oh! You've been out with her too?” 

* 
SHE GUESSED IT 

Old lady (sniffing): “What's that odor 
I smell?” 

Farmer: “That's fertilizer.” 

Old lady (astonished): “For the land 
sake!” 

Farmer: “Yes ma’am.” 

NO REST 

One Monday morning a small boy cams 
to the parsonage bearing a tray of beauti- 
ful strawberries for the minister. 

“Thank you for these delicious berries, 
my boy,” said the minister, “but I hop: 
they were not picked on the Sabbath day.” 

“No, sir,” the boy replied, “they were 
picked this morning, but they were growing 
all day Sunday.” 
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CRUSHED GRANITE 


Don't let your feeders 
make this mistake RE 


YOURE ON YOUR OWN NOW | WE CANT GROW AS FAST AS W 
-NO MORE PAMPERING ! OUGHT TO WITHOUT BALANCED 


Every year, about this time, some customers seem to Just when pigs and chicks have outgrown their baby 


G3 get “‘penny-wise and pound-foolish”—start throwing oS food, those folks get the idea that grain and grass will 
away a lot of future profits by letting their formula- take the place of all the balanced nutrition so important 
feeding program die on first base. for fast, profitable growth. 


*“GROWIN’ GOSSIP AGAI 


THIS MORE LIKE IT, NOW I'M ME,TOO. I'M GROWIN FIT 
n! TO KILL. (WHAT AM 1 SAYING!) 


wo 


BITE-SIZE 
GROWING 
MASH 


PIG ANO 


SOW FEED & 


So, better keep reminding all your customers that it pays 4 Those feeders will be mighty thankful to you when 


to follow through. Point out the constant proof, year marketing time rolls ’round .. . and besides their appre- 
after year, that every formula feed dollar can bring ciation and continued patronage, you’ll also have a neat 
back a good, fat profit. extra profit in your bank book. 


Right now is the time to push especially on Pillsbury’s Best Growing Mashes 
and Pillsbury’s Best Pig and Sow Feed . . . great door-openers for introducing 
your full line of Pillsbury’s Best Feeds and Concentrates. If you’re not now a 
Pillsbury dealer, write and find out about the possibility of an opening in your 
locality. Pillsbury’s Protected-Dealer Franchise means profitable business and 
future security. 


PILLSBURY MILLS, INC.— 
FEED AND SOY DIVISION 


Division Headquarters, Clinton, Iowa. Feed Mills in Nine Other Cities. 
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When Shipping Fever Strikes 
SUL MET Sultomethazine 


Fare Nnimak 


Sut Soltamethazine for Farr 


A Multi-Purpose 
Sulfa Drug 
For Farm Animals 


SuUtMET* Sulfamethazine Lederle has a 

ate: Record of Success in CONTROLLING 

i FOOT ROT PNEUMONIA 

SCOURS COCCIDIOSIS 
MASTITIS (with Vericiuin® Penicillin Lederle) 
and many other scourges. 
SULMET Sulfamethazine Lederle is win- 
ning friends among owners of 


POULTRY SWINE 

DAIRY CATTLE HORSES 

BEEF CATTLE .. SHEEP 
PETS 


Moke certain to carry an adequate supply. 


PACKAGES: 
Suimet Sulfamethazine Tas.ers Lederle 0.5 Gri. 
Sutmet Sulfamethazine OBLETS* Lederle 2.5 Gm. 
and 15 Gm. 
Suumet Sulfamethazine Sowwtion Lederle 12% % 
Sulfamethazine Powoer Lederle 
Suimet Sodium Sulfomethazine invectase So.u- 
TION Lederle 25%} 


TDispenced only by of on the of veterinari 
U.S. Pot. Off. 


rogressive 
‘armer 


You win 
Newd 
FARM SHOP 


LEDERLE LABORATORIES DIVISION 
American Cyanamid Company 
30 Rockefeller Plaza New York 20, N. Y. 
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Prompt Delivery Pleases Patrons 


T. Frank McCall’s & Sons Stresses Service 


@ “TWENTY-FOUR hour delivery 
service is the secret of our success,” 
commented George E. Miller, genial 
manager of T. Frank McCall’s Sons, 
Chester, Pa., feed firm. “Call McCall’s 
is truly our customer’s rule. If they 
telephone today, they receive the arti- 
cles they ordered not later than to- 
morrow.” 

Ninety per cent of the feed and 
farm supplies purchased at McCall’s is 
delivered by the store, and the cus- 
tomers appreciate the speedy delivery 
service given their every want. “We 
sell to hundreds of small, backyard 
farmers,” explained Mr. Miller, “who 
cannot keep large stocks of feed on 
hand. Our delivery service means a 
great deal to them. In case of emer- 
gencies, we can also make immediate 
deliveries in our light truck.” 

This delivery policy has paid off 
in a locality where increasing indus- 
trialization has meant constant scrutiny 
of merchandising methods. Pushed by 
the industrial expansion of two major 
wars, Chester has grown and McCall’s 
has grown with it. Oil refineries, ship- 
yards, paper products and chemical 
plants have crowded the banks of the 
Delaware river, where George McCall 
started his business in 1876. 

This industrial expansion has, in 
turn, steadily suburbanized the rolling 
farm country about Chester. The 
farms close to the city have been pur- 
chased by men who make their living 
in the town’s industries and have con- 
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verted the farms into estates. 

These “gentlemen farmers” do not 
have the time or space to grow their 
own grain for feed, hence McCall’s no 
longer has a grinding and mixing 
service. 

Mr. Miller pointed out, “Our cus- 
tomers would rather buy their feeds 
already ground and mixed, which 
means a large volume of formula feed 
business for us. We have a storage 
capacity of 50 carloads and John W. 
Eshelman, the Ralston Purina Co., 
General Mills, and others keep us 
well supplied.” 

George E. Miller, a partner in the 
business as well as manager, has been 
with the firm over 30 years, starting 
to learn the business at McCall's at 
the ripe old age of 19. “My many 
years experience here have taught me,” 
reminisced Mr. Miller, “that nothing 
can take the place of service; all mer- 
chandising policies must be built 
around service to the customer. We 
help our customers with their prob- 
lems, and when they need our pro- 
ducts, they remember us. We are in 
close touch with every customer of 
ours through our field men. They are 
constantly preaching the doctrine of 
better feeding, sanitation, and disease 
prevention. The results our customers 
get from following the advice of our 
field men makes them our friends and 
loyal customers.” 

The McCall firm does not believe 
in spending time and effort developing 


MERCHANDISING must be 
built around service to the 
customer, emphasizes George 
E. Miller, above, manager of 
T. Frank McCall's Sons, Ches- 
ter, Pa., feed business. An ex- 
terior view of the busy store 
is shown below. 


customers only to have them do part 
of their shopping at another store. 
To this end, McCall’s is prepared to 
sell a customer everything he needs 
and can use on his farm. The store 
is departmentalized and handles, in 
addition to feeds, seeds, fertilizers, 
chemicals, sanitation products, poul- 
try equipment, farm machinery, paint, 
hardware, janitor’s supplies, glass and 
paper products, and small furniture. 
McCall's field men, besides being 
expert salesmen, are wonderful public 
relations men for the firm. Farmers for 
miles around look to McCall’s field 
men for advice, help, and service and 
are never disappointed. E. M. Bart- 
lett, one of the field men, has devoted 
so much of his spare time to his hobby 
of poultry diseases that he now puts 


: -! in full time as a poultry expert. He 


advises customers on the construction 
of poultry houses, gives feeding in- 
structions, teaches disease prevention 
and sanitation, and often helps farm- 
ers cull their poultry flocks. 
Beginning in February each year, 


(Continued on page 102) 
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Double Customer Benefit 


a. COCCIDIOSIS* 


and YOU Get Double Profit 


93) Double Benefit for Your Customers 


7 Prevents Cecal Coccidiosis | 
* Dr. Salsbury’s REN-O-SAL is the FIRST drinking 


water medicine for preventing the spread of cecal 
coccidiosis in chickens. Some comparisons show 
cost is only % to ¥% as much per bird treated. 


2 Gives Chicks Faster Growth 


REN-O-SAL is the FIRST to give BOTH preven- 
tion and faster growth. Helps chicks mature quicker 


—lay earlier, as test proved using customary feeds. Small doses provide Tonic 
Double Profit for You Lorger doses help prevent Cecal 


Drinking Wiener 


Medicine 


for all kinds 
of poultry 


duds Do not gre 
7 Faster Turnover... Added Profits (uoody) Coceidiosts in Chickens, | 


cause it’s known and preferred by poultry raisers. 


2 Greater Customer Satisfaction 
Lower cost. More efficient. Easy to use—simply Metallic), ond 


stir tablets in drinking water. No mixing in feed. 
Years of proven satisfaction. 


Profitable Turnover Guide Helps You 
Make More Money On Poultry Medicines 
With A New And Complete Marketing Program. 


Ask your Dr. Salsbury’s representative to discuss this book. 
If you do not carry the Dr. Salsbury line, write us today. 


Recommend 
“Dr. ‘Salsbury 


The complete y of 
DR. SALSBURY’S LABORATORIES + Charles City, poultr y medicines 
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pvinking Water Med 
Chickens and Turkeys of 
ast 
properly used. Never give Set 


Doctrine Quality 


Feed Customers Know They Can Rely on Bryants 


@ “CHEAP feeds are costly at any 
price,” Ernest E. Bryant and his son 
Russell told their customers when they 
inaugurated their feed business at Bel- 
fast, Maine, and this sound advice, 
plus the confidence that the Bryant's 
have engendered, has been largely re- 
sponsible for their success. 

The father and son partnership op- 
erates under a sound, fundamental 
business policy. “We believe,” they 
explained, “that to be successful any 
business must be built on a founda- 
tion of honesty, straight-from-the- 
shoulder business practices, and a sin- 
cere desire to help customers with 
their problems. We want our cus 
tomers to have faith in our integrity 
and our desire to be of service to 
them.” 

Although the Bryant & Bryant firm 
is only two years old, Maine farmers 
have come to know that these men 
mean what they say. Their sincerity 
and friendliness won them customers, 
their fairness in business dealings and 
their sound advice on feeding prob- 
lems keep the loyalty of the old cus- 
tomers and win over new patrons 
every month. 

Both father and son are ex-service 
men, although from different wars, Er- 
nest Bryant served in World War I 
and Russell served as a sergeant in 
World War II. They went into part- 
nership in the feed business in April, 
1946, shortly after Russell returned 
from service. 

From the outset the Bryants stocked 
only quality feeds and sideline mer- 
chandise. They sold their wares at fair 
prices, prices that were fair to the 
buyer and fair to the seller. They be- 
lieved that when it came to animal 
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feeds, “the best is none too good,” 
and they preached the doctrine of 
quality to their prospective customers. 
Feed sales for their second year in 
business grossed over $96,000 alone! 

When the Bryants opened their 
doors for business in 1946 they started 
on a small scale. Realizing that they 
could not hope to immediately win 
over large feed customers in sufficient 
numbers to make the business pay at 
the very beginning, they added side- 
line items calculated to bring a quick 
turnover at a profit and concentrated 
on keeping their overhead low. 

As they visualized it, the business 
was essentially a two man business, 
and by planning their work carefully, 
they did not need to hire additional 
help except to care for seasonal rushes. 
Working in close cooperation, father 
and son share the load. “Teamwork 
does the trick,” they explained, “while 
one of us delivers, the other tends the 
store and keeps the place ‘slicked up’. 
It means ‘hustle and muscle’,” the 
Bryants agreed, “but we make the 
grade.” 

Flour sales, among the foremost of 
their sideline sales, have been steady 
to better from month to month, and 
the business is still growing. Rolled 
oats, both bulk and packaged, have 
proven to be good sellers and the firm 
also stocks baled hay and straw, fer- 
tilizer, seeds, molasses, and poultry 
equipment. 

The Bryants shrewdly took a tip 
from old-time merchants and adopted 
a policy of accepting farm produce in 
part payment for merchandise. The 
resale of this produce is a tidy busi- 
ness in itself and gave the partners 
an opportunity for countless sales of 
small, traffic items. “Many a mickle 
makes a muckle” they told each other, 
and arranged displays of razor blades, 
pipes, tobacco, cigarettes, pencils, 
candy, chewing gum, and soft drinks. 

Double-barrelled selling has been 
the result. They may take in several 
cases of eggs on a feed: sale. These 
eggs are offered for sale to Belfast 
housewives. Egg sales are made in the 
office where the purchaser is sur- 
rounded by hundreds of items used 


TEAMWORK between father 
and son characterizes the part- 
nership of E. E. Bryant, right 
above, and his son Russell, 
who operate a feed business 
at Belfast, Maine. An exterior 
view of the store is shown 
below. 


every day. So—the housewife leaves 
Bryant & Bryant with her eggs, razor 
blades for her husband, a pencil for 
her pocketbook, and candy for the 
kiddies. When the weather is warm, 
it’s an even bet that she enjoys an 
iced soft drink and carries half a doz- 
en bottles home with her for the 
family. 

Display shelves are arranged neatly 
on one wall of the office, and the Bry- 
ants get everything they have for sale 
out on display. “Goods hidden under 
the counter are liabilities,” the part- 
ners echoed. “When we buy goods, 
we buy them to sell, no#to hide away. 
Our policy is to display and sell every 
item we handle and that policy is 
paying off one-hundred per cent.” 

Sideline sales like these accounted 
for many thousands of dollars in 1947, 
driving the Bryants’ gross business 
well over the $100,000 mark. 

Poultry remedies occupy the role of 
a major sideline, chiefly because of 
the friendly, expert advice that cus- 
tomers get for the asking. Bryant & 


(Continued on page 96) 
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NOW... 
MORE THAN EVER 


Keep your feeds Vitamin-Right 


The higher the price for your feeds—the better your feeds 
must perform. Because the folks who buy your feeds must 
produce enough meat and eggs to get those prices back with 
profit. 


Feed prices are still high. So today—more than ever—your 
feeds must contain all the nutrients and vitamins needed for 
efficient performance. 


But—how can you be sure your feeds are “Vitamin-Right’? 
Here’s an authoritative answer: 


“In my opinion, the practical vitamin problem centers chiefly 
around the three Vitamins A, D and G (Riboflavin). These re- 
quire special consideration because of possible or probable 
shortage. The other dozen or more factors presumably will be 
supplied in adequate amounts if good quality poultry feed- 
stuffs are used in the usual recommended amounts .. .” 


Dr. R. M. Bethke, 
Proceedings, Ohio Animal Nutrition 
Conference, 1941, p. 11. 


Let NOPCO solve your A-D-G problems from now on. Put 
your A-D-G problems in the hands of a trained NOPCO field 
representative. He'll help you pick the right Vitamin Products 
from NOPCO’s new product line—an A-D-G line designed to 
meet the needs of every type of feed manufacturer. 


Yes—Keep your feeds Vitamin-Right... 
with the right NOPCO Vitamin Product. 


Copyright 1948, Nepco Chemical Co., Harrison, N. J. * The product names hewn ore Trade Marks of Chemical Ce. Morris: 
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¢ all three important vitamins —A, D and G— separately, or together in a variety 

__ of practical combinations 

| @ ‘dry carrier products” or fortified oils 3 
@ »roducts for animal feeds or for poultry feeds 7 


Write today for your personal copy of ‘Facts for Feed Manufacturers” 
—a complete catalog of practical vitamin facts. Learn how easily 
the right NOPCO product can make your feeds Vitamin-Right. Write 
to one of these addresses: 


East of the Rockies West of the Rockies 


Agricultural Department Agricultural Department 
Nopco Chemical Company Nopco Chemical Company 
Ist and Essex Streets 1140 S. 10th Street 
Harrison, New Jersey Richmond, California 
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Following completion of a $4,000,000 
expansion program at Gibson City, IIl., the 
Central Soya Co., Fort Wayne, Ind., enter- 
tained members of the press April 13-14 at 
a private showing of the firm’s new soybean 
oil solvent extraction plant and allied fa- 
cilities. 

A dinner was held the evening of April 
13 at Urbana, Ill., and the following morn- 
ing the guests were taken on an inspection 
trip of the plant at Gibson City. 

At the dinner in Urbana, D. W. Mce- 
Millen, sr., chairman of the board of Cen- 
tral Soya Co., welcomed the press represen- 
tatives and gave a brief review of the 
growth of the firm. He pointed out how 
the company was established in the depres- 
sion year of 1934 and progressed steadily 
through the following years. 

“We believe that business should meet 
at least three basic requirements,” Mr. Mc- 
Millen said. ““These are (1) service to the 
community; (2) create jobs; (3) improve 
the standard of living; and (4) operate at 
a fair profit. Unless business meets these 
requirements, I doubt if it can be very 
successful when the going is rough.” 

Mr. McMillen pointed out that the brick 
and mortar expansion of his company has 
been made almost wholly from current 
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ABOVE is a general view of 
the newly enlarged Central 
Soya Co. plant at Gibson City, 
Ill. Below, Tom Allwein, plant 
manager, explains the benefits 
of the new conveyor system to, 
left to right, D. W. McMillen, 
jr.. vice chairman of the board; 
R. H. Fletcher, president, and 
D. W. McMillen, sr., chairman 
of the board of Central Soya 
Co., Inc. 


earnings. Stating further principles on which 
his firm operates Mr. McMillen said: “We 
believe that net working capital is one of 
the most important assets for any organiza- 
tion; that volume at a reasonable profit is 
essential; that business should recognize 
declines in commodity values in the pricing 
of its products as promptly as they recognize 
advances and that it is sound to drastically 
screen overhead, then go forward with cour- 
age and reasonable caution, enthusiasm and 
confidence.” 

During the tour it was pointed out that 
the Gibson City plant now can process 
25,000 bushels of soybeans per day or more 
than 8,000,060 bushels per year. The for- 
mula feed plant which produces McMillen 
feeds can produce about 600 tons per eight 
hour shift. In addition to the solvent ex- 


traction plant located here the company also 
has 12 expellers in operation. About 550 
tons of soybean meal can be produced in a 
24 hour period. 

Tom Allwein, Gibson City plant man- 
ager, was in charge of the tour. Others who 
attended from the main offices at Decatur, 
Ind., were D. W. McMillen, jr., vice chair- 
man of the board; R. H. Fletcher, president; 
C. W. Crowe, assistant to the president; 
N. F. Kruse, vice president; R. C. Holder, 
nutritional director and A. F. Simmons, pub- 
lic relations director. 


Fisheries Group Discusses 
Future Role of Byproducts 


The importance of fishery byproducts in 
the national feeding program was the sub- 
ject of a panel discussion at the general 
session of the byproducts committee of the 
National Fisheries Institute during that or- 
ganization’s annual convention in San Fran- 
cisco, April 7. 

Arlo Turner, The Grange Co., Modesto, 
Calif., discussed the requirements of the 
feed industry for fishery byproducts today 
and tomorrow. Mr. Turner pointed out that 
there will be a continued demand for fish 
byproducts for many years, but that prices 
of fish meals must come down as synthetic 
amino acids are being produced as substi- 
tutes for fish meal, and as these synthetic 
products approach fish meal in price they 
will constitute a competitive product. 

Following Mr. Turner, R. W. Harrison, 
Lyle Branchflower Co., Seattle, Wash., re- 
minded byproducts industry representatives 
that manufacturing processes as well as the 
care which is taken of the raw material be- 
fore processing can very definitely affect the 
nutritive values of fishery byproducts. Re- 
cently, he explained, greater efforts have 
been made to conserve nutritive values 
through changes in manufacturing pro- 
cedures. 

Concluding the panel discussion, Dr. H. 
J. Almquist, F. E. Booth Co., Inc., San 
Francisco, pointed out that feed proteins 
supply amino acids which are used in build- 
ing the protein tissues of the animal. Fish 
meal meets the average requirements in all 
particulars, he observed, and has surplus 
amounts which can correct deficiencies. 
There is also evidence, according to Dr. 
Almquist, that fish meal or solubles provide 
unknown factors which are required for 
growth. 


Allied Mills Names Dickson 
To Assistant Manager Post 


Wilson Dickson has been promoted to 
assistant to the district manager of stores in 
the bearcat district of the Allied Mills or- 
ganization according to an announcement 
by Elmer Schafer, director of the store 
division. 

Mr. Dickson was graduated from the 
school of agriculture of Penn State college 
in 1939 and served as farm manager and 
field manager for a large canning company 
in Pennsylvania before he joined Allied 
Mills in 1947 as assistant salesman. He will 
make his headquarters at the company’s 
district office at Harrisburg, Pa. 
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GROWING DEMAND FOR 
 HARDY’S 


DEALER PROFITS 


AND SIMPLIFIES 
FEED M/XING / 


ARDYnow offers feed manufacturers and dealers anew, 
highly-profitable product! It’s HARDY’S TRACE 
MINERAL SALT—developed especially to help you 


profit from the fast-growing recognition of the need tor 
Trace Minerals. 


WHAT ARE TRACE MINERALS?—Trace Minerals are 
minerals needed by stock and poultry for perfect health— 


ents Established by the 


: f in certain definite, but small (or trace), amounts. They are 
Than the Requirem Below:* COBALT, IODINE, MANGANESE, COPPER and 
sonal Research Council Given — IRON. Salt is the carrier recommended by many State 

Nation —Treauired | Reauired Required Required Experiment Stations. 
20 pounds of | for | swine | Sheep HARDY'S TRACE MINERAL SALT contains all five 
Trace Mind Supplies *: Chickens ~e of these vital Trace Minerals. It can be sold for free 
ton o pte 4s) .454 choice feeding—Custom Mixed—Used in Your Own 
t |.8625 B 454 body weight Branded Feed, or in Your Own Brand of Complete Mineral 
one i red Feed. A complete pre-mix—it saves handling a half 
- own mixing. Bulks larger than most Trace Mineral pre-mixes. 
MANGANESE 20.6 |1 = (Use 20 Ibs. to the ton of complete feed instead of 1 to 2 
3 a Ibs.) Economical—costs only a few cents more than 
COBALT 589 : — Iodized Salt. Can be shipped in mixed cars with other 
Required wei pep onto Hardy Salt Products. And to make it easier to sell, 
9 but amount | er day eonaen FREE Advertising Helps are provided to all Hardy 

COPPER 2.175 unknown Dealers. 
. <= HERE'S WHAT A FEW OF MANY AUTHORITIES 
21.75 9 pigs SAY about Trace Mineral Salt: ‘(Cheap insurance against 
IRON nutritional deficiencies?’-—Dr. Gustav Bohstedt, U. of 
otherwise stated. 


Wisc. “Your formula calculates very closely to that which 
we recommend for sheep.’’-—Dr. Paul H. Phillips, U. of 
Wisc. “‘Best way of furnishing Trace Elements.’’—Dr. 
W. E. Petersen, U. of Minn. 


TAKE ADVANTAGE OF THE FAST-GROWING 
DEMAND for Trace Minerals—by stocking and featuring 
HARDY’S TRACE MINERAL SALT! 


Write, Wire or Phone for Full Information and Our 
Prompt Quotation Today! 


less 
* All quantities in mg. per Ib. of feed un 


20 pounds of 
HARDY'S Trace Mineral Salt 
per ton of teed is all you need 
(except in concentrates, when 
grain is fed as part of ration.) 


--Carries the following Wisconsin Alumni 
Research Foundation Patents: Patent 
No. 2144150 for the stability of Potassium 
lodide -- and Hart Patent No. 1877237 


for proper ratio of copper and Iron vi 
to prevent nutritional anemia. J 


SALT 


eventer Ave.: St. Louis 10, 


: 
@ — ee 
KF (7) 
20 LBS. OF # M RAL 
| 4 SALT PER TON OF COMPLETE FEED 2 
SUPPLIES MORE TRACE MINERALS -- 
AGN 
Ba 4 
TRACE MINERAL, 
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A Way to Incre ase Larro Feeds are proven top quality feeds—developed 


by many long years of continuous feeding tests at 
Larro Research Farm. 


Your Business aon Larro top quality feeds help feeders get better 


results. They help you build little customers into 
big ones. They help you attract the big feeders. 


By Selling More F eed General Mills is committed to a policy of building 


new business for new Larro Dealers by thorough 
resale work on the part of trained field representa- 
to Each Customer tives, by counsel on nutrition direct from the famous 
Larro Research Farm, by continuous national and 
local cooperative advertising, and by an intensive 
time-proved selling plan. 


Address Dept. 21 at our nearest office, Detroit 2, San Francisco 6, Chicago 4 
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Modernization Stimulates Growth 


Texas Feed Firm Builds for Eye Appeol 


@ IT is most unusual to find a feed 
store that is the best appearing build- 
ing on the main street of a town, but 
such is the case with the Farmers’ Sup- 
ply House of Bangs, Tex. Their new 
tile building, painted white, stands out 
in favorable contrast to any other buil- 
ding on Main Street, with the possible 
exception of the bank building at the 
other end of the business district. The 
owners and operators, John Eads, 
W. E. Weems and his son, Carlton, 
are quite pleased to be able to stretch 
themselves out in the new building, 
after having operated for some time 
in cramped quarters. 

Mr. Weems and his son have been 
operating a feed store for about three 
years, and Mr. Eads since March, 1947. 
Recently they formed a partnership 
and one of their first moves was to put 
up a new building. 

“We wanted plenty of operating 
room for ourselves,” said Mr. Weems, 
“and thought it a good idea to start 
our building program now in order to 
keep in advance of our expectations of 
future requirements.” 

The large, roomy building, 60 by 
60 feet, is the answer and not only 
affords ample room for a complete 
stock of feed and sidelines, but will aff- 
ord a sort of community center for 
many kinds of civic undertakings such 
as poultry shows and demonstrations 
for various clubs and school activities. 

“Of course, civic affairs mean as 
much to us as they do to any other 
Bangs citizen,” explained Mr. Eads, 
“and since Bangs lacks suitable build- 
ings for community shows and things 
of that nature, we intend to offer the 
use of our large building for that pur- 
pose. In small towns like Bangs, we are 
all neighbors and have the same com- 
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munity interests and share what we 
have more than city folks could, if 
they wanted to.” 

Mr. Eads and Mr. Weems share the 
common experience with their cus- 
tomers in that both men were reared 
on farms and were engaged in farming 
and stock raising before entering the 
feed supply business. This provided 
an excellent background for their pre- 
sent occupation. They not only know 
their customers’ needs, but the cus- 
tomers know the dealers’ backgrounds 
and that when they suggest a certain 
feed or feeding schedule, it is certain 
to be entirely practicable. 

In addition to a complete line of for- 
mula feeds and supplements, the firm 
does custom grinding and mixing for 
the farmers who raise their own feed. 
“We either mix rations according to 
the customer’s own formula,” said Mr. 
Eads, “or help him work out a bal- 
anced mixture with whatever he has 
on hand. With present narrow profit- 
margins, we find little difference in 
selling what we have on hand or mix- 
ing and grinding the customers grains. 
In normal times, of course, we feel 
it is an advantage to push formula 
feeds and we naturally encourage this 
choice.” 

The grinding and mixing is all done 
in the old store building near the new 
tile establishment. The old building 
is also used for hay and other bulky 
storage, thus giving more space in 
the new for proper display of feed 
and sideline items, 

“Our endeavor is to live up to the 
store’s name,” Mr. Weems asserted, 
“by carrying as many sidelines as we 
can that have a tie-in with the feed” 
business.” 

At present, the Farmers’ Supply 
House carries poultry fountains and 
feeders, poultry remedies, disinfectants, 
stock salt, and field and garden seed. 
The company also buys and sells eggs, 
poultry, and cream, all of which gives 
them better contact with their farm 
customers. 

Mr. Eads reported that sales at the 
Farmers’ Supply store grossed about 
$4,000 per month, but with ascending 
prices they have had to narrow mark- 


LEG-ROOM and customer at- 
traction were combined in the 
new home of the Farmers’ Sup- 
ply House, left, Bangs, Texas, 
owned by the modernization- 
minded partners, above, left 
to right, J. Eads, a customer, 
Carlton Weems, and W 
Weems. 


ups in order to sell at anything re- 
sembling “reasonable” prices. How- 
ever, located in the heart of an area 
inter-nationally famous for its blooded 
stock, they find the feed business 
growing and are doing their best to 
hold the line until prices are more 
nearly normal. 

“Most of our selling is done for 
cash,” the partners stated, “but we do 
run some small accounts on a 30-day 
basis. Collections have been good and 
we have never had to even send out 
statements, but we naturally prefer 
cash selling.” 

The firm advertises consistently in 
the local newspapers and has a large 
mailing list for the direct mail pieces 
furnished by manufacturers and 
wholesalers, 

Admitting that they run their busi- 
ness on less formal lines than big-city 
merchants, they explained, “We Tex- 
ans are a friendly, neighborly people, 
and we like to do business that way. 
It seems to be working for us, for our 
business is growing and the good will 
that we have gained proves our point 
even better.” 

@ CARL E. POWELL, El Dorado, Kan., 
owner and manager of the Powell Grain & 


Elevator Co., was recently married to Miss 
Elsie Nan Ow. 


e 63 @ 


— Holcombe 
(Continued from page 43) 


bought for their projects. (Of course, some 
of the fathers eased in on the deal, too, but, 
so what? They were then customers!) The 
dealer’s feed manufacturer came in on an 
offer of small cash prizes for the winning 
animals raised on their feed. It all worked 
out very nicely and resulted in a lot of free 
word-of-mouth publicity, as well as the con- 
tinued good will of many of the boys and 
their families. 

Don’t by any means, pass up the use of 
live displays in your sales promotion work 
-—they are tremendously effective in prov- 
ing what you say about your feeding pro- 
grams. Make a little space for a pen, either 
inside or outside the store and raise some- 
thing ALIVE. Keep a development and feed 
consumption chart prominently displayed 
so you can back up what you say about 
your feeds. You'd be surprised at the num- 
ber of feed men who use live displays all 
year "round—whether it be a calf, a couple 
of pigs or just a pen of broilers, anything 
ALIVE creates interest — human interest, 
that makes an impression on the beholder 
and results in feed sales. 


If there is a county fair association in 
your community, by all means give it 
every ounce of your active support. There 
is nothing more completely “rural” in na- 
ture than the county fair and who, more 
than the feed man, belongs in it? You 
should, if the cost is not prohibitive, sign 
up for booth space and put in a nice dis- 
play of your wares. Distribute your litera- 
ture, talk to the farmers, look for faces you 
haven't seen in the store for awhile. Try 
to use some novel publicity stunts, such as 
guessing contests, free drawings, etc. I saw 
one such booth wherein there was displayed 
a three-legged duck, of all things! You 
should have seen the jam around that booth, 
all day, every day, looking at that freakish 
creature. That dealer’s booth was the talk 
of the fair grounds! 

The drawings and guessing contests (ker- 
nels of corn in the jar, weight of a rooster, 
etc.) will be the means of supplying your- 
self with an up-to-date mailing list of sev- 
eral hundred names, which will be worth 
many times the value of the items you give 
as prizes. They also pull people into your 
booth so that you can have a chance to get 
acquainted and perhaps even write up a 
few orders! 

As we pointed out in an earlier article, 


Swinging an the Barnyard Gate 


there is still no substitute for friendship in 
business. Don’t ever forget that fact—tre- 
member it, and let it be your guide in pro- 
moting good customer relations. Seize up- 
on every opportunity to make friends for 
your store, and keep uppermost in your 
thoughts that business goes where it is 
welcome and stays where it is appreciated. 
That is an old maxim, and one which every- 
one, large, small, rich or poor, will do well 
to remember. 

Besides demonstrating their appreciation 
in ordinary daily dealings, some dealers go 
to considerable trouble to win and hold the 
good will of their clientele, as in the case 
where an annual “open house” is held. 
“Open house” means just what it says— 
the store is polished up, special display 
are arranged, with many interesting side 
features, such as a poultry health clinic, 
free souvenirs, free lunch, etc. Given 2 
fair amount of advance publicity, such 
events often draw in a considerable num- 
ber of people who are, or should be, your 
friends and customers. The expense of such 
an undertaking is not great, and will do 
you a tremendous amount of good. 

Yes, making yourself heard from in the 
community is one assignment you must 
never shirk. You must constantly keep re- 
minding people that you're still doing busi- 
ness at the same old stand and that you'll 
welcome the chance to be of service to 
them. Don’t ever let up in your determina- 
tion to make your territory conscious of 
YOU as the number one feed dealer in 
the community. No matter how tough 
things may get or how busy you are, re- 
member always that you've got to keep 
plugging away, working all the angles, all 
the time, all the way. 


Allied Mills Appoints Zinn 
Educational Service Head 


Robert Zinn has been named director of 
educational service for Allied Mills, Inc., 
Fort Wayne, Ind., according to A. G. Phil- 
lips, vice president of the corporation. Mr. 
Zinn will continue to be located at Fort 
Wayne, which is headquarters for all serv- 
ice divisions of Allied Mills. 

Mr. Zinn, a graduate of the college of 
agriculture at the University of Illinois, has 
been with Allied Mills since 1945. After 
two years in the advertising and sales pro- 
motion division, he was transferred to the 
educational service division. In his work 
with that department, Mr. Zinn has trav- 
eled all over the country and has spoken 


before many dealer and feeder groups. 


@ NERL BALLWEG, Spirit Lake, Iowa, 
has been named manager of Cargill, Inc.'s 
elevator at Spirit Lake. 

@ LOUISVILLE SOY PRODUCTS CC., 
Louisville, Ky., is currently erecting a new 
$250,000 processing plant. 


MOVE CHICAGO OFFICES 

The Chicago offices of the Morton Sa't 
Co. have been moved from 310 South 
Michigan avenue to 120 South LaSalle 
street, according to company officials. The 
change to the new general office location 
was completed the first of May. 
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Standardized TRU A Fish Liver Oil 
Guaranteed 10,000 U.S. P. Units 
Vitamin A Per Gram 


Straight vitamin A is now available to the feed trade. No 


longer is it necessary for you to buy vitamin A in fixed 
association with any other vitamin. 


TRU A Fish Liver Oil is a standardized product. The vitamin 
is in its natural carrier—fish liver oil—without dilution. The 
potency is natural, too, hence the most economical. 10,000 
U.S. P. units of vitamin A per gram are guaranteed. 


TRU A offers you— 
@ ECONOMY— 


You buy no high priced diluent fat. You reduce ship- 
ping costs and storage space. 


@ FLEXIBILITY— 


Use vitamin A as a basic in- 
gredient. Now you can fortify 
at will. 


@ UTILITY— 


Use only the units to supply the 
desired nutritional values of 
vitamin A. 


@ SUPPLY— 


Available from the fishing fleet 


that is the largest producer of 
Vitamin A. 


TRU A Standardized Fish Liver Oil 
answers all of the vitamin A needs of 
the feed manufacturer, feed mixer 


and feeder. Write today for complete 
details. 


my Available in straight or miscible form in 
tank car, drum car and single drum quan- 
tities; in miscible form in half drum and 24 
one-pound can case quantities also. 


3 PLANT AND LABORATORY — Seattle 7, Washington _ ce 
SALES OFFICE~790 Broad St, Nework2,NewJersey 
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Share Knowledge Succeed 


Helping Farmers Wins Friends for Bob Johnson 


@ THE man who will put his knowl- 
edge to work for the benefit of his 
customers can have security in the 
knowledge that his business will grow, 
believes Robert Johnson, proprietor of 
the Colonial Chick & Feed Store, Bed- 
ford, Ind. 


Although he took over the business 
after it had not been doing too well, 
and despite the fact that the territory 
was strange to him, Mr. Johnson has 
built up a fine business by giving the 
local farmers the benefit of his years 
of experience in one of the nation’s 
largest hatcheries. 

It was the hatchery that had trained 
Mr. Johnson that owned the premises 
and the building. In July, 1946, things 
were not going well with the business 
and Mr. Johnson was offered the op- 
portunity to take over. “I didn’t know 
many people here, and they didn’t 
know me. Probably lots of folks felt 
that I was not headed for success. I 
knew poultry and I had studied feeds 
and feed merchandising. What I knew 
I shared with the people I hoped to 
make my customers. The result has 
been very nice business, which is still 
growing,” Mr. Johnson proudly ob- 
served. 

Mr. Johnson spends much of his 
time out helping the farmers with 
their poultry problems. He does a 
great deal of culling and blood-testing 
for the local poultrymen. “We are 
trying to make fine flocks out of fair 
flocks,” Mr. Johnson explained, “and 
we're making headway. Thus we help 
the farmer make more money, and we 
insure better eggs for our hatchery. 
The whole country will become more 
prosperous directly and indirectly. 
When that happens I’m bound to be 
in on it; P'll be more prosperous also.” 


Not long ago the Indianapolis Star, 
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largest morning newspaper in the 
Hoosier state, acclaimed Robert John- 
son as among the feed men making 
the state a happier and more prosper- 
ous place in which to live. 

The drift from the country districts 
to the cities which so marked the 
decades in the immediate past was a 
sort of a revolt against the inefficiency 
of farming practices. Too many farm- 
ers were backward in thought. They 
did everything the hard way, and the 
long hour way. In all too many in- 
stances they scoffed at scientific farm- 
ing. They ridiculed “book learning”. 
But gradually, farm youngsters drifted 
away from the feeling that prevailed. 
One by one they began to appreciate 
the fact that there is more to farming 
than just back-breaking work. Mr. 
Johnson is the progressive type of feed 
dealer who is a pronounced influence 
for better and better farming. 


“The whole thing,” the dealer ob- 
served, “is based upon the idea of 
making the farmer, the poultryman 
and the dairyman more efficient. We 
want to see him produce more at less 
cost. We want to see his losses from 
disease and poor management vastly 
curtailed. When that happens, the 
whole set-up will prove more attractive 
for all.” 


Mr. Johnson advocates many prac- 
tices which make for increased effi- 
ciency, and for the creation of new 
and happy leisure time. He ties all 
sorts of husbandry in closely with 
modern science. The effect is that 
many who had drifted away from the 
farm are returning. 


“TI started staging and sponsoring a 
series of farm meetings here,” Mr. 
Johnson recalled, “and I really tried to 
make them worthwhile. I like to start 
in September if everything is right 
for it, if not, early October is as good. 


At first the meetings were connected 
' with poultry husbandry, for this is a 


region that has all it takes for poultry. 


} Then we had dairy meetings and hog 


meetings. What a meeting does for a 
feed store is pretty much the same as 
what it does for a community. If the 
meeting instructs and inspires, all who 
attend will be glad they spent the 


EXPERIENCE and know-how, 
cheerfully extended to his cus- 
tomers, have made Robert 
Johnson, above, owner of the 


Colonial Chick & Feed store 


in Bedford, Ind., successful. 
Mr. Johnson's store is pictured 
at left below. 


time profitably. They will be in a good . 
mood to absorb the instructions. They 
will have a good feeling in their hearts 
for the feed manufacturer or dealer 
who sponsored the meeting. It all ties 
in together.” 

Mr. Johnson’s experience with farm- 
er meetings has proved to him that 
the meetings should be social as well 
as educational. He likes to use time 
for making and cementing friendships 
as well as promoting better feeding. 

Mr. Johnson believes in advertising 
his business constantly. “The only time 
a business man should quit advertis- 
ing,” remarked the feed dealer, “is 
when he wants to go out of business. 
Personally, I’m just getting off to what 
I call a good start. I’m in this business 
for more and more volume so I am 
advertising as effectively and force’ 
fully as I know how. I use the local 
newspaper a good deal, nothing takes 
the place of that. In addition I em- 
ploy direct mail. Keeping up with 
changes so as to always have a correct 
mailing list is very important to me.” 


(Continued on page 100) 
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Sheep Raising Profitable 


No Farm Animal Requires So Little Grain 


@ WITH our sheep population re- 
duced almost a third, from 51 millions 
in recent years to 35 millions now— 
the smallest since records began in 
1867—there is a place on our farms 
for many more flocks of these profit- 
able animals. We have no farm animal 
that reaches market weight in so short 
a time with so little grain needed. 
Although sheep raising calls for 
study and attention, very little labor 
is required 
and no ex- 
pensive 
buildings 
Under good 


increased rapidly. 

Late summer or early fall is the 
most favorable time to make a start 
in sheep raising, as the ewes can be 
kept on late-sown forage crops and 
grain stubble to get them in good 
condition for breeding when the 
weather gets cool. Sheep are an inter- 
esting study and experience with them 
through fall and winter will prove 
valuable at lambing time. 

Sheep management can be learned 
and understood by anyone who is 
willing to observe carefully and at- 
tend to the details. Their habits of 
feeding are different from other stock; 
they will not thrive in a close or con- 
fined enclosure. It is natural for them 
to move about—to shift from shelter 
to the open air — from hill to dale. 
They thrive best when allowed a wide 
range, and full liberty to seek the 
shelter, the shade, or the sunshine, at 
pleasure. 

An increase in the use of legume 
crops, both roughage and pasture, as a 
means of soil conservation is going to 
be a necessity in the years immediately 
ahead. Sheep will play an important 
part in a program of this kind and the 
man who maintains a flock will be in 
a very favorable position. 

The price of grains should not in- 
fluence sheep population as 90 per 
cent of the feed consumed by sheep is 
hay and grass." About 100 pounds of 
grain in a year for one ewe and her 


flock can ‘be 
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By E. B. TUSTIN, JR. 


lambs is the maximum amount that is 
likely to be fed profitably, according 
to the USDA, if good quality legume 
hay also is provided during the barn 
feeding period. Grain should accord- 
ingly be reserved to feed in winter and 
for very young lambs. 

Sheep are fond of good roughage 
and have a high ability to utilize it. 
A moderate sized farm flock can often 
secure a good part of its feed from 
material that would otherwise be 
wasted. 

Salt is present in nearly all organs 
and fluids of an animal’s body and has 
been shown by tests to have an inti- 
mate bearing on the animal’s health. 

Now sheep have the obliging dispo- 
sition of foraging contentedly where 
there are lean pickings and dutifully 
cleaning up around the fences. They 
are ardent grass eaters. Green grasses, 
however, are particularly low in natu- 
ral salt content and salt, or sodium 
chloride, is necessary for digestion. 
Without digestion there can of course 
be no nutrition. 

A regular supply of salt for sheep, 
both in summer and winter, is more 
neglected than any other detail of 
sheep husbandry, and yet nothing is 
more essential to their health and com- 
fort—as well as to their growth and 
progress in fattening. At the Iowa ex- 
periment station when salt was with- 
held from the ewes for a period of 
time involving the suckling period, 
the report stated, “they ate earth, 
gnawed boards, and kept up a con- 
tinual din when anyone was around 
the lots, even though there was plerity 
of feed and water before them. These 
ewes actually got so crazy for salt that 
they would run after one like a dog 
and bite one’s hands. The allowance 
for salt completely satisfied these ewes, 
so that they quit all their previous 
unusual actions and antics.” 

For small flocks, covered salt sta- 
tions provide a convenient manner of 
making granulated salt always avail- 
able so the sheep can take what they 
need. 

For sheep bedded out on the range 
it is best to salt them on the bed 


ground every evening, spreading the 
salt on rocks, hard ground, or grass, 
giving them only as much as they 
will consume before bedding down 
for the night. Care should be taken 
to avoid spreading the salt on loose 
soil, sand and gravel. 

Sometimes it is not practical to tote 
salt to each bed ground and under 
such conditions sheep may be salted 
at intervals of three days. For a band 
of 1,200 ewes and their lambs on the 
range 100 lbs. of granulated salt every 
third day is more satisfactory than a 
greater quantity fed less often, as it 
keeps the sheep more contented. This 
amount is equivalent to a little less 
than % ounce of salt per day for each 
animal, which is about right, unless 
the grasses are very succulent, in 
which case more salt should be pro- 
vided. 

Proper salting makes more con- 
tented flocks, and sheep easier to 
handle. Salt draws sheep and so they 
can be moved to new bedding grounds 
more readily. Salt makes for most 
wool and mutton, and least injury to 
soil and young timber by the sheep. 

Experiments reported in USDA 
Bulletin 379 state that “sheep fed 4 
ounce of salt daily gained materially 
faster than those fed no salt.” The 
salted sheep also grew heavier and 
finer fleeces than the unsalted ones. 

Chemical analysis at the Ohio ex- 
periment station and elsewhere have 
shown a wide variation in the natural 
salt content of different feeds—with 
green samples consistently the lowest. 
Changes in ration accordingly affect 
the quantity of salt eaten by fattening 
lambs. Jardin and Anderson in “Range 
Management” conclude that. stock 
should have twice as much salt when 
the feed is green and succulent as 
when the feed is dry. Therefore it is 
good sheep husbandry to provide ade- 
quate salt, as by doing so grazing ani- 
mals develop better than they other- 
wise would. 

In districts where there is trouble 
from goiter in new-born lambs, the 
ewes should receive iodized salt during 
three or four months of the pregnancy 
period, and if the iodine deficiency of 
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three or four months of the pregnancy 
period, and if the iodine deficiency of the 
area is severe, iodized salt should be fed 
throughout the year, according to the ob- 
servations of many experiment stations. It 
is interesting to note that at a feeding trial 
at the University of California, lambs re- 
ceiving iodized salt gained 100 lbs. at a 
saving of $2.38 in feed cost as compared 
with the plain salt lot. 

When a non-legume roughage or pas- 
ture, such as timothy, various late grasses or 
corn silage is being fed exclusively to ewes, 
it is desirable to remedy the deficiency of 
protein and essential minerals with concen- 
trate feeds such as soybean oil meal, linseed 
oil meal and in addition a mineral mixture. 
A good home-made mineral mixture, ac- 


cording to Morrison's “Feeds and Feeding”, 
is one part by weight of bone meal, one part 
ground limestone and two parts salt, if no 
salt is supplied separately, using iodized salt 
in goiterous areas. 

“The eye of the master fatteneth the 
flock” says the old saying. This advice can 
be profitable applied to a recognition of 
the value of salt for putting gains on sheep. 

@ LUIN NORRIS, formerly of the Water- 
ville Grain & Livestock Co., Waterville, 
Kan., has been appointed to the grain buy- 
ing department of the Salina Mills, Salina, 
Kan. 

@ A. TONE, jr., Littlefork, Minn., is plan- 
ning construction of a 150,000 bushel elevator. 


Some of America’s Most 


FITS 
ICH VITAMIN BENE 
IN FUL-O-PEP PROMOTE 
AST GROWTH AND 
RUGGED HEALTH! 


d growing 

longer nee 

itamins in 

feeding the Ful-O-Pep 

4 ide calves with | 

of the vitamins 


growth an 


Concentr 
plus other s 


rich sources. 


Help Your Customers Raise Profitable Heifers 
by Featuring the Ful-O-Pep Plan! 


Cash in on today’s profit opportunity by recommending and selling Ful- 
O-Pep Calf Starter and Ful-O-Pep Fitting Ration. These vitamin-rich 
feeds build satisfied customers and repeat business, and open the door 
to big tonnage on other Ful-O-Pep Feeds. For more information write to 


THE QUAKER OATS COMPANY, CHICAGO 4, ILL. 
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Skinner Named Advertising 
Manager for Dailey Mills 


John H. Skinner, jr., formerly of Chica- 
go, has been appointed advertising man- 
ager of Dailey Mills, Inc., Olean, N. Y., 
manufacturers of Double Diamond live- 
stock feeds, according to company officials. 


JOHN H. SKINNER, JR. 


Mr. Skinner has an extensive background 
of agricultural work, advertising, and vis- 
‘ual education. 

A native of Lafayette, Ind., Mr. Skinner 
is a graduate of Purdue university, where 
his father, the late Dr. J. H. Skinner, was 
dean of the school of agriculture. Mr. 
Skinner also attended the University of 
North Carolina, majoring in business ad- 
ministration and advertising. 

Following several years in agricultural 
information work in his home state, he 
joined the agricultural extension staff in 
Delaware. After four years, Mr. Skinner 
became an independent producer of agri- 
cultural motion pictures and visual mate- 
rials, which work was interrupted by army 
service in World War II. Since his release 
from the armed forces, Mr. Skinner has 
been associated with the Society for Visual 
Education, Inc., and Theodore R. Sills Co., 
Chicago public relations counsellors. 

@ LEO WALKER, Lone Tree, Iowa, has 
purchased the Corbett & Hoskins feed 
business. 

@ BRISCOE GRAIN & SEED CO., Chal- 
mers, Ind., has installed a new 2 ton mixer 
and a feed grinder. 


GENERAL MILLS PROMOTES PETERS 

William D. Peters, formerly with the de- 
partment of public services, General Mills, 
Inc., Minneapolis, has been appointed staff 
assistant in grocery products sales promo- 
tion, according to R. L. Brang, vice presi- 
dent of General Mills. Mr. Peters, an AAF 
veteran, has been with General Mills since 
1936, except for three years during World 
War II. 


THE FEED BAG — May, 1948 


A 
STARTS Grows : 
EM ‘EM 
N FITTING 
needed for ast 
rugged health. That's because PELLETS ae : 
a wit pring 
| 
vitamin- 
— 


CURBAY B-G 


(dried fermentation solubles) 


Curbay B-G, a low-cost alcohol fermentation 
product, contains vitamins of the B-G com- 
plex essential for maximum feed efficiency 
plus a guaranteed riboflavin content and gen- 
erous amounts of pantothenic acid, biotin, 


nicotinic acid, vitamin By, and choline. SPECIAL LIQUID CURBAY : 


(condensed molasses distillers’ solubles) 


This special concentrate, derived from a yeast- 
fermentation of blackstrap molasses, does an 
utstanding job as a feedstuff ingredient for hog 
dairy ‘rations. It contains all the vitamins 
minerals normally found in cane molasses. 


U.S.I. Brand 
* Brand RIBOFLAVIN 
RIBOFLAVIN MIXTURE No. 1 CONCENTRATE No. 85 


(one gram per ounce) (85% grade riboflavin) 
Obtained from vegetative fermentation opera- This natural product, obtained from a vegetative 
tions, this natural riboflavin concentrate contains fermentation, consists of 85 parts per hundred 
one gram of active riboflavin per ounce of mate- of active riboflavin, along with a natural carrier 
rial, along with natural carriers and important and a new vitamin of the B complex. 


members of the vitamin B complex. 


ind anew feedstuff ingredient—methionine! You're bound to 
hear more and more about this vital amino acid in the future. 
Learn about it now. Write today on your letterhead for the recent 
issue of U.S.I. Chemical News carrying an important story on its 
uses in nutrition. 


For further information, write to Special Products Sales, Department FB, 
U. S. INDUSTRIAL CHEMICALS, INC., 60 East 42nd St., New York 17. N. Y. 


Inoustriat CHEMICALS, INC. 
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U.S.l. feed supplements do the trick 
\ 


Eggs Per Bird... 


is a production goal every 
poultry raiser can reach,‘’ 


JOHN P. GASSON 


of Versailles, Ohio, a pioneer poul- 
try breeder of the Middle West. He 
trap-nests 1,800 White Leghorn 
R.O.P. candidates every year. In the 
1946-47 R.O.P. tests, 73.3% of his 
candidates qualified as R.O.P. breed- 
ing hens. 


“Egg production will continue to increase for some time to come. Scien- 
tific knowledge, feeds and supplies are readily available to all poultry- 
men,” says Mr. Gasson. 

But to raise high egg producers, “‘poultrymen must first of all select 
from good breeding stock. Birds must be healthy to lay eggs,” he adds, 
“and I manage my own flock accordingly. Avoid overcrowding ... pay 
strict attention to sanitation . .. and keep the pullets separated from 
older stock. 

“To supply the best possible nutrition,” says Mr. Gasson, “my mash and 
grain formula includes several cereal grains and protein feeds and a variety 
of vitamins. I like the mash-and-scratch-grain method of feeding. It gives 
maximum control over the feed intake. 

“With good breeding, good feeding and careful management, poultry- 
men can aim for year-round production... and look to 200 eggs per bird.” 


“Delsterol’” is the Economical, Scientific Source of Vitamin D. 


The best guarantee you can give poultry raisers that their flocks are assured 
unexcelled protection against Vitamin D deficiency is to fortify feeds with 
*Delsterol” “D”-Activated Animal Sterol. 

Du Pont “Delsterol” is exceptionally stable and consistently uniform in 
potency. As a dry ingredient, it mixes easily and supplies Vitamin D in a 
form that is readily assimilated by the birds. 

For details, write E. I. du Pont de Ne- 
mours & Co. (Inc.), Organic Chemicals 
Department, Wilmington 98, Delaware. 


REG.U.S, PAT. OFF 
BETTER THINGS FOR BETTER LIVING 
THROUGH CHEMISTRY 


VITAMIN 


“D"-ACTIVATED ANIMAL STEROL 
ORIGINATED BY DU PONT 
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Farmers Favor One-Stop Store 


Everything Under One Roof is Gillmor’s Aim 


@ “HAVING what the customers 
want when they want it is the policy 
here,” declared James H. Gillmor, 
owner and manager of the Gillmor 
Feed & Seed Co., San Fernando, Calif. 
“Our aim is to carry a complete feed 
and seed line, light tractors and equip- 
ment, and a complete stock of farm 
supplies.” 

“We calculate our profit on volume 
sales, instead of figuring in sack price,” 
Mr. Gillmor pointed out. “We go after 
volume by providing top quality feed, 
seed, and merchandise at a fair price.” 

Prices in the Gillmor Feed & Seed 
Co. are clearly posted on a large 
changeable board, hung against the 
upper wall so that all may read it 
easily. By using the changeable let- 
ters, Mr. Gillmor keeps customers ac- 
curately posted on any changes that 
occur in feed prices. 

Mr. Gillmor prefers to do business 
on a cash basis, however, this is not 
always possible because of certain 
natural phases of his business due to 
the location. A substantial share of 
the Gillmor Feed & Seed Co. business 
is done with large ranches and farms. 
it is the business policy of these large 
establishments to pay all accounts 
once a month, because the foremen, 
not the owners, do most of the buy- 
ing. Since it is a case of extending 
short-term credit or losing a large vol- 
ume of business, and since these large 
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ranches and farms are excellent credit 
risks, Mr. Gillmor sells the feed on 
30-day accounts. He has yet to be 
taken for the proverbial “sleigh-ride”. 
Mr. Gillmor elaborated on his credit 
policies, “Our credit extensions are 
confined to accounts known to be 
good. Determining good from bad 
credit risks requires good sense in 
judging people. In 20 years of selling 
feed, our losses have been so slight as 
to be almost negligible.” 

Mr. Gillmor firmly believes that live- 
stock and poultry require well balanced 
rations, and he makes it his business 
to see that no feeder is without the 
feed he needs. To make certain of 
this, the dealer operates two delivery 
trucks. The territory he covers with 
delivery service has been divided into 
two sections. Gillmor deliveries are 
staggered to cover each of the two 
sections three times a week. In this 
way feed deliveries are simplified and 
a customer can be sure that his order 
will be delivered right on schedule. 

Customers appreciate little con- 
veniences, according to Mr. Gillmor. 
“I was heartily in favor of San Fer- 
nando’s street parking meters,” he 


ONE-STOP for all farm needs 
is the policy of James H. Gill- 
mor, right, owner of the Gill- 
mor Feed & Seed Co., San 
Fernando, Calif., who has built 
a volume business by carrying 
complete lines of farm needs. 
The store is shown above. 


related, “but I also realize the cus- 
tomer inconvenience.” To offset this 
inconvenience, Mr. Gillmor set aside 
a 50 by 100 foot parking lot where 
his customers may park and load feed. 
From the parking lot, a customer can 
drive into the warehouse for all- 
weather loading. The warehouse is also 
accessible from the front of the build- 
ing by using a passageway at the ex- 
treme right of the store. 

Mr. Gillmor’s present location is an 
ideal one for his business, although 
the move to it was the result of a dis- 
aster. On Sept. 29, 1939, the Gillmor 
Feed & Seed store was completely 
gutted by fire. Mr. Gillmor, forced to 
find a new location, chose a building 
that had been built originally for an 
automobile showroom and garage. The 
feed dealer saw great possibilities in 
the location. 

The showroom, with its large win- 
dows, was ideal for a salesroom and 
display space. The garage area, behind 
the salesroom, would make an ideal, 
clean, dry warehouse for storing bag- 
ged feeds. The present front of the 
store, with its attractive window dis- 
plays, is proof that Mr. Gillmor’s ideas 
were sound. 

The entire building has 7,500 square 
feet of floor space. The showroom, 
well stocked and neatly arranged, is 


(Continued on page 100} 
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Honeggers Honor Poultrymen 


Make Awards to Outstanding Flock Owners 


@ POULTRY achievement awards were 
presented to 10 Illinois farm couples April 
21 by Honeggers’ & Co., Forrest, Ill., at a 
public ceremony held in the Forrest town- 
ship high school gymnasium. Over 1,000 
persons attended the program which was 
sponsored by Honeggers in the interest of 
promoting higher egg production through 
scientific breeding, feeding and management. 

The poultry achievement awards, pre- 
sented by Sam Honegger, president of the 
company, were made to poultrymen whose 


Stny 
LTZ, BAUJAN & 
SLaRostowN, 


Up 


flocks produced an average of 231 eggs per 
hen last year. In addition to the 10 top 
winners, 64 poultrymen who attained a 
record of 200 eggs per hen last year were 
honored with a certificate of hen perform- 
ance. 

Participating in the program at the pre- 
sentation ceremony were leaders in agri- 
culture, education, and government. Ben A. 
Roth served as arrangements chairman for 
the meeting and delivered a welcoming ad- 
dress, hailing farmers as food producers. 


A continuous parade of new customers who come back 
to reorder . . . and old customers who stay with you year 
after year is the way to steady profits. 


Systematic selling support under the CRITIC feed selling 


plan includes: 


High product quality, fair pricing, prompt mill- 
to-dealer deliveries, personalized dealer serv- 


ice, consistent consumer advertising and dealer 
tie-ins. 


The aggressive dealer wilf find the CRITIC franchise leads 
the way to steady, high profits. 


For full details on our feed selling plan WRITE .. . 


SCHULTZ, BAUJAN & CO. 


BEARDSTOWN, ILLINOIS 
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William Diamond, American Feed Manu- 
facturers association, served as master of 
ceremonies for the program. 

Dr. L. E. Card, head of the department 
of animal science at the University of Illi- 
nois, brought greetings from the Univer- 
sity of Illinois, while Arnold P. Benson, di- 
rector of the department of agriculture of the 
state of Illinois, represented his department. 

Introduced by Ray Bates of WLS, the 
Prairie Farmer station, M. L. Mosher, pro- 
fessor of farm management at the University 


PROUD recipient of one of 
the awards, L. E. Rust, Sibley, 
lll., is shown right, above, re- 


ceiving his certificate and 
United States savings bond 
from Sam Honegger, president 
of the company. 


of Illinois, saluted the winnnig flock own- 
ers, citing the figures which showed that 
their flocks returned an average profit o! 
$4.09 per bird over feed costs in 1947. 
Prof. Mosher explained that, “There are 
no special secrets to their success. They 
bought chicks from the best laying strains 
available; they kept their flocks healthy: 
they culled out the non-layers; they fed 
balanced rations of good quality grain and 
supplements; they had hens in production 
when prices were good; they produced 
good qualities of eggs and marketed them 
clean and in good condition; they looke: 
after the chicks and hens regularly and were 
gentle with them. Truly these poultrymen 
and their families deserve recognition and 
honor for what they have accomplished.” 

Clarence Ems, Illinois department of ag: 
riculture, spoke on the importance of scien: 
tific breeding, and J. W. Kinghorne, Unite: 
States department of agriculture, discusse:| 
quality of egg production and economy i: 
marketing. 

Everett Mitchell, NBC's director of agr’- 
culture, introduced the special guest of th: 
evening, The Honorable Dwight H. Greer. 
governor of the state of Illinois. Gov. Gree 
payed tribute to the poultry industry an 
complimented the winners of the award; 
and the company that presented them. H: 
observed that the poultry industry is n 
longer a sideline in the state and pointe: 
out that Illinois has ranked first in hatch 
ing baby chicks in the past three years 
“The program developed so successfully i: 
this community,” asserted Gov. Greer 
“has more than local significance. The rea 
significance of this enterprise lies in the 
opportunity that it presents to all farmer 
and poultry producers throughout the 
country.” 
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Soybeans 
Fruit of ageless Chino. 


— Ingredient of modern miracles. 
CHICAGO, ILL. 


From paint to salad oil — shortening to plastics — flour to farm feeds 
— candy to paper coatings. 


SIX of the EIGHT mighty Spencer Kellogg plants, with their modern 
laboratories, are devoted to the development of the soybean — 
to discover new uses — to perfect the refinement processes. 


_No outside interests — no feed mixing side tracks the single interest 


of of at Spencer Kellogg. 
BUFFALO, 


a 
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Tom Dyer Guest Speaker at 
Northwest Feed Meeting 


Tom G. Dyer, general manager of the 
Tanvilac Co., Des Moines, Iowa, was the 
featured speaker at a dinner meeting held 
by the Northwest Feed Manufacturers asso- 
ciation April 19 in Minneapolis. 

Mr. Dyer drew upon his 30 years of ex- 
perience in the feed industry to draw com- 
parisons between the industry today and in 
its infancy. While the industry has made 
remarkable strides, Mr. Dyer observed, it 
has a long way to go before reaching its 
full stature. In ethics, in knowledge, and in 
business volume, the industry has made 
remarkable gains, Mr. Dyer told the feed- 
men. It has proven, he added, that it is a 
sound industry and has established its value 
to agriculture. 

Sounding a note of warning, Mr. Dyer 
predicted that feed manufacturers who re- 
fuse to recognize changing conditions and 


keep up with the trends of the day will be 
left behind as the industry progresses. The 
veteran feedman cited instances of early 
manufacturers, building their business upon 
horse feeds in the early days, who failed to 
keep up with the industry as a whole and 
were forced to relinquish their positions as 
leaders in the industry. 

Mr. Dyer pointed up the salient features 
of his address with numerous personal 
anecdotes of the early days of the feed 
industry. 

@ STECKLEY’S MILL & HATCHERY, 
Kendallville, Ind., has opened a new branch 
store at Orlando, Ind. 

@ LOWELL MILL, Lowell, Ohio, owned 
by Alva Born, Harold E. Rechstiner, and 
W. H. Rechstiner, was destroyed by fire 
recently with a loss estimated at $50,000. 

@ ELLIOTT COOPERATIVE ELEVA- 
tor Co., Urbana, IIl., is planning construc- 
tion of a new $35,000 elevator. 


New Nopco Assistant Vice Presidents 


DR. CHARLES |. POST 


Dr. Charles I. Post, C. Arthur Larry, and 
Dr. Edwin A. Robinson have been ap- 
pointed assistant vice presidents of Nopco 
Chemical Co., Harrison, N. J., according 
to Charles P. Gulick, president of the com- 
pany. The three executives were appointed 
by Mr. Gulick following action by the 
board of directors authorizing the appoint- 
ment of two or more men to the newly cre- 
ated post of assistant vice president. 

Dr. Post will supervise the activities of 
the company’s vitamin division, and will be 
responsible directly to Perc $. Brown, vice 
president. Dr. Post, a Rutgers graduate, has 
been associated with Nopco since 1925. His 
most recent assignment was general sales 
manager of the vitamin division which in- 
cludes Nopco’s agricultural department. In 
his new assignment he will be in charge of 
vitamin division production and laboratories 
as well as sales. 


C. ARTHUR LARRY 


C. Arthur Larry is a native of Ottawa, 
Canada, and was educated in Canada. He 
joined the Nopco organization in 1928 after 
several years of experience in a New York 
brokerage office. Formerly director of pur- 
chases, Mr. Larry’s new duties will include 
charge of the purchasing department for 
the company and all its subsidiaries. Mr. 
Larry will also be responsible to Mr. Brown. 

Dr. Robinson, who has been placed in 
charge of all laboratories, sales development, 
and market development departments of 
the industrial division, has been with Nop- 
co since 1936, when he was made head of 
the company’s textile laboratory. He was 
later made technical director of the indus- 
trial division and was in charge of the tex- 
tile rayon section of the Nopco sales de- 
partment. Dr. Robinson will be responsible 
to Thomas A. Printon, vice president, as 
part of his new duties. 


Nebraska Grain & Feed Dealers 
Association, Hotel Paxton, Oma- 


Ohio Grain, Mill & Feed Dealers 
Association, Deshler-Wallick Ho- 
tel, Columbus, Ohio........June 3-4 

Missouri Grain Feed, & Millers As- 
sociation, Colonial Hotel, Spring- 

Central Retail Feed Association, 
Hotel Schroeder, Milwaukee, Wis. 

June 7-8 

Southern Feed Control Officials, 
George Vanderbilt Hotel, Ashe- 
 . June 7-9 

Canadian Feed Manufacturers As- 
sociation, Jasper Park Lodge, Jas- 
per, Alberta, Canada.....June 11-14 

Eastern Federation of Feed Mer- 
chants, Hotel Commodore, New 

Des Moines Feed Club Field Day, 

Hyperion Club, Des Moines, 

Pacific Northwest Grain Dealers 
Association, Davenport Hotel, 
Spokane, Wash. .................. June 18 

Indiana Grain & Feed Dealers As- 
sociation, French Lick Springs 
Hotel, French Lick, Ind. 

June 20-22 

National Fertilizer Association, 
Greenbrier Hotel, White Sulphur 
Springs, W. Va............. June 21-23 

Store Modernization Show, Grand 
Central Palace, New York City 

July 6-10 

International Baby Chick Associa- 
tion, Kiel Auditorium, St. Louis, 


Mo. July 13-16 
American Veterinary Medical As- 
sociation, Palace Hotel, San 


Francisco, Calif... Aug. 16-19 
New England Feedmen’s Confer- 
ence, University of Maine, Or- 
ono, Maine Sept. 9-10 


Illinois Feed Association, Pere Mar- 
quette Hotel, Peoria, Ill. 
Sept. 13-14 
American Soybean Association, 
Hotel Peabody, Memphis, Tenn. 
Sept. 13-15 
Grain & Feed Dealers National As- 
sociation, Hotel Sherman, Chi- 
| | Sept. 30-Oct. 1 
Association of American Feed Con- 
trol Officials, Shoreham Hotel, 
Washington, D. C.........Oct. 14-15 
Ohio Animal Nutrition Conference, 
Ohio State University, Columbus, 
Ohio Nov. 11-12 
Western Grain & Feed Association, 
Hotel Fort Des Moines, Des 
Moines, Towa. ............... Nov. 22-23 
Western Grain & Feed Association, 
Hotel Fort Des Moines, Des 
Moines, Nov. 22-23 
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New Quality Line 
Dry Vitamin Products 


ATKINS & DURBROW, INC. 


are proud to announce to the feed industry a new quality line 
of Dry Vitamin products designed to cut your feed costs. 


Two — not one, but two — quality 2,000 D3 products 


ATKINS & DURBROW 
DeLux Dry D 
2,000 D3 per gram 
900,000 D3 per 
with a base of Farina 


ATKINS & DURBROW 


Standard Dry D 
2,000 D3 per gram 
900,000 D3 per pound 
with a base of middlings 


Both products are of the same high quality, but represent different 
price levels to meet the changing conditions that exist in today’s 


market 
ALSO 
A complete line of Dry (Stabilized) Vitamin A and A & D products 


ATKINS & DURBROW 
Dry-A 


ATKINS & DURBROW 
Dry-A & D 
3,000 A per gram in practically any 
1,362,000 A per pound combination of potencies 
These high quality Dry products plus our regular offerings of a 
complete line of potencies of 


Fortified Sardine Oils 


and our ability to furnish you with your special requirements of 


Fortified Cod Liver Oils 


place us now in a position to contract with you for the quality 
products that actually meets your exact needs. This improve- 
ment in service represents a move we have long considered 
and links together the products you want most, with our now- 
famous country-wide distributing system. 


Write or wire for additional information 


See the Atkins & Durbrow representative. He will 
do everything he can fo fill your requirements 
with skill and dispatch. 


ATKINS s DURBROW, 


EET, NEW YORK 7, N.Y. 
165 JOHN STR ane 


DETR 
CHICAGO MINNEAPOLIS KANSAS CITY OMAHA 
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Atkins & Durbrow 
standard Dry D 
2,000 D3 per gram 
900,000 D3 per pound 
with a Middlings base 
Atkins & Durbrow 
DeLux Dry D 
2,000 D3 per gram 
900,000 D3 per pound 


with a Farina base 


Atkins & Durbrow 
Dry A 
3,000 A per gram 
1,362,000 A per pound 


Atkins & Durbrow 
Dry A&D 
in practically any 
combination of potencies 


Fortified Sardine Oils 


General Mills, Inc. 
Arpro Wheat Germ Oil 


Barrett Division 
Allied Chemical & Dye Corp. 
Niacin 

Sperti, Inc. 

Brewers’ Dried Yeast 


Carogreen, Inc. 

Dehydrated Alfalfa 
Sun Dried Alfalfa 


; 
: 


Kayhart Retires After 44 
Years With Corn Products 


Charles T. Kayhart, Mountain Lakes, 
N. J., has announced his retirement from 
Corn Products Sales Co., New York City. 
Mr. Kayhart was vice president and a di- 
rector of the company and had charge of 


FOR MAXIMUM NUTRITION 


These fine ingredients employed in poultry and livestock ra- 
tions supply nutrients in which grains and certain roughages 
are either deficient or totally lacking. Produlac and Nadrisol, 
being low in starch content, do not duplicate the properties 
of the basic feeds, but DO add valuable protein and an im- 
portant potency of the Vitamin B-G complex. 


The maximum growth and production actively encouraged 
through the use of Produlac and Nadrisol are of prime im- 
portance today when smaller flocks and herds are the rule 


rather than the exception. For farm production today is largely CHARLES T. KAYHART 
a matter of efficiency, and how economically that efficiency Cat. 
can be purchased. the feed department. His retirement ends an 


association of 44 years with the Corn Pro- 


You can help to secure maximum nutrition for your customers’ 

o se Co. 2 
poultry and livestock by mixing Produlac and Nadrisol, and glucose company in 1904 and was assigned 
you can build maximum good will for your business, too. to the feed department. He remained in 


that department when the company became 
the Corn Products Sales Co., and was ele- 


YOUR INQUIRY AND REQUEST FOR QUOTATIONS ON vated to vice president and director in 1939. 


PRODULAC AND NADRISOL, BOTH OF WHICH ARE Mr. Kayhart will continue to reside at 55 
Bellvale road, Mountain Lakes, N. J. 


AGAIN AVAILABLE TO THE FEED MIXING INDUSTRY 
IN SUBSTANTIAL QUANTITIES, ARE INVITED. Death Takes Wally Kiesner 
Pillsbury Branch Manager 
Mix Produlac Dried or Nadrisol —also in hog and cattle rations = y.1., s. Kiesner, 46, Minneapolis, 
Corn Solubles in all rations for @ and for dogs, horses, game branch manager of the feed and soy divi- 
sion of Pillsbury Mills, Inc., died April 15 
chickens, turkeys and ducks. birds, fur bearing animals. 4: s¢ Andrew's hospital in Minneapolis fol- 


lowing a prolonged illness. 

Mr. Kiesner, president of the Northwest 
Feed Manufacturers association in 1946, 
had been with Pillsbury since 1930 and 
was named manager of the feed and soy 
division in 1941. He was associated with 
Purina Mills in St. Louis before joining the 
Pillsbury firm. 

Survivors include the widow and one 
daughter. 


@ FARMERS CO-OP ELEVATOR ©& 
Lumber Co., Halstad, Minn., is planning 
construction of an annex to its present ele- 
vator. 


DON GILLETTE, Twining, Mich., h 
ing, Mich., has 
NATIONAL DISTILLERS PRODUCTS CORPORATION purchased the Chatfield Bean & Grain Co.'s 


GRAIN PRODUCTS DIVISION @ 120 BROADWAY e NEW YORK elevator which he managed for the past 10 


years. He will operate the business under 
the name Gillette Bean & Grain Co. 
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SIDNEY 


Vertical Mixers 


There’s a model just right 
for your needs... 


SIDNEY Vertical Mixers are all basically the 
same — identical for the fine job of mixing 
they do... for ease and convenience of opera- 
tion, low power consumption, and their many 


labor-saving features, 


These famous machines are made in four 


types, with a wide variety of feeds, drives, and 
capacities (40 bu. to 2 tons). This enables you 
to choose an installation that meets your needs 
exactly —- and get full advantage of Sidney’s 
practical design and construction. 

Specifications and complete description are 
yours for the asking. Write today. 


QUALITY MACHINERY SINCE 1859, 


‘The Sidney Gearless Mixer (illustrated) is pop- 


ular for its simplicity — only two bearings to 
lubricate —- and the flush-with-the-floor loading 
hopper. Has the same compact efficiency as all 
other Sidney Vertical Mixers. 


THE SIDNEY GRAIN MACHINERY CO. 


COMPLETE EQUIPMENT FOR GRAIN ELEVATORS AND FEED MILLS 
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OUTSTANDING ADVANTAGES 
This specially nicotized pow- 
der has no odor or taste 
objectionable to chickens. 
Likewise, Mash-Nic does not 
lose its strength with age. 
Mash-Nic is uniform, too. It 
adheres to the particles of 
mash, 


A Little Goes A Long Way 


One pound of Mash-Nic to 100 
pounds of mash is sufficient. 
Poultrymen find that feeding it 
10 days does a real job of worm- 
ing. It’s an item that repeats and 
feed mixers find good profit in 
the mix. 


Black Leaf Powder and Pellets 


For poultrymen who desire a 
“one-shot” wormer in the mash, 
you can offer Black Leaf Powder, 
and for those who wish to dose 
chickens individually, you can 
offer Black Leaf Pellets. 


Nicotine Since 


@ SHOCKLESS 


— No loss in egg production 
—No retarding of growth 


@ TASTELESS 


—It doesn’t lower food 
consumption. 


@ ODORLESS 


— Doesn't make birds “shy 
away.” 


@ STABLE 


— It keeps its strength. 


The nicotine remains insoluble in 
the mouth, throat, crop and gizzard 
of the chicken—and is not re- 
leased until it reaches the place 
where it is needed — in the small 
intestine where the large round- 
worm lives. 


Raether Heads Seedburo 
New Minneapolis Branch 


Seedburo Equipment Co., Chicago, Ill., 
has opened a new Northwest branch office, 
located at 922 Flour Exchange building in 
Minneapolis, Minn., according to company 


ED RAETHER 


officials. Local stocks will be maintained to 
assure prompt delivery and improved cus 
tomer service in Minneapolis and the sui 
rounding territory. 

Ed Raether, widely known grain’ man, 
has been appointed in charge of the Min 
neapolis office. Mr. Raether has been iden 
tified with the grain industry since 1904, 
when he started with the Armour Grain 
Co. as a messenger boy. By the time he 
was 21 he had been placed in charge o! 
the firm’s Milwaukee elevator. From 1916 
to 1929, Mr. Raether worked abroad, i 
Argentina and South Africa, introduciny 
modern grain) handling machinery and 
methods in those countries. 

Upon his return to the United States i: 
1929, Mr. Raether became associated wit! 
the Brooks Elevator Co. and was superin 
tendent of their clevators in several loca 
tions. 


@ T. M. HUGHES, Indianapolis, Ind. 
has been named federal grain supervisor i! 
the Indianapolis office, succeeding J. P. 


Stanfield. 

@ FARMERS COOPERATIVE, Mt. Hot 
cb, Wis., is planning construction of a nev 


feed mill building. 


NEW ERIEZ BOOKLET 

An illustrated informational booklet ha 
been published by the Eriez Mfg. Co., Eric 
Pa., describing a “Giant” heavy duty non 
clectric permanent magnetic separator fo: 
the removal of tramp iron from loose flow 
ing materials. The booklet (Bulletin 801) 
shows pictures of actual installations anc 
gives factual data on tramp iron remova' 
from grain, bulk foods, chemicals, and like 
materials. Copies may be obtained by writ 
ing Eriez Mfg. Co., 3237 East 12th street 
Erie, Pa. 
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AUSTIN W. CARPENTER 


The disposition of lawmakers to smear 
advocates of either side of proposed con- 
troversial legislation seems to becoming pro- 
gressively more pronounced. The charge— 
‘vicious lobbyists’-—is being freely flung in 
and around legislative assemblies, in the 
press, on the radio. 

As I dictate this column, every news- 
paper story originating on Capitol Hill 
dealing with the oleomargarine tax legisla 
tion quotes a number of congressmen from 
dairy sections as charging the oleomargar- 
ine industry with using the most vicious 
lobbying methods in congre:sional history. 

Those who see in the proposed legisla- 
tion to grant Commodity Credit Corp. a 


Austin W. Carpenter is executive director 
of the Eastern Federation of Feed Mer- 
chants and managing editor of Business 
Farming. His opinions as expressed in this 
column are his own and not necessarily 


shared by the publishers of The Feed Bag. 


permanent charter with expanded authority, 
a great threat of encroachment of govern’ 
ment into private business and unfairness to 
all segments of the private grain trades, 
are branded by some congressmen whom 
they press with their philosophy, as either 
selfish profiteering private tradesmen, or 
vicious lobbyists for the grain exchanges 
and the feed industry. 

Lawmakers who agree with the farmer 
co-operatives in their contention for a con- 
tinuance of income tax freedom are in too 
many instances quick to smear the sup- 
porters of the National Tax association with 
references to them as harmful lobbyists 
seeking to crush all co-operative businesses. 

All of these smearing tactics are used by 
lawmakers to help justify the positions they 
take on controversial legislation to 
cast’ public suspicion on those who urge 
them to vote differently than they do when 
such legislation reaches the voting action 
point, 

The truth is that, with very few excep- 
constituents who press congressmen 
action are honest and conscientious 
people, thoroughly convinced that the points 
they urge are fair and practical. 

Congressmen know there are sure to be 
onscientious differences of opinion on many 
legislative subjects. They should be broad- 
minded and fair enough to accept the ad- 
vocacy of constituents, even though it runs 
ounter-wise with their thinking, as being 
honestly advanced. 

One of the healthiest trends of the time, 


tor 
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as I see it, is the pressure on congressmen 
by their constituents. It’s democracy at 
work. There should be more, rather than 
less of it. With few exceptions, the pres- 
sure of constituents on lawmakers is indica- 
tive of the zeal of citizens for government 
BY the people. 

The more one follows congressional ac- 
tion and the tactics used by many law- 
makers to smear controversial thinking with 
charges of vicious lobbying, the more con- 
vinced one becomes of the logic of that 
gentleman who proclaimed that we would 
never achieve good and fair government in 
America until legislators are limited to one 
term of service—never re-elected to suc 
ceed themselves. 

If the service of those who write our laws 


is to be narrowed tu a single term period, 
undoubtedly the period should be length- 
ened over existing tenure to provide the 
benefits that come from experience. 

By eliminating successions in office, we 
would also eliminate the necessity of legis- 
lators building political fences and answer- 
ing legislative voting roll calls prompted by 
political expediency. The one term phil- 
osophy would also wipe out much of the 
smearing practices now so prevalently used 
by legislators. We would hear a lot less 
about vicious lobbying. 

Wistful hoping — can easily be your 
reaction to this proposal. It isn’t an original 
idea. Many have expressed it before. I am 
simply putting it down on paper. You can't 
dislike a guy for hoping for better things. 


GRINDERS 


Milore TONS PER HOUR- 
Less COST PER TON 


Wire, Call, or Write for Full Information 


JACOBSON MACHINE WORKS 


1074 Tenth Ave., S. E., Minneapolis 14, Minnesota 


Thinking in Print 
4 
| 
MONOCASTY 
BASE | 
EXCLUSIVE FEATURE OF ALL JACOBSON GRINDERS 
THE FOUNDATION OF SMOOTH OPERATION AND LONG 
e 


say when you 
hear the PRICE OF 
CARO-PROT 


400D. — 3000A 
(AOAC) 


Per gram 


DRY — STABILIZED 


Also Available Without 


Vitamin 


You'll recognize the 
Value of this 


Low Price 
Write for Prices and Data 


Manufactured by 


World Products Corp. 


381 - 4th Ave. 
New York 16, N. Y. 


SALES AGENTS: 


J-M TRADING CORP. 


111 W. Jackson Blvd. 
Chicago 4, Ill. 


M. A. McCLELLAND CO. 


Dwight Bldg.—Kansas City 6, Mo. 
Missouri-Kansas-Okla-Ark. 


CARROLL SWANSON 
SALES CO. 


Des Moines Bldg.—Des Moines, la. 
Nebraska-lowa 


FRANK H. SNELL & CO. 
M & M Bldg.—Houston 2, Texas 


FRED DeHOFF CO. 


San Francisco, Calif. 


For June we extend birthday greetings 
to Chester H. Williamson, president of 
C. H. Williamson & Co., Inc., St. Louis, 
Mo., who celebrates his birthday on June 
14. Mr. Williamson launched his career in 
the grain business in 1913 with the firm 
of McFadden & Co., Havana, Ill. He was 
a member of the Peoria, IIl., board of trade 
from 1915 to 1917 and joined the Mer- 
chants Exchange of St. Louis in 1922 when 
he was named St. Louis manager for the 
Bartlett Frazier Co. In October 1938 he 
resigned to form his present company. Mr. 
Williamson is a familiar figure in feed job- 
bing circles and was one of the founders of 
the millfeed futures market at St. Louis. In 
1944 he served as president of the Mer- 
chants Exchange of St. Louis. Recently he 
suffered an extended illness but is now back 
in his office on a limited schedule. Mr. 
Williamson was educated at Beloit college, 
Beloit, Wis., and during the summer months 
spends as much time as possible in northern 
Wisconsin enjoying one of his favorite 
sports—fishing. 

JUNE 1—H. W. Lucks, Smith Agricultural 
Chemical Works, Columbus, Ohio. 

JUNE 2—Arthur G. Hessburg, Hiawatha 
Grain Co., Minneapolis, Minn.: Malcolm 
A. Long, Atlantic Supply Co., Baltimore, 
Md. 

JUNE 3—R. J. Kingsley, Nopco Chemical 
Co., Harrison, N. J.; E. P. MacNicol, 
Chicago Heights Manufacturers associa- 
tion, Chicago Heights, II. 

JUNE 4—L. A. Page, Page Seed Co., 
Greene, N. Y.; Stanley W. Tyler, Bea- 
con Milling Co., Inc., Cayuga, N. Y. 

JUNE 6—AI B. Hessburg, Froedtert Grain 
& Malting Co., Milwaukee, Wis. 

JUNE 7—K. W. Bailey, Ames-Burns Co., 
Jamestown, N. Y.; Douglas W. Coutlee, 
Merck & Co., Inc., New York, N. Y.; 
Vernon M. Green, Green-Mish Co., Inc., 
Washington, D. C.; Frank J. Seidl, 
Archer-Daniels-Midland Co., Minneapolis, 
Minn. 

JUNE 8—Mark G. Thornburg, Western 
Grain & Feed Association, Des Moines, 
Iowa. 

JUNE 10 — John Melville, Central Feed 
Supply Co., Chicago, III. 

JUNE 11—Arthur J. Riebs, Riebs Co., 
Milwaukee, Wis.; Gayle Snedecor, Farmers 
Lumber Co., Rhodes, Iowa. 

JUNE 12—George Dorothy, Marblehead 
Lime Co., Chicago, Ill.; Leland C. Miller, 
Federal-North Iowa Grain Co., Cedar 
Rapids, Iowa; Dr. John G. Salsbury, Dr. 
Salsbury’s Laboratories, Charles City, 
Towa. 

JUNE 13—Don R. Jorgensen, Sargent & 
Co., Des Moines, Iowa. 

JUNE 14—R. A. Browning, Park & Pol- 
lard Co., Buffalo, N. Y.; F. H. Clickner, 
The Borden Co., New York, N. Y.; J. S. 
Jones, Ralston Purina Co., St. Louis, Mo.; 
C. H. Williamson, C. H. Williamson & 
Co., St. Louis, Mo. 

JUNE 15—Frank L. Smith, North Caro- 
lina Granite Corp., Mount Airy, N. C. 

JUNE 16—John W. Zipoy, Pillsbury Mills, 


Inc., Clinton, Iowa. 


C. H. WILLIAMSON 


JUNE 17—Lawrence E. Murphy, Murph, 
Products Co., Burlington, Wis.; H. W. 
Wise, Duplex Mill & Manufacturing Co., 
Springfield, Ohio. 

JUNE 19—Percy L. Kimble, Mankato Mil! 
ing Co., Mankato, Minn.; C. O. Ryde, 
Ryde & Co., Chicago, Ill. 

JUNE 20—Robert G. Bell, W. M. Bell Co, 
Milwaukee, Wis.; J. H. Caldwell, J. H. 
Caldwell Co., St. Louis, Mo.: R. C. Ful- 
ler, R. C. Fuller Co., New York, N. Y:: 
R. N. Stearns, Stearns Magnetic Mfg 
Co., Milwaukee, Wis. 

JUNE 21—Franklin Beardsley, Barber 
Bennett Co., Albany, N. Y.; Paul J. Hos- 
ney, Geo. Corrado Milling Co., Frankfort, 
N. Y.: W. C. Peatt, W. C. Pratt Co., 
Chicago, 

JUNE 22—Albert C. Spierling, Swift © 
Co., Chicago, Ill.; A. L. Ward, Nation! 
Cottonseed Products association, Dallas, 
Texas. 

JUNE 23—James P. Hessburg, Froedte:' 
Grain & Malting Co., Milwaukee, Wis. 

JUNE 24—Roy Hoffman, Murphy Pr: 
ducts Co., Burlington, Wis. 

JUNE 25—Parke W. Burrows, Burrows 
Equipment Co., Evanston, IIl.; George 
E. Church, McCarty Co., San Francisco, 
Calif.; Paul Sather, King Midas Flovr 
Mills, Minneapolis, Minn. 

JUNE 26—Charles C. Dawe, Dawe’s Pr: 
ducts Co., Chicago, 

JUNE 27 — C. E. McDonald, Termin: 
Grain Corp., Sioux City, Iowa. 

JUNE 29—Gertrude H. Beckwith, Phili» 
R. Park, Inc., San Pedro, Calif.; Haro! 
A. Hendy, Hendy Feed Co., Buffal . 
N. Y.; Vernard E. Lundin, Hubba: ! 
Milling Co., Mankato, Minn. 

JUNE 30—M. J. Buchholz, Buchholz Fee | 
store, Ladysmith. Wis.; Edwin F. Sevin: . 
Sidney Grain Machinery Co., Sidne 
Ohio. 


@ PAUL ALLISON, Minneapolis, Kan, 
has been named manager of the L. J. 7 
Milling Co.’s plant to succeed Mr. Eike 
mann, who resigned recently to enter the 
alfalfa milling business for himself. 
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California Dealers Elect 
A. H. Ascherman President 


A. H. Ascherman, Ascherman-Snow, Inc., 
San Francisco, was elected president of the 
California Hay, Grain & Feed Dealers asso- 
ciation at the 24th annual convention at the 
Hotel Biltmore in Los Angeles, April 23. 
Ralph Boone, Ralph Boone Milling Co., 
San Diego, was named vice president, and 
I. J. Stromnes was re-appointed secretary. 

J. E. Baker, Wilbur-Ellis Co., Los Ange- 
les, was elected to the board of directors 
for a one year term. Directors elected for 
two year terms include: J. P. Andrews, Ral- 
ston Purina Co., Los Angeles; H. A. Brick- 
ham, H. A. Brickham Grain, Los Angeles; 
H. C. Eales, Poultry Producers of Central 
California, San Francisco; and Dolph B. 
Hill, Golden Eagle Milling Co., Petaluma. 

Over 450 California grain and feed men 
gathered for the convention, which was the 
largest in the history of the association. At- 
tendance at the annual banquet passed the 
800 mark. 

An outstanding slate of speakers ad- 
dressed the convention. Ray Bowden, execu- 
tive vice president of the Grain & Feed 
Dealers National association, reported on 
the latest developments in Washington; 
Walter C. Berger, Chicago, president of the 
American Feed Manufacturers association, 
outlined the feed outlook for the coming 
year; and Dr. C. R. Grau, University of 
California, and Dr. Jerry Sotola, Armour & 
Co., Chicago, gave reports on scientific de- 
velopments. 

An open forum brought lively discussion 
of varied topics of interest to feed men. 
Nelson MclIninch acted as moderator for 
the forum and the panel was composed of 
Dr. George Drumm, John Lawler, Gail M. 
McDowell, and R. I. Leach. 

V. O. Wolcott, Wm. L. Hunter, and E. 
W. Yeager, officials of the bureau of field 
crops, made a report on feed laws and other 
activities. Using picture slides for illustra- 
tions, the field crop officials presented a 
“label clinic’, demonstrating and explain- 
ing proper tag use. 


PENB Promotional Program 
Fund Drive Topping Quota 


THe campaign to raise $60,000 in sup- 
port of PENB’s promotional program is 
proceeding well ahead of schedule, with re- 
turns so far exceeding returns in previous 
years and many states over the top in reach- 
ing their assigned quotas, according to 
Homer I. Huntington, general manager. 

Five New England states have far ex- 
ceeded their quotas and the sixth finished 
right on the line. Vermont reported reach- 
ing 409 per cent of its quota, Massachusetts 
more than doubled its quota, Maine re- 
sponded with 181 per cent, New Hampshire 
reached 167 per cent, Rhode Island hit 
the 131 per cent mark, and Connecticut 
reached its goal 100 per cent. 

The $60,000 goal represents the hatchery- 
men’s share of PENB’s $200,000 budget for 
1948. The balance will come from feed 
manufacturers, processors, feed dealers, 
equipment, remedy and supply manufactur- 
ers, and the poultry press. 
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Ye ais 


BEST seller for over 25 years, and never once has a bag been brought 


the 


ATIONAL FOOD €e¢ 


wit 


100 Lbs. Net 


NATIONAL 


CALF 


MEAL- PELLETS. 


MANUFACTURED ONLY @y 


back “for any reason at all” — that’s the record National No-Milk holds 
at the Clintonville Elevator Company, Clintonville, Wisconsin. 

Sales experiences like this are not uncommon to feed dealers selling this 
time-tested, time-proved line . . $ for National No-Milk Calf Food — on the 
market since 1885 — has always made substantial money for dairymen, the best 
reason any customer has for coming back for more. 

If you are looking for a calf food that can build rock-ribbed brand loyalty 
to your store thru lush years and lean, then National No-Milk is for you. Your 


inquiry will be welcome. Write 


ONAL FOOD COMPANY | 


FOND DU LAC, WISCONSIN 


e $3 e 


Cu ELEVATOR Co. 
fond Lacs wisconsi 
gentrene” 
just 4 few words for 3 good 
j 
poauct* national yo-Milk calf 
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for overt 25 years" 
we nave yet 10 nave * pas 
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TEST MOISTURE | 
CONTENT WITH A 


Turn on switch, allow instrument to warm up. Push red Weigh out on an accurate gram scale the amount A 
button, adjust knob to balance needle on meter dial. of sample called for by the conversion chart. Pour somple from can immediately 
° into funnel. Trip lever and let 
sample 
fall into 
test cell. 


Pour sample 
into can and 
take tempera- 


ture. 


until reading is obtained on meter diol. moisture percentage by means of 
handy conversion charts, and get final 
moisture percentage reading. 


Over 11,000 in use 


Due to its ease of operation, accuracy and depen- 
dability, Steinlite is the most popular electronic 
moisture tester on the market. Today there are over 


) Push A, B, C, or D buttons progressively 6 Convert reading on meter dial to actual 


11,000 Steinlites in use. It is used constantly in against official government methods and 
elevators, mills, feed processing plants and by many guaranteed to give comparable results. No 
Board of Trade Sampling Departments, and Govern- technical knowledge is required and no pre- 
ment Grain Inspection Offices. It operates on the —— vious experience. The Steinlite is sold on a 


radio frequency impedance principle. Calibrated 10-day FREE TRIAL basis. Price $330.00. 


SEEDBURO CATALOG AND REFERENCE BOOK 


... includes over 500 items . . . fire extinguishers, bag holders, 
bag trucks, blowers, dockage sieves, germinators, inter-com- 
munication systems, and many other products for the seed and 
grain trades. The catalog also contains the official standards 


for grading grain. If you do not have a copy write today. 751 Converse Building e Chicago 6, Ill. 
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Pacific States Seedsmen’s Meeting 


To Feature Western Entertainment 


A program featuring the types of enter- 
tainment for which Sun Valley is famous 
has been promised convention goers at the 
Pacific States Seedsmen’s association annual 
meeting at Sun Valley, May 23-25, accord- 
ing to Art Steel, chairman of the entertain- 
ment committee. 

M. Dale Chipman, president of the asso- 
ciation, has scheduled only one business 
session for the convention, in order to al- 
low the visitors ample time to enjoy the 
entertainment program which has been ar- 
ranged for them. 

Some of the high spots of the three-day 
session will include a western barbecue at 
the famous Trail creek cabin, an ice show 
on the Sun Valley lodge skating rink, a 
thrilling trip to the top of Baldy mountain 
by chair ski-lift, and many other outstand- 
ing features. Music for all occasions will be 
furnished by the Sun Valley trio. 

Mrs. Steel, chairman of the ladies com- 
mittee, suggests that wives accompanying 
seedsmen to the meeting bring sports clothes, 
suitable for the type of activities which will 
make up such a large part of the three days. 
The annual banquet is planned as an in- 
formal affair, with long or street length 
dresses optional with the ladies. 


Eastman Sees Bright Future 
For Soybean Oil Industry 


Whitney Eastman, president of the chem- 
ical division of General Mills, addressing 
the Chicago Drug & Chemical association 
noon luncheon in the Drake hotel, Chicago, 
April 29, predicted that soybeans will not 
only continue to lead the nation’s oilseed 
industry but will expand and develop on a 
still broader scale in the next 20 years. 

Soybeans are today a billion dollar indus- 
try Mr. Eastman told the group. He said 
the nation is producing approximately 200,- 
000,000 bushels annually. 

“Just a few short years ago the soybean 
was a mere infant,” Mr. Eastman reminded 
the drug and chemical men. “Some of us 
early pioneers were then regarded as dream- 
ers and crackpots—and only a few of us are 
alive today to see our dreams come true.” 

He asserted that his optimism is based 
on the fact that the soybean and its pro- 
ducts “fit into our agricultural and national 
economy better than any other oilseed 
crop.” 

“From the grower’s standpoint, the soy- 
bean crop must compete in his crop rota- 
tion cycle, not only with other oilseed crops, 
but with feed and cereal grains,” Mr. East- 
man pointed out. “Experienced soybean 
growers have learned that soybeans are a 
profitable cash crop under varied economic 
conditions without depending on preferen- 
tial government subsidies.” 

Mr. Eastman explained that soybeans pro- 
vide two valuable and versatile products, 
oil and protein. Soybean protein is highly 
important because without it we could not 
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properly and economically feed our live- 
stock population. 

“No other vegetable oil produced in this 
country in commercial quantities has such 
a widely diversified list of uses,” Mr. East- 
man stated 


Everson Named to Staff of lowa 
State College Seed Laboratory 


Leroy Everson has been appointed as- 
sistant professor at the Iowa State college 
seed laboratory, according to Charles E. 
Friley, president of the college. Mr. Ever- 
son’s appointment completes the reorganiza- 
tion and expansion of the laboratory under 
the guidance of Dr. E. P. Sylvester. 

Mr. Everson was trained in the state seed 
laboratory in Minnesota, where he was em- 
ployed for three years. He also served as 
assistant in research at the New York seed 
laboratory at Geneva for three years prior 


Seed Meetings 


Idaho-Eastern Oregon Seedsmen’s 
Association, Sun Valley, Idaho 
May 23-25 

Pacific State Seedsmen’s Asssociation, 
Sun Valley, Idaho ......... May 23-25 


Illinois Seed Dealers Association, 
Dixon Springs, Ill................. June 3 


Southern Seedsmen’s Association, 


Hotels Baker and Adolphus, 
Dallas, Tex. 


June 17-19 


Canadian Seed Growers Association, 
University of British Columbia, 
Vancouver, B. C..........June 23-25 


American Seed Trade Association. 
French Lick Springs Hotel, French 
Licks. Inds 23-26 


Alabama Seedsmen’s Association, 
Admiral Semmies Hotel, Mobile, 
Ala., July 9-10 

Kansas Seed Dealers Association, 
Broadview Hotel, Wichita, Kan. 


July 16-17 . 

Georgia Seedsmen’s Association, 
Piedmont Hotel, Atlanta, Ga. 
July 28-29 


American Soybean Association, Ho- 
tel Peabody, Memphis, Tenn. 

Sept. 13-15 

Western Seedsmen’s Association, 

Hotel President, Kansas City 


Nov. 1 

Louisiana Seedsmen’s Association, 
Virginia Hotel, Monroe, La. 
Nov. 5-6 


Texas Seedsmen’s Association, Ho- 
tel Galvez, Galveston.....Nov. 7-9 


to World. War II. In his new position at 
Iowa State college, Mr. Everson will super- 
vise testing of samples for the standard ref- 
erence laboratory and conduct research into 
the vitality and viability of crop seeds. 


Selection of Approved Seed Urged 
For Prize Winning Malting Barley 


Selection of barley seed is an item of 
number one importance to barley growers 
who are taking part in the $30,000 malting 
barley contest sponsored by the Midwest 
Barley Improvement association. Only cer- 
tain varieties are acceptable to the malting 
industry, warned Dr. John H. Parker, di- 
rector of the association, and therefore eli- 
gible for the prizes to be awarded for the 
best malting barley. 

County agents know the varieties of bar- 
ley that have been approved for the various 
localities, pointed out Dr. Parker, and can 
inform barley growers what types are best 
suited to their particular soil and climatic 
conditions. 

Approved varieties of seeds are impor- 
tant because these varieties have proved to 
be higher yielding, with a resultantly more 
profitable crop for the grower who follows 
the recommendations both as to seed type 
and growing and harvesting. 

The approved varieties for the 1948 crop 
in Midwestern states are: Illinois—OAC 21, 
Wisconsin 38, and Oderbrucker; Iowa— 
Kindred (L), Wisconsin 38; Michigan— 
Bay, OAC 21, and Wisconsin 38; Minne- 
sota — Kindred (L), Manchuria, OAC 
21, and Wisconsin 38; North Dakota— 
Kindred (L), Manchuria, OAC 21, and 
Wisconsin 38; South Dakota—Kindred (L), 
Manchuria, Odessa, and Wisconsin 38: 
Wisconsin— Kindred (L), OAC 21, Oder- 


brucker, and Wisconsin 38. 


Colorado Milling Co. Inaugurates 
New Wheat Improvement Division 


The Colorado Milling & Elevator Co., 
Denver, Colo., has established a wheat im- 
provement division to cooperate with state 
and commercial agencies, according to Fred 
W. Lake, president of the company. The 
newly inaugurated wheat improvement divi- 
sion will coordinate its activities with the 
state agricultural college and extension serv- 
ice as well as with the Colorado Seed 
Growers association in an effort to effect 
wider distribution of better milling and 
baking varieties of wheat for seed. 


SLATTERY TO SUCCEED COLLINS 


J. P. Slattery, who has been connected 
with the Idaho Grimm Alfalfa Growers as- 
sociation, Blackfoot, Idaho, for 25 years, 
has been appointed manager of the associa- 
tion to succeed L. C. Collins, who died re- 
cently of a heart attack. 


SEED FIRM CHANGES NAME 


The wholesale field seed business for- 
merly known as the Farmers Feed & Seed 
Co., Chesterfield, S. C., has changed its 
name to The Douglas Co. No changes 
have been made in personnel or ownership, 
according to Gary E. Douglas, manager of 
the firm. 
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CCC to Offer 13,000,000 Pounds 
Of Blue Lupine Seed for Sale 


Commodity Credit Corp. stocks of 1947. 
crop blue lupine seed, totaling approxi- 
mately 13,000,000 pounds, will be offered 
for sale after the 1948 crop is harvested, 
according to a United States department of 
agriculture announcement. Seed which ger- 
minates at 80 per cent or better will be 
placed on sale at $4.50 per cwt. or higher 
if the market price is higher at the time 
of sale. Seed germinating less than 80 per 
cent will be offered for sale only when it is 
determined that there is need for such 
seed. When sold for seeding purposes, the 
discounts for seed of less than 80 per cent 
germination will be in line with the dis- 


HERE'S 
Tha 


counts in effect under the 1947 seed loan 
program. 

The 13,000,000 pounds represents the 
balance of a stock of 18,000,000 pounds 
of seed which had not been redeemed by 
producers in connection with the 1947 seed 
loan program and was pooled by the CCC 
for producers’ account. 


FORM NEW PARTNERSHIP 

Gavelin & Sjoberg Seeds, Roseau, Minn., 
is the successor firm to Gavelin Seeds, ac- 
cording to Seth Gavelin and Peter I. Sjo- 
berg, partners in the firm. Mr. Gavelin has 
been active in the seed trade for over 20 
years. Mr. Sjoberg, an experienced seed 
cleaner, is a graduate of the University of 
Minnesota and served as a captain in the 
air force during World War II. 


Sell Wholesome Nutritious 


STERLING CHICK MASH 


When buying chick mash, poultrymen want the very best feed 
they can get. They know it takes mash of top quality to give 
chicks a safe, rapid start. Be ready to meet the demand for 
quality by featuring chick mash made by Northrup King. The 
name “STERLING” on the bag means top quality ingredients 
—carefully balanced, properly granulated, thoroughly blended. 
It means the mash contains Lacto-Liver, the special combination 
of Amino Acids and vitamins that helps to stimulate growth. 


Tie up with the Sterling line and bring more poultry raisers to 


your place of business. 


NORTHRUP KING 2. CO. 


Minneapolis 


DEPENDABLE SINCE 1884 


Minnesota 
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USDA Sponsors Midwestern Drive 
Aimed at European Corn Borer 


A cooperative program has been launched 
by the United States department of agri- 
culture with four midwestern states in an 
attempt to save the 1948 corn crop from 
continued inroads by the European corn 
borer. Damage to the nation’s 1947 corn 
crop by this pest has been estimated at $97, 
000,000, representing destruction of 50. 
000,000 bushels of desperately needed corn 

A large portion of this loss was born by 
farmers of Iowa, Illinois, Wisconsin, and 
Minnesota, the states actively participating 
with the department of agriculture’s new 
drive against the corn crop’s number one 
enemy. 

Plans for the program were completed 
recently at a meeting with agricultural offi- 
cials of the participating states. Scientist: 
will study the problem and disseminati 
their findings to the farmers through stat« 
and national agencies in an attempt to ef. 
fectively control the borer. Losses to the 
corn crops have mounted steadily each 
year since the corn borer was first discovered 
in the United States in 1916. 

SEED FIRM BUYS BUILDING 

Joseph Breck & Sons, Boston seed firm, 
has purchased a new six-story building op- 
posite Commonwealth pier, according to 
Luther A. Breck, jr., president of the firm 
Plans for the modernization of the new 
building, prior to its occupancy by the 
Breck Co., includes the installation of new 
packaging machinery and equipment fo: 
cleaning and processing seeds and bulbs. 


Feed Men Present Views 
At Wage, Hour Hearing 


Testifying on the fair labor standards 
act, Ron Kennedy, secretary of the North 
west Country Elevator association, Wm. 
Fleming, secretary of the Northwest Re 
tail Feed association, A. C. Remele, gen- 
eral counsel for F. H. Peavey & Co. and 
vice president of Van Dusen Harrington 
Co., and John Hinck, Red Star Mills, Cor- 
ning, Iowa, and chairman of the retail feed 
committee of the Grain & Feed Dealer: 
National association, appeared before a con 
gressional committee in Washington Apri’ 
28. 

Mr. Remele and Mr. Hinck presented 
briefs explaining the operation of country 
elevators and retail feed establishments. 
pointing out how interpretations of the 
“area of production” exemption by the 
administrator of the fair labor standards act 
have worked hardships on these businesses 
Mr. Kennedy and Mr. Fleming augmented 
the briefs with oral testimony supporting 
the views expressed by Mr. Remele and 
Mr. Hinck. 

The testimony of all four feed men wa: 
directed to the committee in an effort t 
further changes in the original act which 
would define “area of production” and cer: 
tain other terms of the act clearly by con- 
gressional action, making it unnecessary to 
depend upon interpretations of the admin- 
istrator in deciding upon exempt and non- 
exempt employes. 
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Missouri Feed Men to Meet 


Plan Convention at Springfield June 7 


The Missouri Grain, Feed & Millers as- 
sociation has arranged an outstanding list 
of.speakers for its annual convention June 
7 at the Colonial hotel in Springfield, ac- 
cording to D. A. Meinershagen, secretary 
f the group. Emphasis this year is being 
laced on having a limited number of speak- 
ers, all of national note, to provide a maxi- 
mum amount of time for the feedmen to 
enew acquaintances. 


Henry H. Green, president of the Grain 
’ Feed Dealers National association, will 
vave a featured spot on the program, as 
will E. G. Cherbonnier, feed advisor to the 
National association, who will deliver an 
ddress entitled, “My Dad's a Feed Dealer”. 

The future of wheat crops in Missouri 
vill be the subject of a discussion by J. R. 
-aulling, extension economist, agricultural! 
xtension service, Columbia, Mo. Cliff Titus, 
lirector of public relations for the Missouri 
State Chamber of Commerce, will speak on 
‘The American Way”. 

Henry E. Halliday, president of the Mer- 
-hant’s Exchange of St. Louis, will explain 
the use of future markets in insuring inven- 
‘ories against loss and a speaker from the 
Kansas City Board of Trade will discuss 
markets and trading. Roger Slaughter, a 
representative of the Commodity Credit 


Corp., is also scheduled to speak to the 
Missouri feedmen. 

Prof. C. P. Thompson, animal husbandry 
department at Oklahoma A & M college, 
generally recognized as one of the outstand- 
ing men in his field, will be the featured 
speaker at the annual banquet. 

Final arrangements for the meeting are 
still being planned by the officers of the 
association and will include many entertain- 
ment features designed to make the session 
highly enjoyable as well as instructive. 

Officers of the Missouri Grain, Feed & 
Millers association are: Arthur Mann, Clin- 
ton, president; Charles Brucks, Glasgow, 
vice president; A. H. Meinershagen, Hig- 
ginsville, executive vice president; and 
D. A. Meinershagen, Higginsville, secretary- 
treasurer. 

Directors include: Henry H. Green, Pat- 
tonsburg; Rex Hedrick, Buckner; Harry 
Bolte, Columbia; Frank M. Ward, Craig: 
R. R. Davis, Charleston; Guy G. Goode, 
Centerview; Forest W. Lipscomb, Spring- 
field; Theo. Henning, Concordia; R. H. 
Summers, Fayette; and O. M. Robison, 
Lathrop. 


@ JESSE HEALY, Waterford, Wis., has 
taken over the management of the feed 
business owned by George Robinson. 


Save money and extend your 
production with dependably 
uniform Florida High-Protein 
Cane Molasses which offers 
you these big advantages: 


1 Exceptionally high in amides and 

* amino acids and with approximately 
three times as much crude protein as 
average cane molasses. 


| Rich and well balanced content of 

" Vitamins B,, B, and B, as well as 
Vitamins C, E (fertility factor), H 
(Biotin), P-P (Niacin), and Pantothenic 
Acid. 


3 High content of digestible carbo- 
" hydrates in form of various sugars 

and polysaccharides, including the very 

nutritious pectin and soluble gums. 


4 Many minerals and elements essen- 

" tial to animal health including iron, 
calcium, phosphorus, magnesium, potas- 
sium, sodium, chlorine, sulphur, manga- 
nese, aluminum and copper. 


5 Uniformly high quality, plus other 

" advantages of dealing direct with 
producer as we market only our own 
production, 


6. Ideally located to serve customers 
in the Southeastern territory. 


“Inquiries UNITED STATES SUGAR CORPORATION 


Solicited - 
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CLEWISTON, FLORIDA 


Every Farm 
Needs a 
DECKER 


—ALL PURPOSE— 


POWER SPRAYER 


... for Weed Control, 
Insect Control and 
Crop Spraying 


Skid Type Model 


HAS ALL THESE 
QUALITY FEATURES: 


%* Compact, can be mounted on truck, trailer, 
farm wagon or tractor draw-bar in a few 
minutes. 

%* Folding booms of various lengths with 
valves for sectional operation. 

* Pressurized agitator constantly mixes the 
chemical with the water. 

%* Equipped with the new low gallonage 
nozzles for time saving application of 


2,4-D. Available in all sizes from 5 gallons 
per acre and up. 


Hi-Axle Trailer Type Model 


DEALERS 
This Means Money For You in ‘48! 


The Decker Power Sprayer is already in big 
demand in the United States and Canada. We 
have increased our production facilities in 
order to establish a limited number of new 
dealers. This is your opportunity . .. ACT 


NOW! 
Write Today For 
Complete Information 


DECKER MFG. CO. 


"First in Field Sprayers" 
Janesville, Wisconsin 
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We are writing this col. in Cincinnati 
where more than 1200 persons are gath- 
ered for the 40th annual convention of the 
American Feed Manufacturers association. 
The association was organized in Milwaukee 
and less than 100 manufacturers attended 
the first convention in Chicago. Twenty 
years ago the average attendance was about 
300. The increase is due to the great growth 
of the feed industry and the fact that most 
firms now send several representatives in- 
stead of just one. 

It isn’t as warm here as we had expected 
but men are now busy putting screens on 


Mr. Dealer: 


the hotel windows, up higher than the 23rd 
floor on which our room is located. We have 
always understood that flies never fly so 
high. Perhaps the screens are to keep the 
boys, who were too well entertained at the 
Cincinnati Feed club cocktail party last 
night, from jumping out. 

Three of the best known former offi- 
cials of the association are not in attend- 
ance because of illness and letters of en- 
couragement have been sent to them by the 
board of directors. They are Asa Seay of 
Purina Mills, St. Louis; Searl Mowat of the 
Larrowe division of General Mills, Detroit; 
and Charlie Van Horssen of General Mills, 
Chicago. 

Other missing old-timers are Warren 
Anderson of Flour & Feed, Milwaukee, and 
Ralph Field who now lives in Arizona. 
Warren is probably the only man still asso- 


What is your answer to Straight 


FEEDING? 


You render a service to the farmer—and 
profit to yourself when you help him 
stretch his feed grain. Your custom-mix 
service means that Hubbard’s nutritional 
experience is combined with the feeder’s 
crop to build meat and eggs the most eco- 
nomical way. There’s a specialized Hubbard 
Sunshine Concentrate for each and every 
feeding purpose. 


Let us t8ll you how to build a sound, profitable 


business on the Hubbard plan. 


Hubbar 


Milling Co. 


MANKATO, MINK. 


EASTERN BRANCH 410 ELEVENTH STREET AMBRIDGE, PA 


ciated with the feed business who attended 
the organization meeting. Ralph served 
successively as traffic counselor, secretary 
and president of the association until his 
retirement about two years ago. He had not 
missed a meeting in 30 years. 

Many sons and nephews of older mem 
bers are in attendance and the younge: 
men are taking hold as evidenced by the 
election of Fred Thomas, General Mills, 
Minneapolis, as chairman of the board 
and Harold Buist, Allied Mills, Chicago, a 
vice chairman. 

The success of this meeting indicates that 
large crowds may be expected at other feed 
industry conventions to be held in the near 
future. We are looking forward to all of 
them. 

George E. Blewett, outspoken secretary o! 
the Texas Grain & Feed Dealers association, 
was recently invited to broadcast over radio 
station WBAP. Mr. Blewett submitted the 
script containing the text of his broadcas! 
prior to going on the air and the script was 
suppressed. “I suppose,” conjectured the 
Texas secretary, “on account of some state: 
ments concerning Washington’s bureau: 
cratic activities!” 

Arthur B. Fruen, president of the Fruen 
Milling Co., Minneapolis, started on a two- 
month inspection trip of milling facilities in 
Europe on April 18. Mr. Fruen is visiting 
millers and importers in England, Scotland, 
France, Italy, and the low countries. Mrs. 
Fruen accompanied her husband on the trip 

Ken Walters of Atkins & Durbrow, New 
York City, recently announced by telegram 
and then used air mail to send samples o/ 
a new dry vitamin D to his customers and 
prospects. As usual, there is nothing slow 
about Ken. 

Claire L. Onsgard, editor of The Feed 
Bag is the proud father of a son, William 
Thomas, born April 15. Billy is the first 
boy in the family but he has a sister, Carol 
Jean, who will soon be 10. 

The mumps kept Dave Boulay, Boulay 
Bros., Fond du Lac, Wis., from attending 
a meeting of the board of directors of the 
Central Retail Feed association. Dave is no 
youngster but he has now had all the “chil- 
dren’s diseases” and is back on the job. 

Ken Ford of the Triangle Advertising 
agency, Chicago, reports that he “got an- 
other 60 pound Marlin” in Florida this 
spring. It was a thrill that came twice in 
lifetime which is something, even for an in- 
veterate fisherman such as Ken. 

Just remember, we should be listening t) 
the speakers in the convention hall instea ! 
of writing up here in our room. Be sure t» 
attend your convention. We'll be seein: 
you.—D.K.S. 

@ HAROLD FINK, Chadwick, Ill., pai 
ner in the Chadwick Elevator, has pu 
chased the interest of his partner, Elme 
Weber, and will operate the business 
sole proprietor. 

@ FARMERS ELEVATOR CO., Wilbe. 
Neb., recently purchased property for tl 
erection of a new elevator. 


@ ALBERT KOTHE, Amboy, Il., he 
been named assistant manager of the Le 
County Service Co., replacing Harold Neel) 
who has accepted a position as manager « 
the Clay County Service Co., Louisville, Il! 
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— Hunter 


(Continued from page 23) 


brutally as, “sucker bait.” I should think 
that a manufacturer making use of this 
technique of selling and advertising might, 
in his own selfish interest, well examine his 
-snethods. The number of people who be- 
lieve such claims are, because of public edu- 
cation, rapidly diminishing and I believe 
the day is not far off when we can say fare- 
well to the last customer who is influenced 
by this type of advertising. 

Just previously 1 mentioned testimonial 
letters as being in a questionable category. 
The approval of a satisfied customer ‘is un- 
doubtedly the best advertising one can get, 
hut if sound usage is to be made of such 
statements, there must be some selection of 
testimonials. In too many instances that I 
know of, a letter of endorsement indicates 
nothing more than psychological benefits to 
the farmer with no established benefit to 
the animal consuming the feed. I have even 
known of instances where a feed was en- 
dorsed over all others, and at the same time 
was inferior to that previously fed. The en- 
dorsement resulted from a change in feed 
made at a time when the animals were in a 
declining state of health due to disease, so 
that the normal recovery coincided with the 
beginning of the new lot of feed. Consider- 
ing some of the past usages of testimonial 
letters, I believe we can approve use of them 
in the future only if they are based upon 
good experimental techniques where close 
comparisons are made and where figures and 
data supporting the opinions are a part of 
the testimonial. 

Up until this time my discussion has been 
more of a negative character. There are 
many things to which we can give positive 
approval. The major portion of the feed in- 
dustry is displaying an increasing tendency 
to sell its products on the basis of their en- 
tire value and to represent them for par- 
ticular jobs which they are designed to do. 
We should like to give approval and en- 
couragement to this practice. It is a thing 
for which we as feed control officials have 
long been working. We want to see feed 
sold as a whole, not by its parts. We want 
to see attention given to all nutrient quali- 
ties of a feed to the extent that the best 
possible usage is made of the materials 
available, and that a satisfactory and econ- 
vmical ration results. 

Because there is a limit to the responsi- 
bility that even the best feed and its manu. 
facturer can assume in the profitable pro- 
duction of livestock or poultry, we should 
like to encourage a greater interest on the 
part of manufacturers in the manner in 
which that feed may be used. We believe 
that it is to the interest of both consumer- 
buyer and the manufacturer that feeding 
directions be provided. As knowledge of 
feeds advances, our formula feeds are tend- 
ing to become more specialized in their 
application. In your formulation of a feed, 
you have undoubtedly had in mind a defi- 
nite purpose to which it may be applied. 
Good usage can only be realized if those 
conditions are supplied to the feeder so 
that he may use it as was intended. Feeding 
directions protect you and the farmer 
ayainst misuse. 
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In this discussion of feed labeling and 
advertising, I would be remiss if I did not 
pay tribute to those who are doing most to 
bring about truthful descriptions of feed 
qualities. I refer to the research organiza- 
tions of our colleges, our experiment sta- 
tions and of industry, who are constantly 
enlarging our knowledge, and the many 
publications which are responsible for the 
distribution of the information developed 
by them. I should particularly like to com- 
mend the excellent job being done by the 
several publications which serve the feed 
industry. They are doing an outstanding job 
of disseminating knowledge of nutrition and 
other subjects of interest to the industry. 
Their continued efforts are going to pay 
big dividends. 


I may have been presumptuous in this 


criticism of some feed advertising. I am not 
an advertising man nor a salesman. How- 
ever, my interest is sincere, and it is hoped 
that those concerned will take it in the spirit 
in which it is made. As a feed control offi- 
cial, and personally, I believe that facts are 
the only basis for good advertising, good 
labeling, and sound selling. When fantastic 
claims are made and results are not pro- 
duced, the buyer’s disappointment reacts 
against all feeds to some extent. This dis- 
trust and suspicion includes the ethical as 
well as the unethical. It is, therefore, to 
your interest as a group to exert all influ- 
ence possible on those who take their re- 
sponsibility too lightly. With this effort and 
with the continued high standards of the 
majority, we should be able to keep the 
hucksters out of this great industry. 


GET 
INCREASED 
CAPACITY 


Blue Streak 
Advance “A” 


Series Mill 


Blue Streak 


Prater Blue Streak mills grind in a one, two, three 
operation that keeps your feed flowing smoothly at 
all times. That means increased capacity. Result: More 
feed from every day's operation. 


And you can raise quality at the same time. Triple 
reduction grinding delivers a uniformly granular feed 
with less waste from fines. 


Want to get the details on increased capacity in your 
milling operation? Check the coupon below for in- 
formation on the complete Blue Streak line. Drop it 
in the mail today. There’s no obligation. 


PRATER PULVERIZER COMPANY 
1539 South 55th Court, Chicago 50, Illinois 


Cutters 


Name 


Send me details on the equipment checked: 
D Blue Streak Mills 
(1 Blue Streak Corn 


CD Blue Streak Twin-Spiral Mixers 
© Certified Permanent Magnets 


Bive Streok Address 


Twin-Spiral Mixer 


City 


State 
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content in various cereals and vegetable 
protein concentrates. He also discussed the 
amino acid content of animal proteins. 

The afternoon program May 6 was de- 
voted to a resume of the 40 year history 
of the association. By means of slides, those 
in attendance were taken back through the 
years of association growth. 

Concluding the program, President Wal- 
ter C. Berger reviewed the various fields of 
association activity. He also made a plea 
for concerted action to prevent a return to 
previous sales practices which proved harm- 
ful to the trade. 


“Eighteen years ago the feed manufac- 
turing industry nearly ruined itself finan- 
cially and lost the respect of the livestock 
and poultry feeders, as well as their dealers 
by unsound business practices,” Mr. Berger 
said. “In 1930 a feed merchandising council 
plan was established to help correct bad 
business practices. Today we should re-affirm 
those principles.” 

These principles, according to Mr. Ber- 
ger are: 

1. No sale to be’ made for shipment be- 

yond 60 days from date of sale. 

2. No extension of contract to be made 
for a period exceeding 30 days and 
then only providing a carrying charge 
of 50 cents per ton for each 15 days 
or fraction thereof is made and paid. 


GOOD 


For years, specialized feeds of highest quality have 
contained dry skim milk or dry buttermilk—poultry 
feeds, particularly starter and breeder mashes, calf 


meals, dog and cat foods. 


High in nutrients, low in fibre, dry skim and butter- 
milk are the standard of comparison in the best feeds. 


Particularly potent in riboflavin, pantothenic acid 
and the more recently identified strepogenin, dry 
skim milk and dry buttermilk satisfy your needs for 
these essential vitamin factors better than most other 


sources. 


In addition, all in the one ingredient, dry milks 
supply unsurpassed milk nutrients including “nutri- 
ent X”’ and the “animal protein factor” as well as 
minerals, milk sugar and high grade protein with 
natural amino acid balance. 


Consult our Feed Service for the best ways to use 
dry milks in specialized feeds for poultry and other 


stock. 


AMERICAN DRY MILK INSTITUTE, INC. 


221 N. LA SALLE 


e920 


STREET, CHICAGO 


3. No sale to be made with price guaran 

teed against market decline. 

4. No contract to be repriced, rewritten 

resold or transferred. 

5.1f buyer defaults on contract, or con 

tract is terminated or cancelled b: 
mutual consent of buyer @hd selle: 
buyer shall with respect to the ur 
shipped balance, pay the market los-, 
if any. 

These principles, it was pointed out, d 
not apply to the sale of beef cattle, shee: 
and lamb, dog, fox and mink feed. 

Resolutions adopted at the conventio) 
included: (1) commendation of the pri 
gram committee and the speakers; (2) 
praise.for the trade papers of the feed i: 
dustry which have been outstanding i) 
their consistent presentation and interpret: - 
tion of industry news; (3) thanks to tl 
Cincinnati Feed club for being generou- 
hosts; (4) recognition of excellent work b» 
the association staff; (5) opposition to the 
proposed United States participation in the 
international wheat agreement and (6) sup- 
port of the proposed plan to use a hundred 
weight basis for trading in all grains. 

The feed survey committee of the ass«- 
ciation met privately at the convention and 
released a statement on feed supplies ana 
needs as of May, 1948. Summarizing this 
report it indicated that: (1) by April, 1948 
total livestock production had been reduced 
about 10 per cent from a year previous; (2) 
use of concentrate feeds was reduced 13 per 
cent in the first quarter of 1948 compared 
to a year ago; (3) a continued decline in 
livestock production could be expected this 
summer and fall; (4) during the second 
half of the year it appears that high-pro- 
tein feed prices will be higher relative to 
grain prices than they were during the 
October, 1947 to March, 1948 period; and 
(5) with present prospects of favorable 
crop production in 1948 and consequent 
favorable feeding ratios, producers should 
consider maintaining or even increasing live 
stock, dairy and poultry production. 

In addition to Mr. Thomas as chairman 
of the board, Harold J. Buist, Allied Mills, 
Inc., Chicago, was named vice chairman of 
the board; Warren Anderson, Flour & Feed 
Milwaukee, treasurer; Mr. Berger was ‘e- 
elected president and W. E. Glennon, wis 
re-named secretary. 

The executive committee named co 
sisted of Messrs. Riford, Thomas and Buw'st 
plus Arthur F. Hopkins, Chas. M. Cox ©».., 
Boston; H. L. McGeorge, Royal Stafo! ‘c 
Milling Co., Memphis, Tenn.; L. R. Hi» 
ley, Quaker Oats Co., Chicago; C. S. Jo! i 
son, Ralston-Purina Co., St. Louis; Ever: tt 
T. Early, Early & Daniel Co., Cincinn» i; 
and B. D. Eddie, Superior Feed Mi 5, 
Oklahoma City, Okla. 

New directors elected for three yar 
terms include: Mr. Buist, Mr. Hawley ad 
Mr. Johnson; Clyde H. Hendrix, Pillsbu y 
Mills, Inc., Clinton, Iowa; Thomas \\ 
Staley, Staley Milling Co., Kansas Ci y, 
Mo.; C. S. Woolman, Hales & Hunter C»., 
Chicago; C. W. Tilson, Durham Farm: °s 
Mutual Exchange, Durham, N. C.; Bruce 
K. Conover, jr., Maritime Milling Co., Bi !- 
falo; W. D. Walker, Arcady Farms Milli: ¢ 
Co., Chicago; John J. White, Schultz, Ba 
jan & Co., Beardstown, Ill. R. H. Fletch 
McMillen Feed Mills, Fort Wayne, Ind., w.s 


named for two years. 


THE FEED BAG — May, 1943 


Chicago Feed Club to Hold 
Spring Outing June 22 


The Chicago Feed club’s first spring golf 
outing will be held June 22, at the Rolling 
Green Country club, located northwest of 
Chicago on U. S. highway 12, according 
to an announcement by W. D. Cunningham, 
chairman of the committee in charge of the 
event. 

There will be prizes for blind-bogey golf 
‘ompetition and a buffet dinner for mem- 
vers and their guests will be served prompt- 
ly at 6:30 p.m. Tickets for the outing may 
ve obtained from Ed Glennon, American 
feed Manufacturers association, 53 West 
fackson boulevard, Chicago. The fee for 
zolf and dinner will be $7.00 or $4.00 for 
Jinner alone. 

Other members of Mr. Cunningham’s 
committee include Jack Clements, John 
Dickinson, Ralph F. Fosshage, Harry J. 
Obarski, and Harris Lyon. 


Leonard Named Chairman 
Of Dry Milk Institute 


H. R. Leonard, general manager of the 
Twin Cities Milk Producer's association, 
St. Paul Minn., was re-elected chairman of 
the board of the American Dry Milk Insti- 
tute at the annual meeting at the Edge- 
water Beach hotel in Chicago, April 19-21. 
Paul Young, Golden State Co., Ltd., San 
Francisco, was re-elected vice chairman, and 
M. J. Metzger, Bowman Dairy Co., Chi- 
cago, was re-named secretary-treasurer. 

Over 350 dry milk products manufactur- 
ers gathered at the opening session to hear 
Mr. Leonard predict a shortage of 100,- 
000,000 pounds of dry milk products in 
1948. Mr. Leonard told the industry rep- 
resentatives that decreased milk production, 
more milk sold as market milk and evapo- 
rated milk, and a lower carryover of dry 
milks from 1947, combined to create a 
serious shortage of these products for the 
balance of this year. 

Hugh L. Cook, University of Wisconsin, 
pointed out that development of markets 
for nonfat dry milk solids has increased in- 
come to dairy farmers and has benefited 
consumers by increasing their consumption 
of the nutrients other than fat in milk. The 
best way to maintain the increased human 
consumption of milk in the face of declin- 
ing production, Mr. Cook observed, is to 
increase manufacture of the dry products 
of milk. 

Speaking as the commanding officer of 
the Food & Container Institute, Col. Charles 
5. Lawrence, QMC, United States army, de- 
clared that the army is going “all-out” for 
dry whole milk to supply the men where 
fresh fluid milk could not be obtained. “The 
great need,’ Col. Lawrence told the assem- 
bled manufacturers, “was a product that 
could be dehydrated simply by dipping the 
dry milk from a bowl with a spoon and 
stirring it in a glass of water.” He urged 
the industry to strive toward that ideal. 

Two officials of the USDA, Michael Nor- 
ton and Don Anderson, reviewed the sta- 
tistical situation in dry milk, with particular 
‘eference to needs for European recovery. 
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Director Roud McCann, who was hon- 
ored at the annual luncheon for his 20 years 
of service to the Institute, declared that 
while the dry milk industry has made great 
strides in the past, there is “a lot more 
growing to do.” 

Also honored at the luncheon was C. W. 
Sievert, who resigned recently as head of 
the Institute feed service to enter business 
as a feed consultant. Mr. Sievert is also a 
technical advisor for The Feed Bag Red 
Book. 

Closing the meeting, Clyde E. Beardslee, 
Florida, honorary chairman, sketched the 
history of the industry over 40 years and 
said that the caliber of men involved, plus 
the intrinsic value of the product, would 
mean an ever-expanding industry for many 
years to come. 


Death Takes Henry Murdock 
Of Black Milling Company 


Henry J. Murdock, Buffalo, N. Y., 60, 
feed buyer for the Black Milling Co. of 
Buffalo, died April 9 after an illness of two 
weeks. Mr. Murdock was president of the 
Rugg €& Murdock Feed & Grain Co. in 
Boston before coming to Buffalo in 1920. 


He was active in organization work, hold- 
ing memberships inthe Corn Exchange of 
Buffalo and the Buffalo Chamber of Com- 
merce. He was also active in sporting circles, 
being a member of the Red Jacket and 
Murray Hill skiing clubs. 

Survivors include the widow, one son, 
and one daughter. 


Model “X” Magnet 


Hinged type a 
proved by Mil 
Mutual Fire Pre- 
vention Bureau 
for Class A or B 
installation, with 
or without a 
baffle. 


The only Mill Mutual 


Approved Magnet 
for Clase *A” Installation Without BAFFLE 


HE Eriez Type ‘‘X’’ Non-Electric Permanent Magnetic 
Separator is approved for Class A Installation WITHOUT 


RESTRICTIVE BAFFLE. 


This recent approval of a magnetic separator for a Class 


‘‘A”’ installation without baffle is entirely new to the mill and 
grain industry. Heretofore, all magnetic separators which 
were approved for credit in rate, had to have a rubber baffle 
installed with the separator. 

Eriez is the first manufacturer in either the electro-mag- 
netic or permanent magnet field to come out with an installa- 
tion which is approved without a baffle. 

On hammermills, chutes and spouts, the Eriez Model ‘“X”’ 
stops ball bearings, hex nuts and the most elusive tramp iron. 
Its first cost is last cost. Write today for bulletin 901 giving 


full details. See our exhibit at American Operative Millers” 
52nd Convention, Chicago, Booth No. 71 


12 East 12th Street 


ERIEZ 


‘MANUFACTURING CO.- 
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**You Name it...We’ve Got 


For a Complete 
Vv MILK — FEED SERVICE 


SUPREME BRAND 
V DRIED SKIM MILK 


PERFECT QUALITY PRICED RIGHT 


SUPREME BRAND 
CONDENSED BUTTERMILK 


THE GENUINE CONDENSED BUTTERMILK 
IN THE YELLOW BARREL 


SUPREME BRAND 
V DRIED BUTTERMILK 


EASTERN SEABOARD DISTRIBUTORS 


Vv LACTO-G DRIED WHEY 
WRITE * WIRE PHONE 
Herbert K:Crorine 


RITTENHOUSE 6-9885 LOCUST 7-2040 SULLETIN ING 
PHILADELPHIA, 7, PA 


DEHYDRATED 


ALFALFA MEAL 


ALSO DISTRIBUTORS OF 
STALEY’S 
NOPCO Products 
ARMOUR'S ::::;. 
PACIFIC MOLASSES Co's. 


Cane Blackstrap Molasses 
in Tank Cars and Drums 


MANAMAR 
OMALASS 
PILOT ‘BRAND 
TAT Walistite Woodett 


STONEMO Granite Grit 


Established 1884 


MANEY BROTHERS 


MILL & ELEVATOR CO 


MINNEAPOLIS, MINN. 
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such as the National Guard or the R.O.T.C. Men from 18 to 30 
must register if the bill is passed but only those between 19 and 25 
would go into uniform. Inductions would start next September. 


From the testimony it appeared that the navy, marine corps, 
and the air corps branches are not in need of replacements. The 
infantry does need them. General Bradley testified that the bill 
should pass and gave it as his opinion that our national security 
demands at least a 2,000,000 man defense force. Opponents coun- 
tered by saying the army recruitment program can secure the men 
if the authorities would only make an honest effort. They say the 
need is for 130,000 men and hence there is no need for a peace- 
time draft. One house member has suggested that we pay a bonus 
to all men who will enlist for a three-year period. This suggestion 
may not be as foolish as it sounds, It might possibly save billions 
of dollars in the long run. There is no chance for UMT legislation 
in this session of the congress. 


DRIFT IN FOREIGN POLICY 


Secretary Marshall appeared before the house foreign affairs 
committee today and testified that a request may come from the 
President for military aid to Western European countries. This 
information leaked out a week ago and brought a quick denial 
from the White House. A few days later Senator Connally con- 
firmed the report and Mr. Marshall now corroborates it. The 
presidential advisors apparently do not know the score. 


As previously reported in this column advocates of the Marshall 
plan stated emphatically that adoption of the program was the 
alternative to a large standing army and navy. Today these same 
people are thumping for super-duper expenditures to establish a 
defense force second to none. Now we go much further and sug- 
gest that legislative authority be given to ship arms and ammuni- 
tions to Europe. This is, of course, a familiar pattern and it 
parallels the period before World War II. This is a decided drift 
in our foreign policy and it has the makings of another war despite 
the argument that it is a “peace measure.’ The military men have 
taken over the state department, which accounts for this policy. 


RECIPROCAL TRADE 


Congress has been asked to renew the trade agreements. The 
house ways and means committee is conducting hearings in “execu 
tive session,” a common practice with all committees. But the 
proponents of renewed agreements are charging unfair practices 
by the committee. They make no such charge against the execu- 
tive department which writes tariff schedules behind closed doors. 
This is all public business and it is my opinion that congress and 
the executve department should have open sessions so that the 
public can be fully informed, and especially those business people 
who are affected by the agreements. 


It appears that an extension for one year will be voted with 
some restrictive provisions that will permit of adjustments where 
a particular industry is affected. Most congressmen are of the 
opinion that our trade agreements must be written so that Amer- 
ican business and industry will be protected. 


BRITISH SOCIALISM 


The people in Great Britain, and even the Labor government, 
are beginning to see the evils of socialism. Production costs are 
increasing because of higher wages and shorter hours. The result 
is that Britain is losing out in the free markets of the world. She 
must depend upon an active and heavy export trade, but if costs 
are not reduced and production increased the future for profitable 
world trade will be impaired. Reports are that Britain is working 
only at half-speed. Incentives have been removed to a large extent 
and the will to work is absent. This is what happens when govern- 
ment takes over the means of production. There is no substitute 
for private initiative which results in a reward for the individual 
or the organization. British Labor leaders must now recognize 
this fact. 
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YOUR 
FOOT FORWARD 


How does your merchandise 
appear in the buyer's market 
of today? Do you have your 
BEST FOOT forward? Pack- 
age Appeal built into bags 
produced by WERTHAN can 
help your product capture 
the buyer's attention quickly. 
WERTHAN'S engineering de- 
partment is at your disposal 
to enable you to gain that 
PACKAGE APPEAL so neces- 
sary to make sales in a com- 
petitive market. Let us sit 
down with you and discuss 
your packaging problems — 
we would appreciate the 
opportunity. 


PROMPT SERVICE 
You'll like the way WERTHAN 


supplies your requirements in 


the fastest possible time. We 
at WERTHAN value our cus- 
tomer contacts and make 
every effort to fit our pro- 
duction schedules to your 
needs. You'll be pleasantly 
surprised once you try our 
service. 


WERTHAN BAG CORP. 


8th Ave and Howard St. 
NASHVILLE e TENN. 


HYDROL 


FEEDING CORN SUGAR MOLASSES 


for Adequate Feeding with Economy 


@ Hydrol adds to the palatability of any live 
stock feed mixture—including pellets and cubes. 

The dextrose content of Hydrol is an economical, 
health promoting, quickly assimilated carbohydrate. 


CORN PRODUCTS SALES COMPANY 


17 Battery Place, New York 4, N. Y. 


18th and Grand, Kansas City 8, Mo. °« 


IT PAYS 
TO SELL 


MARBLEHEAD 
PRODUCTS 


Sure sales, sure profits are 
yours with Marblehead’s 
complete line of better 
feed balancers. There are 
minerals for every type of 
livestock, and dealers are 
furnished complete infor- 
mation for correct feeding 
methods. We sell only 
through our regular 
dealers. 


THE COMPLETE LINE OF FOOD BALANCERS 


@ Calcium Carbonate "98" 

@ lodized Calcium Carbonate 

@ lodized and Mangansed 
Calcium Carbonate 

@ All-Purpose Mineral 
Formula No. 20 


MINER, 
Fee 
Ey ‘AD D DIVISION 


SS 1D LIME COMPA 


ILLINOIS. 


@ Special Hog Mineral 

@ Special Dairy Mineral 
@ Special Sheep Mineral 
© Special Poultry Mineral 
@ Mineral Blocks 

@ Poultry Grits 


MARBLEHEAD LIME CO. 


59 E. Madison St., Chicago, lil. 
Western Plant: Salt Lake City, Utah 


333 North Michigan Ave., Chicago, Ill. 


EXACT WEIGHT Indicators 
Stop Guesswork 
Weighing ...Speed up Work... 


Weighing on an _ ordinary; 
platform seale is a balancing 
act. Accuracy depends upon 
exact balance of the beani. 
Under actual working condi- 
tions in a busy mill not one 
bag in ten is accurate. By in- 
stalling an EXACT WEIGH! 
Indicator you do this: 
(1) eliminate blin¢ 
weighing by guess- 
work balancing of * 
beam and substitut:« 
visable weighing wit! 
a plainly marked dia! 
(2) speed up weighinz 
by snubbing the scale’» 
action with a, simple 
dashpot (3) materiall) 
improve your weight~ 
by having every baz 
aecurate. An EXAC' 
WEIGHT Indicator i» 
a simple improvemen' 
- costs so little .. 
saves so much. 
for full details today. 


“Sales and Service 
from Coast to Coast”’ 


THE EXACT WEIGHT SCALE COMPANY 
701 W. Fifth Avenue Columbus 12, Ohio 
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Design New Package 


New packaging for three products of 
ive King Midas Mills, Minneapolis, was 
introduced recently when the new 2 pound 
cardboard box for Marigold wheat cereal, 
ing Midas cake flour, and Enriched King 
Midas flour was shown by Clayton Lisy, 
loft, advertising manager for King Midas, to 
john Foley, center, Olmsted & Foley, ad- 
\ertising agency, Minneapolis, and Paul 
Sather, King Midas sales manager. The 
three beauteous young ladies give added 
emphasis to the old saying, “Good things 
come in little packages.” 


Kennedy and Bell Elected 
To General Mills Board 


Gerald S. Kennedy, director of flour and 
feed operations, and Charles H. Bell, re- 
scarch production coordinator, were elected 
directors of General Mills at a meeting of 
the board of directors held in Minneapolis 
April 26, according to an announcement by 
company officials. 

Mr. Kennedy, who is also chairman of 
the General Mills operating board, vice 
chairman of the clearance committee, vice 
president of the Purity Oats division, and a 
director of Washburn Crosby Ltd., Canada, 
‘joined the Washburn Crosby Co. in 1914. 
After six years in the Minneapolis wheat 
department, he served for 19 years in the 
Buffalo office. Returning to Minneapolis in 
1939, he was made director of operations 
control. He was named director of flour and 
feed operations in 1942 and vice president 
in 1943, 

Mr. Bell has been associated with Gen- 
cial Mills since 1930. He served in the 
milling department and the grain depart- 
ment, then in grain accounting, general ac- 
counting, and statistical auditing. In 1934 
he joined the grocery products division as 
a salesman and was promoted to sales pro- 
ihotion manager of grocery products in 
1937. Mr. Bell served three years in the 
amy air force during World War II, and 
upon his return from service, was named 
research production coordinator. He is also 
a vice president of General Mills and a 
ember of the operating board. 
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MILL AND ELEVATOR EQUIPMENT 


Our Service Includes 


Dust Collectors Elevator Casings 
Malt Cleaners Elevator Legging 
Reels, Bins, Tanks Elevator Heads 
Feed Hoppers Elevator Boots 


Fire and Dust-Proof Elevators 


Conveyors and Fittings 


L. BURMEISTER CO. 


4535 W. MITCHELL STREET 
MILWAUKEE 14, WIS. 


LIQUITROL 
nous MODEL A’ 


For Automatic Precision Dis persion of A & D Feeding Oil. 
SPRAY NOZZLE 


MANIFOLD 
(For horizontal or 
vertical mixers) 


CONTROL 


SYNCHRONIZED 


Liquitrol Model ‘A’ automatically measures, 
moves and dispenses A&D oil from the bulk 
drum through a closed system direct into 
the mixer. 

The complete setup, ready for easy me 
tion by your own men, costs only 

f.0.b. Terminal Island. 695 


LIQUITROL CO. 


501 Seaside Ave., Terminal Island, Calif. 
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Bryant feature Dr. Salsbury’s and Pratt's 
remedies and are always anxious to help 
their poultry raising customers make effec- 
tive use of sanitation products and remedies. 

Bryant & Bryant offer delivery service 
and although they did not solicit business 
that meant “long haul” delivery, they found 
that these long trips pay off. A prospect too 
busy to come to Belfast or in urgent need 
of a load of feed could always find the Bry- 
ants ready to go out of their way to serve 
him. Many new customers were secured 
through the genuine friendliness of this 
policy, and although they freely admit that 
one such trip may cost more than the 
profit from the immediate sale, they agreed 
that, “In the long run, long hauls pay good 
dividends.” 

Business at Bryant & Bryant is on a cash 
basis. However, the partners have a flexible 
policy which makes it possible for customers 
with top credit rating to receive credit. 
Many times such “good credit risk’ cus- 
tomers, for one reason or another, appre- 
ciate a relaxation of the “cash-on-the-barrel- 
head” policy and Bryant & Bryant never 
turn such customers away—they load them 
up and send them away happy and find that 
it pays to do so, for they believe that satis- 
fied customers are still tops in the field of 
advertising. 

“We do advertise to some extent,” the 
senior Mr. Bryant stated, “but to date 
we've done nothing in that line which is 
especially noteworthy. So far we have de- 


pended largely upon the advertising we get 
from satisfied customers and liberal display 
of the goods we handle—especially the side- 
line goods we carry.” 

The business is housed at present in a 
two-story 25 by 45 foot building. The sales- 
room and office, with all the displays, are 
located on the ground floor, as is the bulk 
of the feed stock. The second floor is used 
for storing additional stock, particularly in 
the equipment and poultry supply lines and 
items that are not as bulky and hard to 
handle as heavy feed sacks. A washroom and 
restroom for customer convenience is also 
located on the second floor. The partners 
haven't outgrown their original building 
yet, but they admit that if their business 
continues to climb at the steady pace it has 
since its start, it may well outgrow the pres- 
ent quarters. 

Firmly convinced that the “proof of the 
pudding is in the eating”, both Mr. Bryant 
and his son feel that their success thus far 
has been due to their “honesty and fair 
play” policy, and emphasized that as long 
as they remain in business they'll expect to 
maintain that policy. “We'll stick to quality 
merchandise and fair prices—haven’t they 
already proved themselves?” the father and 
son pointed out. 


Simmonds & Simmonds to 
Move to Larger Quarters 


Simmonds & Simmonds, Inc., Chicago 
advertising agency, is planning to move to 
larger quarters about June 1, according to 


Phil W. Tobias, president of the company. 
The agency will take over almost the en- 
tire 21st floor of the building at 201 North 
Wells street where they now occupy space 
on the 14th, 16th, and 25th floors. 

The move, in addition to providing the 
firm with more space, will bring together 
the various departments now housed on dif- 
ferent floors. Mr. Tobias also announced 
enlargement of the staff, saying, “We've in- 
creased our staff of artists and copy men tu 
such an extent that we will be able to give 
even more ‘personalized’ service to feed 
mills and dealers throughout the country.” 


Northwest Feed Makers to 
Enjoy Northwoods Weekend 


A week end of fun and frolic at one of 
Minnesota's finest summer resorts has beer 
scheduled by the Northwest Feed Manu- 
facturers association for the week-end o! 
June 11-13, according to Wayne Fish, Min 
neapolis, secretary-treasurer of the asso: 
ciation. 

Breezy Point lodge, Brainerd, Minn., ha 
been selected as the site of the outing. Lo 
cated at Big Pelican lake, the lodge ha- 
facilities for every conceivable type of sum: 
mer sports and entertainment. 

Special arrangements have ben made with 
the management to provide a rate of $10 a 
day, American plan, for room, meals, and 
all facilities. Reservations must be accom 
panied by a $10 deposit, according to Mr. 
Fish, who urged that reservations be made 
early to avoid disappointment. 


FA-MEAL 


JOBBERS AND 
WHOLESALERS 


ALWAYS UNIFORM 
IN PROTEIN and VITAMIN ‘A’ 


ARK VALLEY Alfalfa Mills have the experience, 
the equipment and the facilities to assure you of 
high-quality, uniform dehydrated alfalfa meal. 
Regular shipments the year around. 


WE ARE NOW READY TO BOOK ORDERS 
FOR NEW CROP SHIPMENTS 


Let ARK VALLEY be your source for 17% and 20% 
Dehydrated Alfalfa Meal . . . Guaranteed Vitamin 
“A” Content . .. always uniform. ARK VALLEY 
Sun Cured Alfalfa Meal, 13% and 15% Protein... 
any grind you need. 

Hi-grade Baled Alfalfa Hay. 


Air Mail ... Write ... Wire 


FEED AND GRAIN 


MIXED CARS 


CARLOADS 


TRUCKLOADS 


Milwauhee Feed & Grain 
Company 


Hutchinson, Kansas 


so % MEMBER 
GRAIN EXCHANGE 
Meat National Hay Association 


MILWAUKEE 2, WIS. BROADWAY 6289 


tx Better bevds e 
Grain & Feed Dealers National Assn. 


THE FEED BAG — May, 1948 


THE ARK VALLEY ALFALFA MILLS, INC. 


Getting the spring chick season off to a 
“flying start’, Lindsey-Robinson & Co., 
Roanoke, Va., manufacturers of Fair-Acre 
feeds, recently imported 1,200 baby chicks 
from the Shenk hatchery, Harrisonburg, 
Va., to the company’s Fair-Acre farm store 
in Roanoke by air. The speedy delivery af- 
forded by air transportation emphasized the 


specialties . 


Livestock Feeds. 
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THE COMPLETE LINE... 


Tonnage builders . . . profitable 
priced to win your 
market, built to hold it 


VITALITY MILLS ING., Board of trade, Chicago 4, Il 


Manufacturers of famous VITALITY 
Poultry, Turkey, Hog, Dairy and 


importance of poultrymen using quality 
chicks from reputable hatcheries. 

@ MASON GRIGSBY, Pekin, Ill., has 
purchased the two elevators located at 
Washington and Cooper, Ill., from the 
Rader Grain Co. He will operate the ele- 
vators under the name Grigsby Grain Co. 
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Ohio Dealers Make Plans 
For Convention June 3-4 


Buckeye state feed men who attend the 
annual convention of the Ohio Grain, Mill 
& Feed Dealers association at the Deshler- 
Wallick hotel in Columbus, June 3-4, are 
assured a program of outstanding speakers, 


according to C. Van Thomas, secretary of 
the association, who is completing final 
arrangements for the meeting. 

Among the nationally known figures who 
will address the session are Henry H. Green, 
president of the Grain & Feed Dealers Na- 
tional association, and Walter C. Berger, 
president of the American Feed Manufac- 
turers association. Ray Bowden, executive 
vice president of the National association, 
is also scheduled to speak. 


L. A. Gilliland, president of the Ohio 
association, and Elton Kile, treasurer of 
the group and chairman of the country ele- 
vator committee of the National association, 
will take leading parts in the program. Dr. 
Harry G. Geyer, department of animal in- 
dustry of the Ohio department of agricul- 
ture, will outline for the Ohio feed men the 
services available to the feed trade from 
his department. 

Entertainment features will play a major 
role in making the convention a high spot 
of the year for the convention-goers. Spe- 
cial entertainment has been arranged for 
the ladies. Officers of the association are 
working up to the last minute to provide a 
program that will be educational, profitable, 
and entertaining. 

Mr. Gilliland, Van Wert, heads the as- 
sociation; H. E. Brubaker, New Carlisle, is 
first vice president; Ralph H. Brown, Cin- 


cinnati, is second vice president; and M: 
Kile, Kileville, and Mr. Thomas, Columbu:. 
hold the treasurer's and secretary's post. 
respectively. 

Directors of the Ohio association include: 
H. E. Frederick, Marysville; F. E. Watkin-, 
Cleveland; Everett Early, Waynesville; \\_ 
D. Thompson, Cambridge; G. E. O'Brie:, 
Greenville; L. G. Bradstock, Wellingto:: 
D. L. Norby, Maumee; H. W. Heffne:, 
Circleville; Robert M. Hess, Massillo: ; 
Myles W. Turner, Lancaster; and A. Patze., 
Grove City. 


@ LONEY FARM EQUIPMENT CC, 
Elkhart, Ind., has completed constructic: 


of its new mill and elevator. 


@ FARMERS GRAIN CO., New Berlin, 
Ill., is planning construction of a circular 
concrete grain storage bin with a capacity of 
21,600 bushels. 


KANSAS CITY NEW YORK 


e 


to test feeding results. 


ANALYZE Your Feed and 
Your Formulas 


Fluorometric, photometric and colorometric analysis of 


ingredient materials and mixed feeds. Biological animal assays 


For maximum growth and production use our feed formulas 


to fit needs of each section—using available ingredients. 


Our nutritional service expert is available for mill calls by appointment 


FEED-SERVICE 


340 WEST STATE 


ALBION, N. Y. 


Premier Litter — Absorbs Quicker ; 
PREMIER PEAT MOSS CORP., 535 FIFTH AVE., NEW YORK 17, N. Y. 
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Trainees slated for sales, specialized staff 
and store management positions with Ral- 
ston Purina Co., St. Louis, recently com- 
pleted a two-week course at company head- 
quarters in St. Louis. Spending much of 
their time at the Purina research farm at 
Gray Summit, Mo., the trainees received 
on-the-spot instructions on products, feed- 
ing programs, and customer service. The 
new Purina representatives are, front row, 
left to right: Bob Wooley, Calif.; Floyd 
Blaser, N. Y.; Sam Merit, Tex.; Henry 
Hendrickson, Iowa; Keith Weitze, Calif.; 
Paul Collins, Mo..; Ed Chiasson, Maine; 
and Lee Van Atta, N. Y. Back row, left 
to right: Charles Parr, Wash.; Chuck Har- 
ris, Fla.; Charles McGinnis, Tex.; Bill Gaff- 
ney, Tenn.; Howard Schonberger, Ala.; 
Bill Thompson, Mass.; Jim Short, Tenn.; 
Jack Anderson, Mass.; and Andy Sund- 


strom, in charge of the school. 


@ FARMERS GRAIN & COAL CO., 
Shirley, Ill., is planning construction of a 
warehouse and office and installation of a 
truck scale this summer. 
@ PAUL WERNER, Hiawatha, Kan., has 
been named manager of the two elevators 
recently acquired by the Quaker Oats Co. 
from John Redmond. 
SOYA PROTEIN BOOKLET 

The soya products division of the Glid- 
den Co., Cleveland, Ohio, has released a 
profusely illustrated booklet, “Industrial 
Soya Proteins”, which gives full details of 
such specialized products as “alpha” pro- 
tein, prosein, spraysoy, and mulsoya, which 
are of wide use in many industries. The 
booklet is printed in color and may be ob 
tained by writing Walter M. Bain, manager 
of the industrial protein sales department, 
The Glidden Co., 5165 West Moffatt street, 
Chicago, Il. 


FLAMBO FEEDS-pEPENDABLE QUALITY 


If you want to sell a quality 


For Poultry, Livestock 
and Fur Bearing Animals 


line FLAMBO feeds fill the bill. 
Accurately compounded of fine 
ingredients, they mean profit- 
able feeding for your customers. 


We also specialize in pulverized: 


grains—450 ton daily capacity. 
Phone or Wire for Quotations. 


We Solicit Private Label Business 


FLAMBEAU MILLING CO. 


Phone 
L. D. 44 or 21 


Phillips, Wisconsin 


Teletypewriter 
Phillips 14 
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* from Armour 


Government experiments show that 
egg production can be increased 
10% by adding meat proteins to 
poultry mashes. For Meat and Bone 
Scraps are high quality protein sup- 
plements—containing an “animal 
protein factor’ which is responsible 
for the better performance of meat 
proteins in poultry nutrition. 
* 
Better hatchability of eggs 
and fewer chick losses are 
obtainable, too, when meat 
proteins are included in 
poultry rations. Meat pro- 
teins are necessary for 
good, quick growth. They 
supply essential amino 
acids— many of which are 
missing in the proteins of 
cereal grains. 


* 

Egg production is made easier, too, 
by meat protein supplements such. 
as Meat and Bone Scraps. These 
supplements supply the calcium and 
needed for building 

ones and forming shells in the lay- 
ing bird. B-complex vitamins, which 
prevent loss of appetite and general 
malnutrition, are also abundantly 
supplied by meat proteins. 


Our feed department wel- 
comes every Opportunity to 
recommend feed formulas 
that will enable your cus- 
tomers to get the utmost in 
benefits from your feeds. 
Write for our new, free 
booklet, “Scientific Feeding 
of Farm Animals.” It con- 
tains feeding standards for 
balancing rations for farm 
animals. 


ANIMAL FEED DEPARTMENT 
UNION STOCK YARDS 
CHICAGO 9, ILLINOIS 


ARMOUR 


MP A WY. 


Armour Digester Tankage 
Armour Meat and Bone Scraps 
Armour Special Steamed Bone Meal 


Purina Trainees Complete Course ae = 
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— Share 
(Continued from page 66) 


The Colonial Chick & Feed Store spon- 
sors many live displays. Mr. Johnson has 
used hens, chicks, hogs and calves. He or- 
ganizes his live display by arranging a 
sanitary, attractive pen. Animals are chosen 
carefully for the displays so that maximum 
results can be shown. The placards are let- 
tered and arranged to clearly show exactly 
what is being demonstrated. Mr. Johnson 
strives to set up the entire display so that 
it will serve to take the customer through 
at least half of the four sales steps that he 
feels are important in selling feed. 

“First,” explained the feed man, “you 
have to attract the customer's attention; 
second, you must arouse his interest; third, 
you must create a desire to use the feed; 


and fourth, you must get the prospect to 
put down the necessary money. I try to 
organize my live displays to take the cus- 
tomer through at least the first two steps. 
preferably through the third. This type of 
promotion really saves a lot of time and 
talking.” 

The hatchery has a 99,000 egg capacity, 
and is well known for miles around for 
chicks of all popular breeds. Some 65 flocks 
furnish eggs, and Mr. Johnson is preparing 
to provide truly high grade cockerels to all 
in order to insure uniformity as well as 
quality. 

“Everything here is on a friendly basis,” 
Mr. Johnson remarked, “‘and we want it to 
remain that way so we carry on strictly a 
cash trade. It’s the best all the way around. 
The farmer doesn’t have to worry about 
forgetting a bill, and neither do we.” 


Recommend 


RYDE’S 


CALF FEEDS 


Calf raisers have preferred Ryde's calf feeds for 35 
years ... they know they can depend on Ryde's uni- 


form quality at lower costs. 


exclusively. 


Sold through dealers 


R YD E 


----IN THE RED DOTTED BAGS.... 


Cream Calf Meal 


for gruel feeding 


RYDE & COMPANY 


5425 W. ROOSEVELT RD. 


& Cream Calf Flakes 


for dry feeding 


CHICAGO 50, ILL. 


TELEPHONE 
2-8355 


USED BAGS 


HAVE CASH VALUE 


— Atmosphere 
(Continued from page 17) 


to be the biggest retailers of wallpaper out- 
side Akron’s central business district. We 
figure that we wouldn't be doing half our 
present wallpaper volume if we hadn’t con. 
centrated on a name brand.” 

Small houeshold appliances, added early 
in 1947 as traffic boosters, constitute the 
latest addition to the many sidelines tha: 
are boosting profits for the firm. One o! 
the four show windows is now devoted ex- 
clusively to these appliances. The brother: 
estimated that business in the appliance lin 
zoomed to 4 per cent of the total volume 
within six months after they were added as 
a sideline. “We have sold toasters,” declared 
the partners, “to about one out of every 
six of our regular customers. We're only 
sorry,” they added ruefully, “that we didn’ 
add this sideline sooner!” 

The firm now occupies 10,500 square 
feet in its two stores located side-by-side 
with a connecting archway. Recent installa 
tion of an elaborate intercommunication 
system, with facilities for communicating 
from the office to the rear of the next door 
store and several spots in the 6000 square 
foot warehouse in the rear, has already 
paid for itself many times over in increased 
efficiency, the brothers agreed. 

The proudest spot on the premises for 
the two brothers is on the paneled wall of 
the new “conference office”, where hangs 
a life-size painting of Samuel Smith, their 
father, who founded the firm. “So long as 
we are guided by his memory,” the brothers 
echoed, nodding deferentially to the pic 
ture of their father, “the Akron Feed & 
Seed Co. can’t stand still. Dad believed in 
going forward!” 

—— 
@ FRANK L. RABAS, Lucerne, Colo., in 
partnership with O. E. Milburn, has opened 
the new firm Rabas, Milburn, Inc., to do 
business in feed, grain, fertilizer, and farm 
implements. 

@ KLASSY MILLING CO., Monticello, 
Wis., has purchased the Hefty Bros. feed 
and fuel business at New Glarus, Wis., from 
Henry W. and Peter Hefty. 


THE FEED BAG 


We pay top prices for used and sur- 
plus burlap and cotton bags. Our 
representative is in your vicinity 
regularly. Write, wire or telephone for 
prompt friendly pick-up service, and 
spot price quotations. 


"Gracious!" 
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MILLERS TO THE FEED TRADE 


A wide variety of grain ingredients for formula 
feeds . . . including 
TOWER BRAND ROLLED OATS 
STANDARD BRAND PULVERIZED OATS... 


Get Samples and Prices 
Prompt Delivery 


FRUEN MILLING CO. 
MINNEAPOLIS 5, MINNESOTA 


You Get 


@ @ @ You'll agree that ALDEN Cal- 
cium Carbonate mixes better 

. gives you better results. For 
Alden has maintained test- 
proved, uniform purity for 
over twenty years. Most mixers 
: of quality feeds specify AL- 
for ALDEN mixes 
right. 


IOWA LIMESTONE 
COMPANY 
DES MOINES 


Ask Ws 


A penny post card or a phone 
call to us will save you money when 
in the market for: 


MOLASSES OAT FEED | 
MOLASSES ALFALFA CHOPS 
BLACK STRAP MOLASSES 
CHOICE WHEAT FEEDS 
WASCO CORN FEED 


BREWERS’ GRAIN 
MALT SPROUTS 
CORN DISTILLERS' GRAINS 
BUTTERMILK POWDER 


La Budde Feed & Grain Co. 


AT MILWAUKEE 
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“Curves Sire 


Do Increase 
Capacity!” 


You can say that again, mister! Take for 
instance the Calumet Cup .. . elevator 
operators who know elevator buckets from 
way back when, tell us that the Calumet 
is really a “glutton” for upping capacity 

. actually gives them three times the 
capacity obtained from old style buckets. 
Why? Because the 


CALUMET CUP 


has a Logarithmic Curve design. Yes sir, 
it’s the curve that counts. 

And get a load of this: The Calumet Cup 
can be spaced closer on belt. Speed of belt 
can be increased or decreased over wide 
range with satisfactory results. No critical 
speed. Operates efficiently over any sized 
pulley. Seoops up. 
elevates and fully 
discharges super 
capacity loads 
without backleg- 
ging. Why not 


ASK YOUR 
JOBBER 
or send for capa- 
city data sheet? 


B. |. WELLER CO. 


327 S. LaSalle St., Chicago 4, Ill. 


Weller Pat. 
No. 1,944,932 
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— Prompt 


(Continued from page 55) 


the store does a brisk business in chicks, 
ducklings, and poults. With the increased 
chick sales, of course, go increased sales in 
poultry equipment, disinfectants, remedies, 
and lots of free advice. 

Window displays play a big part in 
McCall’s customer appeal. Six, count “em, 
six huge show windows provide space for 
displays of all types of merchandise. Sea- 
sonal appeal is stressed in making up the 
show windows. Spring finds seeds, fertil- 
izers, garden tools, and poultry equipment 
prominently featured. Four of the windows 
are on one side of the building, two on 
another, giving McCall's an opportunity for 
traffic pulling on two streets. 

The busy store has 25 employes, includ- 
ing James Washington, a veteran of 34 
years with McCall’s. Mr. Washington re- 
called making deliveries in a horse drawn 


wagon years ago, then making the turn over 
to trucks as the “automobile replaced the 
horse”. 

McCall’s does a “cash on the barrelhead” 
business. Credit sales are held to a mini- 
mum and even with a yearly volume of half 
a million dollars, bad debts are non-existant. 

Despite the record of over 74 years in 
business, McCall's still goes out of the way 
to keep a customer satisfied. “We satisfy 
the customer no matter what it may cost 
us; it pays in the long run,” remarked Mr. 
Miller. “Satisfying our customers is one 
thing we insist upon.” 

@ RUSSELL CAUFFMAN, Tiosa, Ind., 
has been appointed manager of the Tiosa 
Elevator & Feed Mill, succeeding Clarence 
Overmyer. 

@ R. W. McBURNEY, Quinter, Kan., 
former county agent of Graham county, has 
been named general manager of the Farm- 
ers Co-op Elevator Co. 


x CUSTOMERS EXPECT « 


to insure proper nutrition of livestock and poultry 


The value of 1opINF for live- 
stock and poultry has long been 
recognized by nutritional ex- 
perts. As a result, most manufac- 
turers are including 1o0pINE in 
their formula feeds, mineral 
mixtures and salt blocks. 

Farm animals, like human be- 
ings, need small amounts of 


IODINE to prevent goiter and 
related conditions. In goiter 
areas, lODINE Is a vital necessity. 
Elsewhere it is a sensible pre- 
caution, Your customers want 
1opINE in the feed products they 
buy. They expect it! Make sure 
your formula feeds and mineral 
mixtures contain lODINE. 


IODINE EDUCATIONAL BUREAU, INC. 


120 Broadway, New York 5,N. Y. * 221 North LaSalle Street, Chicago ], Ill. 


Attrition Mill. 


THE S-W ATTRITION MILL 
. . » AMERICA’S NO. 1 
FEED GRINDER! 

For low power consumption .. . 


simplicity of operation . . 
‘round grinding efficiency, specify this 


. and all 


Z 


PENNSYLVANIA 


MUNCY - 


— Farmers 


(Continued from page 73) 


30 feet by 50 feet. The warehouse, eas ly 
accessible from two directions, is 45 feet 
by 100 feet. Skylights in the warehouse r of 
provide daylight illumination and help :ye 
ewner keep down overhead in lightiig 
expense. 

Mr. Gillmor believes in a colorful ead 
neatly arranged store. The color scheme is 
built around a basic color of light grecn, 
The counters are covered with a service 
able, dark brown hardboard. Packa; ed 
poultry and livestock remedies on ihe 
shelves are displayed to good advanta <e. 

Island displays are used on the salesro.m 
floor to hold many small items for tic in 
sales with feed purchases. A five tier Oakes 
cabinet displays baby chicks. 

Dog and cat foods are big items with 
Mr. Gillmor. Horse meat from ranches riis- 
ing animals expressly for food production is 
stocked in large quantities in a refrigerator 
and Mr. Gilmor does a nice volume in this 
sideline business. 

Dog harnesses and leashes are an addi- 
tional item for the pet department. They 
are well displayed in three glass-doored 
cases built flush with the wall shelves. 

Baled hay and straw, carried in large 
quantities in the warehouse, have also 
proved to be profitable sales items. Horse 
feed is another sideline item that has proven 
to be a volume booster for the San Fer 
nando dealer. 

Varied tie-in sidelines, complete stocks, 
and the desire to serve have been the fac- 
tors responsible for the success Mr. Gillmor 
has enjoyed, he believes. Even his ruinous 
fire nine years ago couldn't keep this pro- 
gressive dealer down. “Have what your 
customers want,” he emphasized, 
you'll always he in business.” 


“and 


Growing Pullet Bulletin 
Published By National 


The Grain & Feed Dealers National a-so- 
ciation, St. Louis, has recently publishe! a 
“Growing Pullet Bulletin” designed a) a 
service to retail feed dealers and farmers of 
America to bring them the basic principles 
of how good feeding practices can resul’ in 
increased sales of feed and greater quanti 
ties of top-grade eggs. 

The bulletin is available to dealers in 
quantities for distribution to their pou ‘ry: 
raising customers. The feed dealer who 
avails himself of every opportunity to im 
prove the breeding, sanitation, managem nt, 
and feeding practices of his customers | er 
forms a service to agriculture and incre ses 
demand for his services, products, nd 
feeds. Additional information on the bi ‘le 
tin may be obtained by writing the Grain 
& Feed Dealers National association, 
Merchants’ Exchange building, St. Loui- 2, 
Mo. 


@ ROLLA CO-OP EQUITY EXCHANGE 
Rolla, Kan., has commenced construction 


of a 200,000 bushel elevator in the cast 
part of Rolla. 
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Negotiate $12,000,000 Loan 


Pillsbury to Boost Working Capital 


e PILLSBURY Mills, Inc., Minneapolis, 
has arranged for supplementary financing to 
increase working capital through negotia- 
tion of a $12,000,000 loan from the New 
York Life Insurance Co., according to P. 
W. Pillsbury, president of Pillsbury Mills. 
The loan was arranged on a promissory 
note bearing interest at 34% per cent, ma- 
tuing in 1968, and contains provisions for 
sinking fund payments. 

Pillsbury Mills, one of the nation’s oldest 
flovr milling organizations, has long main- 
tained itself as one of the most modern 
bu iness organizations in the country by 
strcamlining its administrative organization, 
diversifying its products, constructing new 
plents, concentrating upon research for new 
uses for grain products, and maintaining 
enlightened employe and community rela- 
tionships, company officials pointed out in 
an) ouncing the provisions of the loan. 

‘Inder the leadership of Phillip W. Pills- 
bury, president, administration of the firm 
has been organized into several autonomous 
divisions which report their activities only 
to management and the board of directors. 
The most recently created divisions are the 
flour milling division, the grocery products 
division, and the Globe Mills division on 
the West coast. 

Two new plants are nearing completion. 


At Los Angeles, the finishing touches are 
being made on a new feed mill and grain 
storage elevator with a capacity of 1,250, 
000 bushels, and at Springfield, Ill., a new 
premix plant is nearly completed. When 
finished, the new Springfield plant will be 
one of the few of its kind in the United 
States, built specifically to supply bakeries, 
hotels, restaurants, and institutions with 
prepared mixes. 
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"| thought I'd get a little practice before 
the season opens!" 


BETTER ALL 


BETTER ALWAYS — 


WAYS 


IPLE SCREENE 


Shellbuilder 


_PURE CRUSHED 


3 Sizes, 
e Hen 
Pullet 
e Chick : 


HOUSTON, TEXAS 


Shellbuilder Co. 


SHELLBUILDER CO. 


HOUSTON, TEXAS 


3 Bag Sizes 
80 |b. 
e 50 |b. 
25 Ib 


A new feed mill, now in operation, was 
completed recently at Lima, Ohio, while a 
new soybean refining plant, an addition to 
the present soy plant, was finished at 
Clinton, Iowa. Both of these plants are op- 
erated by the feed and soy division.. 

Ground was broken last winter for a pilot 
plant to be used for translation of research 
laboratory findings into actual manufacture 
of products and to test new manufacturing 
methods. The present research and products 
development laboratory will be doubled in 
size, A 1,300,000 bushel grain elevator at 
Davenport, Iowa, is another recent com- 
pany acquisition, 

The company has committed itself to the 
production of a series of new mixes, de- 
signed to lighten work and save the time of 
both bakers and housewives, in an expan- 
sion of its “family of foods.” 

In the field of employe relations, a new 
office —-that of recreation director has 
been created to promote company social 
and athletic activities. The company spon- 
sors an annual interplant safety contest and 
a monthly employe-management newspaper, 
“Pillsbury People.” 

@ CLARENCE UMBREIT, Ripon, Wis., 
has commenced operations in his newly 
constructed feed mill. 

@ FARMERS ELEVATOR, Wapello, Lo- 
wa, has completed a new feed storage ware- 
house. 

@ FARMERS GRAIN & FUEL, INC., 
Ainger, Mich., is building a new warehouse 
to provide additional storage facilities. 


(SEE FOR YOURSELF 
HOW THIS DIESEL POWER 


FITS YOUR BUSINESS 


‘Today! Decide to know about 
General Motors Diesels— why 
they are replacing other en- 
gines everywhere— how 
they are simplifying prob- 
lemsand reducing fuel costs. 
Can they do it for you? 
4 Here are the answers. 


Get this FREE BOOKLET 


NAME 


Detroit Diese! Engine Division, Dept. 1-10, 
13400 West Outer Drive, Detroit 28, Mich. 


Please send me a free copy of Power Parade. | want to know what 
your GM Diesel engines can do for me. 


ADDRESS. 


CITY 


COUNTY. STATE 


POWER 
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OCCUPATION 


Eirid| DETROIT DIESEL ENGINE DIVISION 


DIESEL single Engines..Up to 200 H.P. DETROIT 28, MICH. Multiple Units..Up to 800 


GENERAL MOTORS 
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KEN MILLER 


Special Trunk Line During Trading Hours 
MAin 5065 . MAin 6212 
AND 
FEED INGREDIENTS 
FOR 


FEED MANUFACTURERS 


BECHER-BARRETT-LOCKERBY CO. 
563 Grain Exchange 
Minneapolis 15, Minnesota 


ATTENTION Feed Manufacturers... 


CANADIAN REFUSE SCREENINGS 
HALLET and CAREY CO. 


Grain Exchange Building 
Minneapolis 15, Minnesota 
Members: 


American Feed Manufacturers Association 
The Grain and Feed Dealers National Association 


What's the * 


of your business 


COMPETITION IS HERE 


* The Quality Quotient of your business has 
a great deal to do with how well you prosper 
...for in these days quality counts. Your 
customers demand, above all, quality... 
quality of product, quality of service, quality 
at a price. 

‘Let your Amburgo represent- 
Ultra-Life Laboratories help their manu- ative, in your territo ; show 
facturers help themselves to more business : 
by a program of quality that starts with top- you how *o make ghe 
notch feed formulas, and runs the gamut of quality feeds at lowest ¢ 


free advertising helps, service helps, : 
specific problem helps, etc. with Amburgo feed MM prov 
We have helped improve the quality 
quotient thus the prosperity, of hundreds of 
feed manufacturers. Write us today... 
learn what we at Ultra-Life have done to 
help others, and what we can do for you. 


THE AMBURGO CO., Inc. 
1421 CHESTNUT ST. - PHILA. 2, PA. 
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“IT want to congratulate you on the 1948 
issue of The Feed Bag Red Book I have 
just gone through it, and I am very much 
impressed with the large amount of impor- 
tant and interesting material that it con- 
tains. I think you are to be congratulated 
on this very much worthwhile service to 
the feed industry.” 

J. H. Murphy 
Murphy Products Co. 
Burlington, Wis. 

* 

“The best Red Book yet, it can't be 
beat.” 

Jos. M. J. MacLennan 
Ful-O-Pep Feed Store 
Sterling, Ill. 

* 

“We have derived so much yood fiom 
The Feed Bag, we are really happy to cuce 
again be on your list of subscribers.” 

Mrs. H. R. Richardson 
Central Illinois Feed Co. 
Decatur, Ill. 

“We would like to compliment you on 
your March issue of The Feed Bag. Will 
you please send us 25 copies as soon as 
possible?” 

Bill Earl, Sales Manager 
Prater Pulverizer Co. 
Chicago, 

“Thanks for keeping me on the mailing 
list to receive The Feed Bag Red Book. | 
frequently refer to it through the year. The 
list of feed control officials, and the digest 
of state feed laws, is particularly valuable.” 

Ron Kennedy, Secretary 

Northwest Country Elevator 
association 

Minneapolis, Minn. 


@ DONALD W. JONES, Rensselaer, Ind. 
grain and feed dealer, died suddenly in 
Melbourne, Fla., while vacationing  tiicre 
with his family. 


THE FEED BAG 


"Oh, for the good old days when we only 
had to work during the daylight hours!” 
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Pillsbury Ambassador 


CHAUNCEY The BEAR HUNTER” 
UF 


PILLS 


“Chauncey the Bear Hunter” provided 
udded publicity for Pillsbury’s Best feeds 
at the second annual Northern Lakes Sport 
& Travel show in Duluth, Minn., April 14- 
i8. Chauncey, a colorful character of wide 
reputation, bears the title of Pillsbury’s 
“Roving Ambassador.” Bernie Freudenberg, 
dog and rabbit feed specialist from the feed 
and soy division is shown presenting 
Chauncey with a bag of Pillsbury’s Best dog 
food in its new package. 


Purina Co. Buys Bashore 
Chain of Feed Stores 


The sale of the stocks, business, and ma- 
chinery of the Indiana feed stores and mills 
owned by C. I. Bashore, Warsaw, Ind., to 
the Ralston Purina Co. of St. Louis, has 
been announced by Mr. Bashore. Four 
plants, located at Warsaw, Rochester, Ak- 
ron, and North Manchester, were involved 
in the sale. Mr. Bashore has retained own- 
ership of all the buildings, leasing them to 
the Purina company. 

Mr. Bashore, who is retiring from active 
business, started with a small hatchery and 
poultry farm 30 years ago and built the 
business into one of the state’s largest feed 
mill and chick chains. The original Bashore 
establishment at Silver Lake, managed by 
Robert L. Hogue, was not included in the 
sale. 

Personnel of all stores involved in the 
sale will remain the same. No changes are 
expected in business policies at any of the 
properties and all the stores will continue 
to handle the Silver Lake chicks, Mr. Ba- 
shore said. 

@ MAIN STREET ELEVATOR CO., 
Blandinsville, Ill., hosted over 100° cus- 
tomers and friends at a party and educa- 
tional get-together recently. 


@ CAMBRIDGE FEED MILLS, Cam- 
bridge City, Ind., entertained 200 farmers 
at dinner March 30. Dr. E. E. Clore, Green- 
wood, Ind., was the featured speaker of 
the evening. 
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Order a Mixed Car of 


Golden Loaf Flour 


(The Flour with the Vim and Pep left in) 


Bran ana Middlings 


(Higher in Protein) 


TENNANT & HOYT Co. 


LAKE CITY, MINN. 


“ALL YOUR NEEDS IN GRAIN OR FEEDS” 


Sunset Feed & Grain Co., Inc. 


FEED JOBBERS bd 


CHAMBER OF COMMERCE Distributors of: 


Hubinger (Keokuk) 
Corn Gluten Feed 


BUFFALO, N. Y. 


BRANCH OFFICE 
MIDDLETOWN, N. Y. 


Kellogg's Hominy Feed 


CLO-TRATE PRODUCTS 


Fortified Cod Liver Oil and 
Vitamin A & D Feeding Oils 


Hercules Dried Whey 
Wheat Germ Oil 
Wheat Germ 
Calf Manna 
Stonemo Granite Grit 


SUNSET BRAND FEED 
(an exclusively milk product) 
High in flavin. milk albumen, 
and milk minerals. 


WRITE US FOR FURTHER INFORMATION 


HEADQUARTERS FOR 


Mt. Airy Gran-I-Grit 
Pilot Brand Oyster Shells 
Armour Meat Feeds 
Gorton A & D Feeding Oils 
Clear Quill Livestock Mineral 
Blatchford’s Products 
Clear Quill Poultry Concentrates 
Leader Peat Litter 
Fish Meals 
Nopco A &D Dry Vitamin Products 
Small’s Dehydrated Alfalfa Meals 
Waterloo Hog Feeds 
Linseed — Cottonseed — Soybean 

Meals 
Servall Stazdry Poultry Litter 
V-C Phospho-Tobacco Fertilizers 
Royal Oak Charcoal 
Blue Ribbon & 

Western Condensed Buttermilk 
Anderson Chick Boxes and 
Hatchery Supplies 


Waterloo Mills ‘Company 


Manufacturers and Wholesale 


Distributors 
WATERLOO 


about 
CHOLINE CHLORIDE 


in 
BROILER RATIONS 


Use of Choline Chloride is increasing 
rapidly in all poultry feeds. Ask for 
copy of Connecticut Broiler Ration for- 
mula, and for our interesting prices on 
Choline Chloride in convenient tins or 
in bulk—dry or aqueous solution. 


a Specifide service 


We offer custom built, private label 
vitamins; trace minerals; hormones, 
and pharmaceutical mixes for the 
feed industry. 


end— 

Specifide Vitamin Source 

In cans—air-proof, rat-proof, spoilage- 
proof —a vitamin fortification which 
lifts inexpensive, ordinary feeds to high 
nutritional standards of Nat'l. Research 
Council. 


NEW LOW PRICES! 


For Quotations and Information 
write— 


ecuide, Inc. 


3555 SUTHERLAND AVENUE 
INDIANAPOLIS, IND. 
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VERL 


COUNTRY RUN 


GRAINS..... 
CORN...... 
SOYBEANS... 
OATS....... 


E 6. DOLLAHAN © 
Vice Pres. 
CIALIZING IN 


GRAIN AND FEED caf 


LOREN LARRICK 
Secy-Treas. 


SPECIALIZING 
MILL FEEDS 
SOYBEAN MEAL 
LINSEED MEAL 
HOMINY FEED 
WHEAT...... BREWER’S GRAIN 


TABOR GRAIN & FEED CO., SULLIVAN, ILL. 


WRITE, WIRE 
OR PHONE 
(2151-2161) 


Ww 


Poultry-Dairy Cows-Pigs one bas” 
EXCELSIOR MILLING COMPANY 


CAMEL 


HEAT MIXED FEED 


for 


“All in 


Minneapolis e Minnesota 


CASH IN on the Egg Season with 


STERLING 
EGG CARTONS 


For EXTRA profits and GREATER 
dependability, handle Sterling egg 
cartons. Write for details TODAY! 


STERLING PAPER COMPANY 


B & Lippincott e Philadelphia 34, Pa. 


CANE blackstra 


FOR FEED MIXING 


NAL MOLASSES 


PHILADELPHIA 34, 


Millers Federation Elects 
John L. Locke President 


Balloting for president and directors o! 
the Millers National Federation, Chicago, 
Ill., has been completed with the final 
tabulation showing John L. Locke, Fisher 
Flouring Mills Co., Seattle, to be the newly 
elected president and chairman of the board. 
Directors-at-large elected were: J. C. Beaven, 
Standard Milling Co., Chicago; Henry H 
Cate, Flour Mills of America, Inc., Kansas 
City; C. M. Hardenbergh, Commander La: 
abee Milling Co., Minneapolis; and Earl }. 
Heseman, Iglehart Bros., Inc., Evansville 
Ind. 

Directors elected from District 1 include: 
L. O. Bracy, Amendt Milling Co., Monroe 
Mich.; J. S. Green, Williams Bros. Co. 
Kent, Ohio; V. C. Hathaway, Quaker Oat 
Co., Chicago; and I. E. Woodard, Acme 
Evans Co., Indianapolis. 

Directors named from District 2 were: 
Julius E. Lentz, Mauser Milling Co., Treich 
lers, Pa.; Fred J. Lingham, Federal Mi! , 
Inc., Lockport, N. Y.; M. F. Mulroy, Ru: 
sell-Miller Milling Co., Minneapolis; and 
J. W. Ward, Wm. Hamilton & Son, Inc, 
Caledonia, N. Y. 

Two directors were elected from Dis 
trict 3, M. A. Briggs, Austin-Heaton Co., 
Durham, N. C., and Charles B. Fretwell, 
Spartan Grain & Mill Co., Spartanburg, 
S. C. 

District 4 directurs-elect are: Frank A. 
Tucker, J. Allen Smith & Co., Knoxville, 
Tenn.; and Frank A. Yost, Hopkinsville 
Milling Co., Hopkinsville, Ky. 

Directors elected from Districts 5 and 6 
were: Lee Bowman, Scott County Milling 
Co., Sikeston, Mo.; and Phillip H. Postel, 
P. H. Postel Milling Co., Mascoutah, III; 
Leslie A. Ford, Shawnee Milling Co., Shaw 
nee, Okla.: and C. Binkley Smith, Kimbell- 
Diamond Milling Co., Fort Worth, Tex., 
the two latter being from District 6. 

New directors from District 7 are: R. 5. 
Dickinson, Nebraska Consolidated Mills Co.. 
Omaha, Neb.: C. N. Hiebert, Buhler Mi/! 
& Elevator Co., Buhler, Kan.; Ward Magill, 
Kansas Milling Co., Wichita; L. S. Meyers, 
Rodney Milling Co., Kansas City; Ralph C. 
Sowden, New Era Milling Co., Arkans::s 
City, Kan.; and John J. Vanier, Western 
Star Mill Co., Salina, Kan. 

District 8 elected two directors: Edward 
O. Boyer, General Mills, Inc., San Fran 
cisco, and Fred W. Lake, Colorado Millin: 
& Elevator Co., Denver, Colo. 

E. H. Leonard, Preston-Schaffer Millin: 
Co., Walla Walla, Wash., and Moritz Mi! 
burn, Centennial Flouring Mills Co., S« 
attle, were named directors from District 9 

District 10 directors include: A. F. Angle 
myer, Eagle Roller Mill Co., New Ulm 
Minn.; Howard W. Files, Pillsbury Mill- 
Inc., Minneapolis; G. S. Kennedy, Genera’ 
Mills, Inc., Minneapolis; Henry E. Kuehn 
King Midas Flour Mills, Minneapolis; C. A 
Quarnberg, Tri-State Milling Co., Rapi 
City, S. D.; and Charles Ritz, Internationa 
Milling Co., Minneapolis. 

President Bomar, who completed his sec 
ond term of office at the head of the or- 
ganization, automatically becomes a directo: 
for two years. 
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Honor Chase Bag Co. ‘Better Feeds and Seeds For 
Northwest Needs’’ 


LAND LAKES 


CREAMERIES, INC. 


FEEDS ¢ SEEDS ¢ FERTILIZERS 


2201 N. E. KENNEDY « MINNEAPOLIS 13, MINN. 

Lt 
}|_ KNOW THEM BY THEIR BRAND 


, MEAT AND BONE SCRAPS COTTONSEED MEAL 
CAKE and PELLETS 
F. H. Ludington, right, president of the REDW) BRAND 


Chase Bag Co., Chicago, Ill., accepts the i D I CG EST E R TAN KAGE : SOYBEAN MEAL, and PELLETS 
congratulations of F. M. Folsom, executive te BONE MEAL 
vice president of the Brand Names Foun- 


PEANUT MEAL 


dation, as Mr. Folsom presents the foun- 
dation’s “Certificate of Public Service” to 
the company. The presentation was made 


[QUALITY IN FEEDS IS ECONOMY IN FEEDING 


COTTONSEED FEED 


at a dinner at the Waldorf-Astoria hotel in —=“pROVE ALL FEED P 
New York City. The award of the certifi- ST 28°% Protein 
= HOLD FA 
cate marked official recognition by the : 
Brand Names Foundation of over half a q TO THOSE COTTONSEED HULLS 


century of unfailing integrity and reliable 
Guality represented by the name “Chase” 
to the public. 


WHICH ARE GOOD 
COTTONSEED HULL BRAN 


ND 
reo | GROUND PEANUT SHELLS 
Mathieson Chemical Opens proved good for feeds = 
° To hold fast its excellence = (Car lots only) 
Southern Sales Territory of quality is our continuing 
Mathieson Chemical Corp., New York customers. : Wire us collect, any time, for 
City, has established a new Southern sales 


area with headquarters at New Orleans and 
district sales managers located at New Or- 
leans and Houston, Tex., according to D. 
W. Drummond, vice president and general 
manager of sales for the corporation. Ver- 
non Woodside has been named sales man- 
ager for the New Orleans district and Ro- 


land F. Boehm has been placed in charge = Wi LSON & Co. THE BRODE’ CORPORATION 


Delivered Prices 


On request, we will send you our weekly 
market letter with quotations. 


of sales in the Houston district. ne N/ ./ P. O. Box 700 | 
Mr. Woodside, whose offices have been > Chicago ©” Konsas City + Los Angeles — Phone: L.D. 271 MEMPHIS, TENN. 
established in the Queen and Crescent build- Oklahoma City + Albert Lea * Omoha — 


ing, 344 Camp street, New Orleans, has perl 
been associated with the Mathieson organi- 
zation since 1936. Mr. Boehm served with 
the war production board as assistant chief 


| 
of the nitrogen unit during World War II. D Cc A | | 
His headquarters are located in the Second / nc. a 
National Bank building, Houston, Tex. B 2 a“ K E R S | 

| 
@ JOSEPH G. SHEVY, Pound, Wis., has | 


purchased the Pound Feed Mill from Mr. 
and Mrs. Thomas Gabriel. 


—+— Feed Ingredients and Grains 
@ RAYMOND HAYS, Norman, Okla., 


has opened the Shannon Feed store to do 
business in feeds, seeds, baby chicks, and 


BOB DOYLE BILL CASSELMAN JACK ANDERSON 
poultry supplies. 
® CHESTER L. RIDGE, St. Joseph, Mo., Teletype CG 1466 4006 Board of Trade 
has been transferred to the Quaker Oats 
Co.’s Chicago office where he is connected Phone Wabash 0028 CHICAGO 4, ILL. 


with the grain department. 
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THE 
STANDARD 
OF THE 
INDUSTRY 


6 
BRINGS YOUR ELEVATOR LEGS UP TO 
THEIR HIGHEST POTENTIAL CAPACITY 


The scientifically built 

“Nu-Hy” grain bucket has won an 
enviable reputation among grain 
elevator operators. It has saved 


ity analysis 
your elevator 


re. 


mos vital man hours, cut costs, 
and has increased capacities where- 
ever installed. 


leg. W rite for our 


BUYERS 


Bran, Shorts, 
Middlings, Red Dog 
and Mixed Feeds 
In Any Size Quantities 
Wire Us Your Offerings 


C. J. Martenis Grain Co. 


Produce Exchange @ New York City 


SWIFTIDE Blended Fish Oil 
Brewer's Dried Grains 
Linseed Meal © Malt Sprouts 
Ss Mill Feeds 
CORN OIL MEAL 
CORN GLUTEN MEAL 
CORN GLUTEN FEED 
SOYBEAN OIL MEAL 


A 
L 
E 
s 


Deutsch & Sickert Co. 
741 N. Milwaukee St., Milwaukee, Wis. 


FERTILIZER 


for the 
FEED TRADE 


write 


UNION SERVICE 
COMPANY 


117 E. Wilson Madison, Wis. 


CABLE ADDRESS “RAYBAR” 


TIDEWATER GRAIN 
COMPANY 


ESTABLISHED 1927 


Receivers 


Members All Leading Exchanges 


Baltimore 2, Md. 
Chamber of Commerce 


Bourse B aes 
Philadelphia 6, Pa. 


CEREAL 


GRADING CO. 
MINNEAPOLIS 
Specialize in 


GOOD 
CORN and OATS 


For 


WISCONSIN TRADE 
Prices Right — Service Prompt 


TRY US 


Joins Swanson Sales 


CHARLES BEDERSKE 


Appointment of Charles Bederske to the 
sales staff of the Carroll Swanson Sales Co., 
Des Moines, Iowa, has been announced hy 
Carroll F. Swanson, manager of the firm. 
Mr. Bederske, who has been assigned to 
the western Iowa and Nebraska territories, 
has had wide experience in the feed busi- 
ness and is well acquainted in the area he 
will cover for the Swanson company. 


LABORATORY 
SERVICES 


Vitamin Assays 
Mineral Determinations 
Commercial Feed and 
Fertilizer Analyses 


WISCONSIN ALUMNI 
RESEARCH FOUNDATION 


P. O. Box 2059 
Madison 5, Wisconsin 


CARUS MANGANESE | 


IN FEED 
STOPS 
PEROSIS 


Add Carus 
Manganese to 
Mashes you mix 
and sell. Stock Carus ace for those 
who mix their own. It’s the anti-perosis 
element absolutely needed in all growing 
and breeding mashes to prevent Perosis, 
short legs, short wings, parrot beak. Write 
for free bulletin and prices. 


CARUS CHEMICAL CO., 


Fine for Starting Pigs and Calves 


DEMON 


Steamed 
Rolled Oats 


Des Moines Oat Products Co. 
Des Moines, Ia. 


MINNESOTA 
GIRL FLOUR 


and finest 
MILL FEEDS 
.. order today from 


Division of INTERNATIONAL MILLING CO. 
General Offices: Minneapolis - Mills: St. Pav! 
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Capital Flour Mills 


RATES: 10 cents per word. Minimum 
charge $2.00. Positions wanted adver- 
tisements, not to exceed 25 words, 
$1.00, payable in advance. 


WANTED TO BUY 


We are in the market for a two high or three 
high roller mill size 9 x 30 or 9 x 36. Machine 
must be good condition and priced reasonable. 
Write Lawrenceburg Terminal Elevator Cor- 
poration, Lawrenceburg, Indiana. 


Financially responsible business man wants 
to buy old established feed store with location 
that is suitable for adding farm equipment and 
supplies. Please give desired information in 
first letter. Write The Feed Bag, Box MY 12, 
Milwaukee 3, Wisconsin. 


MACHINERY FOR SALE 


HAMMER MILL FOR SALE 
Has 50 HP motor—used only short time. 
Like new. Bargain for cash. Write BA-120, c/o 
The Feed Bag, Milwaukee 3, Wis 
For Sale: One Used Fox Cotes. Model No. 
224 $300.00 F.O.B. Neodesha, Kansas. 
Small Company, Inc. Neodesha, Kansas. 


POSITIONS WANTED 


Experienced Sales Executive desires position 
of responsibility with reputable manufacturer of 
commercial feeds wishing distribution in New 
England and the Northeast. Best of references. 
Write Box MY 24, The Feed Bag, Milwaukee 3, 
Wisconsin. 


MISCELLANEOUS 


CORN CUTTER FOR SALE 

Cutter—grader—polisher—aspirator, 3000 Ibs. 

per hr. A-1 condition, guarantee. Write LE-21, 
c/o The Feed Bag, Milwaukee 3, is 


rout Waldron 22” Attrition Mill two 
20 P. elec. motors direct connected. Com- 
plete with starters, ammeter, Fidelity Blower 
direct connected to 7% H. P. motor. Stearns 
magnetic separator A collector, spouting 
and 2 way valves. Also 1 Monarch Husk Reel 
size 36 x 72. One 8” Western Turnhead Dis- 
tributor. 1 Bender Hoist for 10 ft. driveway. 
1 Elevator Leg complete with 80 ft. of 9” belt 
and buckets attached. Gilbertville Milling Co., 
Gilbertville, Iowa. 


FEED MIXER FOR SALE 

One ton capacity—floor level feed has motor 
—latest style machine—used short time. Write 
KD-15, c/o The Feed Bag, Milwaukee 3, Wis. 

Hammer Mills—Blue Streak Prater Rebuilt. 
Standard Mills—sizes 30 and 50, like new. Ac- 
cessories and Piping optional. McLaughlin, 
Ward & Company, 200 E. Pearl Street, Jackson, 
Michigan. 

FOR SALE: One late model, field chopping 
machine. Slightly used, com letely overhauled 
with new F 226—50 H. ontinental Motor. 
One man operation. $2750.00 F.O.B. Neodesha, 
Kansas. The W. J. Small Co., Inc., Neodesha, 
Kansas. 

Immediate delivery on new 1% Ton Muncy 
Vertical Mixer with enclosed otor, J. R. 
Kauffman, Shartlesville, Pa. 


BUSINESS FOR SALE 


Grain Elevator, Feed and Coal Business. 
Modern Home Included Doing a Nice Business 
at present. Reason for selling Health. Only Ele- 
vator and Coal Business in town. Located in 
Southeastern part of Jasper County, Iowa. On 
M & St. L. Railroad. In a very nice com- 
munity. Lynnville Elevator, Lynnville, Iowa. 


HELP WANTED 


Experienced feed salesman to sell a vitamin 
pre-mix to feed mills; old established concern; 
commission and drawing account; Middle West 
or Eastern territory; excellent opportunit for 
salesman that can qualify; give details. Write 

E. Woodburn, 521 South 3rd St., Minnea- 
polis, Minnesota. 

ANIMAL NUTRITIONIST WANTED 

By an established vitamin supplement manu- 
facturer. Should be a graduate with 2-3 years 
experience. Capable of effective contact with 
feed operatives or executives. Replies will be 
held confidential. Write Box AP 23, The Feed 
Bag, Milwaukee 3, Wisconsin. 


MARDEN’S 


Genuine 
COD LIVER OIL 
With Vitamins A and D added 


POTENCIES TO FIT YOUR 
REQUIREMENTS 


MARDEN-WILD CORP. 
500 Columbia St. Somerville 43, Mass. 


Hatching Year "Round — All Popular Breeds 
*** U.S. Approved—Pullorum Controlled. Re- 
liable Source For Nutritional Research Labora- 


tories. Morris Hatchery, 860 West Jackson St., 
Morris, 


UNIVERSAL YEAST 
Yeast enzymes are a great digestive aid in 


hog, poultry and dairy feeds. Rice Laboratories, 
Dassel, Minn. 


Frost Elected President 
Of Buffalo Corn Exchange 


Wayland P. Frost, manager of the East- 
ern States Farmers Exchange, Inc., Buffalo, 
N. Y., was elected president of the Corn 
Exchange of Buffalo at a meeting of the 
board of directors April 19. Gerald W. 
DuRant, assistant vice president of the 
Continental Grain Co., Buffalo, was named 
to the vice president’s post. 

Other officers elected included: Otto E. 
Auerbach, president; O. E. Auerbach, Inc., 
treasurer; Fred C. Krueger, executive secre- 
tary; Richard J. Murray, assistant treasurer; 
and Lester J. Dorr, traffic commissioner. 

The meeting of the board was preceded 
by the annual stockholders meeting at which 
three new directors were elected for three 


year terms. The newly named directors are: 
Mr. Auerbach; John P. Broshard, manager 
of Archer-Daniels-Midland Co. at Buffalo; 
and Theodore A. Wagner, president of 
Wagner Grain Co., Inc. 


In addition to the three new directors, 
the board includes: Mr. DuRant, Mr. Frost; 
Elmer J. Koehnlein, Allied Mills, Inc.; Karl 
F. Mahlstedt, Pratt Food Co.; Dan A. 
Southwell, Southwell Grain Corp.; and 
Maitland D. Wyard, Cargill, Inc. 


Dairy Association Salutes 
General Mills Ad Campaign 


Saluting General Mills for promoting the 
sale of dairy products through its 1947 ad- 
vertising campaign, the American Dairy as- 
sociation awarded a citation to the company 
at a luncheon sponsored by the Minnesota 
Dairy Industry committee at the St. Paul 
hotel in Minneapolis, April 20. The award 
was presented by D. T. Carlson, Willmar, 
Minn., past president of the dairy associa- 
tion and W. S. Moscrip, president of the 
Minnesota committee. Leslie N. Perrin, 
president of General Mills, accepted on be- 
half of the company. 


The citation paid tribute to General Mills 
“for unique accomplishments of special 
significance to the dairy farmers of America 
in the advancement of greater enjoyment of 
good eating and better nutrition through 
wider use of dairy foods.” 


In accepting the citation, Mr. Perrin 
pointed out that “General Mills recognizes 
its close relationship with the dairy industry, 
and we trust that our efforts to promote 
the sale of dairy products is evidence of 
this. We can assure you that this support 
will be maintained and expanded in the 
future.” 


Receivers, Shippers and Elevator Operators 
Consignments Solicited 


ELECTRIC STEEL ELEVATOR Division of 
RUSSELL-MILLER MILLING CO. 
MINNEAPOLIS, MINN. 


JOBBERS OF FEED INGREDIENTS 
Distributors of Staley Soybean Oil Meal and Gluten Feed 


WILBER FEED CO., IN 


46-48 MARKET ST. 
JAMESTOWN, N. Y. 


WHEN IN THE MARKET FOR — Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screenings, 
Ground Screenings — write or wire for quotations. 


HIAWATHA GRAIN COMPANY 


MINNEAPOLIS, MINNESOTA 


STATE BANK BLDG. 
75 STATE STREET 


MERCHANTS FEED CORP. 


Representing Reputable Sellers to Responsible Buyers 


ALBANY, N. Y. 
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CONSERVE 
GRAINS 


Increase 
Feeding efficiency 
with Balanced 


EAGLE 
FEEDS 


For all poultry 
and livestock 


EAGLE ROLLER MILL CO. 
New Ulm, Minn. 


WHEAT, RYE, CORN and OATS 
_ FEED WHEAT and FEED BARLEY 


BETTER Mill Machinery 


The Kelly-Duplex line is built to do 
dependable work, day in and day out— 
and you'll reap the benefits of bigger 
profits through lowered operation costs 
and more satisfied customers. A complete 
line of feed mill and elevator equipment, 
ruggedly constructed of welded steel for 


longer life and greater 
durability. It’s guaranteed 
for your protection. 


The Duplex Mill and Mfg. Co. 


Springfield, Ohio 


ALFALFA 
MEAL 


Sun-Cured and 
Dehydrated 


NATIONAL ALFALFA 
DEHYDRATING AND 
MILLING CO. 

LAMAR, COLORADO 


ST. LOUIS, MO. 
CHANDLER. ARIZ. 


Southern Feed Men Sponsor 
Poultry Judging Contest 


The first Southern Collegiate Poultry 
Judging contest, sponsored by the Souther: 
Mixed Feed Manufacturers association, was 
held at Louisiana State university, Marc} 
29-30, with teams from eight states vieiny 
for honors. 

A. T. Pennington, president of the South. 
ern Mixed Feed Manufacturers association, 
presented engraved key emblems to the 12 
men chosen by the judges as outstanding. 
Contestants showed their abilities in judg- 
ing three classifications: production; breed 
selection; and market products, including 
eggs and dressed poultry. There was also 
an overall classification for the team and 
individuals who had the best performance 
in all classifications. 

Teams competing in this first contest 
represented Oklahoma, Texas, Arkansas, 
Mississippi, Tennessee, Florida, North Caro- 
lina, and Louisiana. The Arkansas team 
won top honors in judging products, while 
the Oklahoma team rated first in breeding 
selection. The team from Florida topped 
the field in judging market products. The 
overall classification honors went to the 
Mississippi group. 

The contest marked the opening of a 
series of such contests to be held in the 
various Southern states in the future, all 
under the sponsorship of the Southern 
Mixed Feed Manufacturers association. 


Standard Brands Publishes 


e 
New Reviews on Vitamin D 
Standard Brands, Inc., New York City, 


manufacturers of Fleischmann’s irradiated 
dry yeast, has released the first in a series 
of new reviews on vitamin D in animal 
nutrition. The first release is a review on 
the nutritional requirements for dairy cows. 

The dairy cow review describes the fun- 
damental need for vitamin D, symptoms o! 
vitamin D deficiency, and the interrelation- 
ships of calcium, phosphorous, and vitamin 
D for dairy cows. There are suggestions as 
to the quantitative requirements of dairy 
cattle for vitamin D, and a basis is given 
for measuring potential benefits agains! 
cost. 

Subsequent reviews, to be released late: 
in the year, will include a swine review, i 
calf review, and a sheep review. The entir« 
series is printed on punched paper suitable 
for looseleaf binding for easy addition t: 
the files of farmers and others interested 
in animal nutrition. 

@ C. R. ADAMS, New York City, ha 
been named to manage the Quaker Oat 
Co.’s New York sales office following th: 
retirement of Thomas J. Shea. 

@ SCHWAB BROS., New Bavaria, Ohio. 
have changed the name of their firm t 
Schwab Bros. Mills, Inc. 

@ W. M. TROTTER, Columbia, S. C.. 
has purchased the Checkerboard Feed & 
Seed store. He will operate the business 
under the name Trotter Distributing Co. 
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McMillen Names Lindburg 
Farm Supply Sales Head 


R. K. Lindburg, formerly of Fort Pierce, 
Fla., has been appointed sales manager of 
the newly created farm supply division of 
McMillen Feed Mills, Fort Wayne, Ind., 
according to H. W. McMillen, vice presi- 


i. 
R. K. LINDBURG 


dent and director of sales. The new depart- 
ment was inaugurated to encompass a com- 
prehensive farm supply marketing program 
for the company’s livestock and poultry 
feed dealers. 

Mr. Lindburg was associated with the 
Ralston Purina Co., St. Louis, for 25 years, 
retiring in 1947. For the 10 years imme- 
diately preceding his retirement he had 
been division sales manager of Purina’s feed 
department in Indiana, Ohio, and Michigan. 

Upon his retirement in 1947, Mr. Lind- 
burg settled in Fort Pierce, Fla., with the 
intention of entering the farm supply busi- 
ness. He became interested in the work 
being done by McMillen Feed Mills when 
he was investigating the business possibili- 
ties in Florida and returned from retire- 
ment to accept his new duties with the 
McMillen company. 


Bernard Friel Takes Post 
With Bates Grain Co. 


Bernard Friel, Kansas City, Mo., has been 
appointed manager of the mill feed and 
protein meal department of the Bates Grain 
Co., Kansas City, according to Max Bates, 
president of the firm. 

Mr. Friel recently resigned as sales rep- 
resentative for the Kansas Soya Products 
Co., Inc., Kansas City, Kan. Before com- 
ing to Kansas City in 1943, he had been 
associated with the grain business for 15 
years in Minneapolis. 

@ REYNOLDS HAY & GRAIN CO., 
Centreville, Mich., has changed its name to 
Centreville Hay Co. and is continuing oper- 
ation under the new name. 
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LATTIN COMPANY, Inc. 


Jobbers Feed Stuffs — Manufacturers Representatives 


SEA 


Chamber of Commerce 327 So. LaSalle St. 
Buffalo 2, N. Y. Chicago 4, Ill. 


Get YOUR 


PHENOTHIAZINE 


From Us 


Read in 9 of 10 
OWA FARM HOMES 


Recommended 
For Worms in 


@ SWINE AND PIGS 
® SHEEP AND GOATS 
@ POULTRY AND TURKEYS 


Profitable and fast-selling. You can tie 
in with national advertising campaign to 
gaan Write for attractive dealer 
offer. 


VAL-A COMPANY 


700 W. ROOT, CHICAGO 9, ILLINOIS 


FARMER 


How Much Work 


To Grow a Hog? 


DES MOINES, IOWA 


FEED GRAINS . . . FOR THE FEED TRADE 


MULLIN & DILLON CO. 


Reliable Grain Merchants 


Main Offices — Minneapolis 
Telephone Main 3384 
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Advance Seed Co. 
Amburgo Co. 
American Dry Milk Institute 
Arcady Farms Milling Co. ....... 
Ark Valley Alfalfa Mills 
Armour 
Atkins & Durbrow, Inc. 


Becher-Barrett- Co. 
Bemis Bro. Bag 

Blatchford Calf Meal Co. 
Borden Co. 


Brode Corp. 
Brown- Distillers Corp. 11 
Bunge Corp. 110 
L. Co. 95 
Calcium Carbonate Co. 18 
Capital Flour Mills 108 
Carus Chemical Co. 108 
Central Mills, Inc. 24 
Cereal Grading Co. 108 
Chase Bag Co. 44 
Herbert K. Clofine 92 
Commercial Solvents Corp. ...........------------------+ 48 
Corn Products Sales Co. 94 
Davis Enterprises, Inc. 39 
Dawe’s Products Co. 36 
Decker Mfg. Co. 87 
Dehydrating Process Co. 33 
Des Moines Oat Products Co. .................---.-- 108 
Detroit Diesel Engine Division .......................- 103 
Deutsch & Sickert Co. 108 
Dings Magnetic Separator Co. ........................ 12 
Donovan Feed Co. 97 
Doughboy Mills 92 
D A, Inc. 107 
E. F. Drew & Co. 47 
Dreyer Commission Co. 112 
pe Mill & Mfg. Co. 110 
E. I. du Pont de 72 
Eagle Roller Mill Co. 110 
Electric Steel Elevator 109 


Eriez Mfg. Co. 91 


Excelsior Milling Co. 106 
Feed Service 98 
Feed Supplies, Inc. 114 
Flambeau Milling Co. 99 
Franke Grain Co. 12 
Fredman Bag Co. 114 
Fruen Milling Co. 101 
General Mills 62 
Halibut Liver Oil Producers .....................-.--- 65 
Hallet & Carey 104 
Hardy Salt Co. 61 
Hendy Feed Co. 97 
Hiawatha Grain aga 109 
Honegger’s 113 
Hubbard Milling. Co. 88 
H. D. Hudson Mfg. Co. 16 
T. E. Ibberson Co. 12 
Iodine Educational Bureau, Inc. ...................- 102 
Iowa Limestone Co. 101 
Jacobson Machine Works 81 
Max Katz Bag Co. 112 
Kellogg Milling Co. 68 


Spencer Kellogg & —~ Inc. 75 
Percy Kent Bag Co., Inc. 
Kentucky Chemical ‘Industries, 
King Midas Flour Mills 
Koelsch Grain Co. 


La Budde Feed & Grain Co. .......................--. 101 
Land-O-Lakes Creameries, Inc. ........................ 107 
Lattin, Inc. 111 
Leary Grain Co. 112 
Lederle Laboratories 54 
Maney Bros. Mill & El-vator Co. -.............. 92 


Marblehead Lime Co. ... 94 
Marden-Wild Corp. 
C. J. Martenis 
McMillen Feed Mills 67 
Merchants Creamery Co. 
Merchants Feed Corp. 
Merck & Co., Inc. 26 


Midwest Burlap & Bag Co. ..........---------------- 100 
Milwaukee Feed & Grain Co. .................-....---- 96 
Morton Salt Co. 30 
Mullin & Dillon Co. 111 
Murphy Products Co. 115 
Herman Nagel Co. 46 
National Alfalfa peering ©: & Milling Co...110 
National Distillers Products Corp..............--- 78 
National Food Co. 83 
National Molasses Co. 106 
Nellis Feed Co. 97 
New England By-Products Corp. 10 
Newsome Commission Co. ...........-....---------.0--+ 9 
Nopco Chemical Co. 58-59 


SAVE MONEY | 
with 


SEA-COLL 


NOW!-Buy SUPERIOR’S-PURE 


Meat and Bone Scraps 


Digester Tankage 
Bone Meal — Blood Meal 


Superior Packing Co. 


St. Paul, Minn. 


North Carolina Granite Corp. .................-...-. 52 
Mast Food Ml Co. 112 
Northern Milling Co. 12 
Northrup, King & Co. 86 
Oyster Shell Products Co. ..................-........— 6 
Pillsbury Feed Mills 53 
Prater Pulverizer Co. 89 
W. C. Pratt Co. 42 
Premier Peat Mose Corp. ...................... . 98 
Quaker Oats Co. 70 
Russell-Miller Milling Co. 22 
Ryde & Co. 100 
Dr. Salsbury Laboratories .....................-..-------- 56 
Sargent & Co. 50 
Savage, Inc. 7 
Schultz, Baujan & Co. 74 
Screw Conveyor Co. 108 
Sea Board Sales Co. 112 
J. B. Sedberry, Inc. 40 
Seedburo Equipment Co. 84 
Shellbuilder Co. 103 
Sidney Grain Machinery Co. 79 
Silmo Chemical Corp. 9 
Specifide, Inc. 105 
Sprout, Waldron & Co. 8-102 


A. L. Stanchfield & Co. 
Standard Brands, Inc. 20 


DRY VITAMIN 


Sterling Paper Co. 106 
Strong-Scott Mfg. Co. 3 
uperior Packing Co. 
MARION, IND. 

Tabor Grain Co. 106 
Tennant & Hoyt Co. 105 
Tidewater Grain Co. 108 
Tobacoo By-Products Co. 80 


Ultra Life Laboratories, Inc. ..... 
Union Service Co. 


SOYBEAN MEAL ... MILLFEEDS 


LINSEED MEAL 


. S. Industria’ emicals, Inc. ..... 

S. Sugar Corp. 37 | A. L. Stanchfield, Incorporated 

Val-A Co. 111 Wholesale Grain and Feed Merchants 

Vi-D Co. 112 500 Corn Exchange Bldg. Minneapolis 

Vitality Millis, Inc. 97 

Wallace’s Farmer 

101 GRAIN SORGHUM 

Wene Poultry Laboratories .......................-....-- 38 : 

Werthan Co. 93 SWEET SUDAN 

itmoyer Laboratories A S C 

ilson o., Inc. 

Winthrop Stearns, Inc. 13 — PHOENIX, ARIZONA 

Wisconsin Alumni Research Foundation........ 108 

World Products Corp. 82 


Pillsbury Awarded $13,000 
Federal Court Judgement 


The federal court at Peoria, Ill., award- 
ed judgment to Pillsbury Mills, Inc., feed 
and soy division, Clinton, Iowa, in the sum 
of $13,000 April 20 on suit brought against 
Mrs. Miriam Ripper, Havana, IIl., for un- 
paid balances on notes she allegedly signed 
for turkey feed furnished by the company. 

Prior to the case reaching court, Mrs. 
Ripper had filed counterclaim that her tur- 
keys had suffered losses due to the quality 
of the feed furnished. Before any evidence 
was offered in court, Mrs, Ripper withdrew 
her counterclaim, and allowed Pillsbury to 
obtain judgment for the full amount of the 
unpaid notes, with no attempt made to 
substantiate by evidence any of the claims 
she had made in her pleadings, and the case 
was closed without any witnesses being of- 
fered on her behalf. 

The judgment established firmly that Mrs. 
Ripper’s claims made with respect to Pills- 
bury’s Best turkey feeds were without foun- 
dation. Her attorneys indicated that there 
would be no appeal. 


@ HOOSIER FEED STORE, Columbus, 
Ind., has installed a new sheller, a 50 h.p. 
hammermill, and a 1 ton mixer for custom 
grinding and mixing. 


FEEDSTUFFS 


Both Cash and Futures 
DREYER COMMISSION CO. 


(At it since ’92) 
414-415 Merch. Exch. Bldg., St. Louis 2, Mo. 
Board of Trade Bldg. Kansas City, Mo. 


Feed Ingredients 
of all Kinds 


North East Feed Mill Company 
Minneapolis 13 Minnesot» 


HATZ 
PAPE PLAIN OR 


PRINTED 


TRUCK COVERS 


Twinks INDIANAPOLIS, INB, 


GRAIN COMPANY 
1023 CHAMBER OF COMMERCE, MINNEAPOLIS 
Bridgeport 1231 
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Mullin & Dillon Co. Names 


Three New Vice Presidents 
D. J. Kerby, H. J. Kalitowski, and W. S. 


Walsh were named vice presidents of Mullin 
& Dillon Co., Minneapolis, at a recent meet- 
ing of the board of 
directors, according 
to W. E. Mullin, pres- 
ident of the firm. 
Mr. Kerby, who 
has been with the 
firm since 1934, has 
been active in the de- 
velopment of the var- 
ious phases of the 
grain business which 
the firm engages in. 
Mr. Kalitowski has 
been associated with 
D. J. Kerby the company since 
1930, when he joined the bookkeeping de- 
partment. He has held successive posts with 
Millin & Dillon and for the past several 


H. J. Kalitowski 


W. S. Walsh 


years has been connected with the com- 
pany’s merchandising operations. 

Mr. Walsh has been with the Minneapolis 
grain firm since his separation from service. 
He served during World War II as a lieu- 
tenant in the army air force. Before enter- 
ing the armed forces, Mr. Walsh was asso- 
ciated with the sales department of Geo. A. 
Hormel & Co. 


Cox Representatives Visit 
Massachusetts University 


Representatives of the Charles M. Cox 
Co., Boston feed firm, attended a two-day 
session at the University of Massachusetts, 
Amherst, April 26-27, meeting with faculty 
members of the poultry, dairy, animal hus- 
bandry, and veterinary science departments 
who discussed the latest research develop- 
ments in their fields. 

The visiting feedmen were taken on in- 
spection tours of experimental projects, the 
disease control laboratory, and the poultry 
and animal husbandry farms. 


JOINS SIMPSON-EVANS FIRM 

L. A. Laybourn, Salina, Kan., has joined 
the former Simpson-Romeisér-Evans Grain 
Co., Salina, Kan., as a partner in the suc- 
cessor firm of Simpson-Evans & Laybourn 
Grain Co. Mr. Romeiser, associated with the 
company since 1938, has resigned to enter 
business for himself. There will be no 
change in company policy or personnel, 
under the new partnership. 
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PROVICO 
Don't waste time on "Piggy Bank" 
profits. Get set to build BIG BUSI- 
NESS. Write or phone for the PRO- 
VICO DEALER PLAN TO-DAY. A 


QUALITY feed for every livestock 
and Poultry feeding purpose. 


PROVICO FEEDS 


Phone Poplar 0200 Cincinnati, Ohio 


THE FACT 


STILL REMAINS 


that 
SUPERIOR 


ELEVATOR CUPS 


are 
MADE 


will 


LAST LONGER 


have 


GREATER CAPACITY 


and will operate more 
efficiently at less cost 
than other elevator 
cups. 
WRITE TO: 
K. |. Willis Corporation 
Moline, Illinois 


for names of distributors and capacity 


analysis form No. 20 


STRONGER 


Brokers of ... 


QUALITY FEED 


INGREDIENTS 


U. M. C. Calcium Carbonate — Feed Mixing Limestone 
Limestone Grit — Bentonite — Oil Meals 


Mill Feeds — Packing House By-Products 


UNITED FEED PRODUCTS CO. 


205 W. WACKER DR. 


CHICAGO, ILL. 


ONEGGERS’ & CO., INC. 


Mills MANSFIELD, OHIO 
FAIRBURY, ILL. %& FORREST, ILL 


PROFIT 

2 

~ 

| 

Poultry * Hog’ Dairy & Turkey Feeds | 

START RIGHT STAY RIGHT 

ath the way! 


20% GREATER DIGESTIBILITY 
O of GRAIN PROTEINS 
WHEN BLUE RIBBON 


CONDENSED BUTTERMILK 
IS USED 


Tests made at a leading midwestern agri- 
cultural school prove that when buttermilk 
is added to the diet of hogs and poultry. 
digestibility of grain proteins is increased 
by 20% or more. 


@ Plain Condensed Buttermilk 


| © Fortified Pig Buttermilk, with Vitamins D and G ON 
@ Fortified Chick Buttermilk, with Vitamins D and G ye 
@ Fortified Breeders’ Buttermilk 'E', with Vitamins 
D, G, and E YW 


WRITE US FOR PRICES 


PLANTS THROUGHOUT THE CENTRAL Sk 


THE MERCHANTS CO. 


536 LIVINGSTON ST. CINCINNATI 14, O. 4h 


Under one 


Every Feed Ingredient You Want 
Conveniently Located for Truck 
Pickup—We Favor Legitimate 
Feed Dealers 


GOOD STOCKS AT ALL TIMES 


CALF MANNA, LAB MIX, CONDENSED BUTTERMILK, 
CALCIUM CARBONATE, GRANITE GRIT, SANI-FLOR 
LITTER, DEHYDRATED PEAVINE AND SOYAVINE MEAL, 
ure we're proud DEHYDRATED ALFALFA MEAL, CODLIVER OIL CONCEN- 
TRATE, REGROUND OATFEED, DAIRY FEED, COLLOIDAL 
though we hate to brag PHOSPHATE, FOX AND MINK FEEDS, DOG RATIONS, 
KILLER-DILLER RAT & MOUSE EXTERMINATOR, PEANUT 
MEAL, SOYBEAN MEAL, LINSEED MEAL, BREWERS 
GRAINS, MALT SPROUTS, DISTILLERS DRIED SOLUBLES, 
SKIMMILK, BUTTERMILK POWDER AND MILLFEED, BEET 
PULP, MOLASSES AND 44 OTHER COMMODITIES. 


FEED SUPPLIES, INC. 


3328 W. Cameron Ave. 
NORTH MILWAUKEE, WIS. 


Sredman 


OA 4114-330 E CLYBOURN 


Company 


MILWAUKEE, WISCONSIN 


ESTABLISHED 18869 
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2 SLACK TIMES 


when your help and equip- 
ment are idle. 


HIGH-RISK INVENTORIES 
: that will mean losses | 
the market drops. 


when 


5 NOT ENOUGH PROFITS 


from selling only ready- | 
mixed feeds. | 


f ving feed? Speed up your turn- 
over with Murphy’s Concentrates. They build steady, repeat business 
because they meet your customers’ needs the year ’round. 


DO YOU have slack times? Keep your help and equipment busy 
by grinding farm grains and mixing Murphy’s Concentrates. It’s a 


feed service your customers need ... and you can make many extra 
dollars profit. 


DO YOU have large inventories of high-risk ingredients? You 
don’t have to keep a big stockpile that may lose you money. 
Murphy’s Concentrates supply, all in one bag, the essential ingre- 
dients needed to balance farm feeds properly. 


DO YOU have a big customer turnover? Murphy’s Concentrates 
help you hold customers and gain new customers. Murphy’s Con- 
centrates satisfy the feeder who has most of his feed on hand and 
needs a concentrate to balance it up. 


DO YOU throw away extra profits? Why not cash in on the 
“manufacturer’s profits” that come from mixing Murphy’s Concen- 


trates into complete feeds. You'll get extra profits from grinding 
and mixing. 


Yes, Murphy’s Concentrates can bring you extra profits regardless 
of the feed you are now handling. With Murphy’s Concentrates you 
can satisfy the customer who wants complete feed . . . the customer 
who wants a balancer for his own grain and roughage . . . the cus- 
tomer who wants his own feed ground and mixed. 

Murphy’s Concentrates help farmers and feeders save high-priced 
grain, cut feed costs, and increase their profits. Remember, you make 
money by helping your customers make money. It’s profits, not 
price tags that make satisfied customers. So plan now to get your 
share of this profitable business. ; 


Write rosay for full information on how you can solve your 
profits problems. Thousands of feed dealers have found they can 
cut down inventories, boost turnover, build up business and make 
more profits with Murphy’s Concentrates. Every Murphy product 
is backed by a quarter century of research, and supported by a big 
radio and farm paper advertising campaign. Don’t delay .. . find 
out about the Murphy franchise today. 


MURPHY PRODUCTS COMPANY, 


Burlington, Wisconsin 
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HIGH PRODUCING LAYERS 


More Ecos. That’s what your customers want. And that’s what 
they get when they feed King Midas Egg Mash. 24 quality ingredi- 
ents in King Midas Egg Mash furnish hens the elements they need 
for steady egg laying. Vitamins, minerals, proteins all in the right 
amounts. You can recommend King Midas Egg Mash to your 
customers and know it will do a top-notch feeding job. 


APPLE RIVER MILL COMPANY, Feed Divison of 


KING MIDAS FLOUR MILLS 


Minneapolis, Minnesota 


GIVES ’EM 
SOMETHING 
TO CACKLE 


Flobp Mit 


| 
SEAL KING MIDAS EGG MASH FOR 
/ tas / 
) ij] | 
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